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Super  Bowl  ad  kickoff 

Web  job  sites  splurge;  CareerPath  punts 

Free-lancers  rejoice,  archivists  cringe 

Court  rules  resale  on  databases  needs  writer’s  consent 

‘JonBenet  journalism’  on  trial 

Whipsawed  DA  fears  ire  of  Denver  papers 

Can  a  ‘paperless  paper’  hold  its  own? 

■  ■  ^  ‘  online  publisher  believes  so 
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We're  local, 
coast  to  coast, 
in  newspapers... 


>  The  Philadelphia  Inquirer 

>  Detroit  Free  Press 

>  The  Miami  Herald  &  el  Nuevo  Herald 

>  San  Jose  Mercury  News 

>  The  Kansas  City  Star 

>  The  Charlotte  Observer 


>  Fort  Worth  Star-Telegram 

>  Saint  Paul  Pioneer  Press 

>  Contra  Costa  Newspapers  ‘ 

>  Philadelphia  Daily  News 

>  Akron  Beacon  journal 

>  The  (Columbia,  S.C.)  State 


>  Lexington  (Ky.)  Herald-Leader 

>  The  Wichita  (Kan.)  Eagle 

>  The  Macon  (Go.)  Telegraph 

>  Tallahassee  (Fla.)  Democrat 

>  The  (Wilkes-Barre,  Pa.)  Times  Leader 

>  Duluth  (Minn.)  News-Tribune 


^  Herald  had  made  the  deadly  connection 

Negligence? 


The  Tragic  Truth  Made 


when  the  news  broke  that  12-year-old  Jorge  Caberera  had  been  electrocuted 
in  a  county  bus  shelter,  the  official  line  was:  probably  a  lightning  strike. 

Miami  Herald  reporter  Curtis  Morgan,  arriving  at  the  scene,  knew 
something  much  worse  was  going  on  when  he  saw  the 
crowd  of  electricians,  police  and  bureaucrats.  Inklings 
in  his  initial  interviews  pointed  not  to  an  act  of  God, 
but  to  acts  of  negligence. 

Reporter  Joe  Tanfa/ii  rushed  to  county  hall  to  begin 
reviewing  the  county's  records.  By  that  evening.  The 
Herald  had  made  the  deadly  connection:  The  boy  died 

because  of 
horribly  botched 
electrical  wiring. 

The  bus  shelter  had  been  turned  into  a  high-voltage  death 
trap.  And  the  errors  weren't  caught  because  the  county 
had  shredded  its  inspection  system. 

Each  day  that  week,  writing  on 
deadline  pressure.  The  Herald's 

Herald  A  Pulitzer  Finalist.  rhey°lTeotdZtr°"' 

inspector  had  signed  off  on  the  shelter.  They  reported  that  connections 
had  been  jury-rigged  by  an  unlicensed  employee  who  had  flunked 
electrical  tests.  And  they  showed  how  a  state  law,  pushed  by  the 
building  industry,  had  contributed  to  the  tragedy. 

,  ,The  stories  produced  quick  results.  Police  launched  d  homicide 
investigation.'  The  county  shut  down  power  to  all  the  company's  bus 
shelters.  And  building  regulators 


She  iHlamt  Herald 


restored  a  system  of  painstaking  . 
inspections.  * 

Knight  Ridder  congratulates 
The  Miami  Herald  on  being  a  Pulitzer 
Prize  finalist  for  local  breaking  news. 

And  we  commend  its  reporters  for  what 
their  efforts  accomplished  for  the  safety 
and  well-being  of  the  community. 

Knight  Ridder.  What  a  difference_a  newspaper  can  make. 


Information  for  Life 


■  Belleville  (III.)  News-Democrat 

■  Columbus  (Go.)  Ledger-Enquirer 
The  (Biloxi,  Miss.)  Sun  Herald 

The  (Fort  Wayne,  Ind.)  News-Sentinel 
The  (Myrtle  Beach,  S.C.)  Sun  News 
Bradenton  (Fla.)  Herald 


>  Grand  Forks  (N.D.)  Herold 

>  The  (San  Luis  Obispo,  Calif.)  Tribune 

>  The  Monterey  County  (Calif.)  Herald 

>  (State  College,  Pa.)  Centre  Daily  Times 

>  Aberdeen  (S.D.)  American  News 

>  The  (Warner  Robins,  Go.)  Daily  Sun 


...and  on  the 
Real  Cities  Network. 


REAL 

Cities 

WWW. realcities.com 


Ad  strategies  clash 


MONSTER.COM,  HOTJOBS.COM  BOTH  TO  COMPETE; 
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sTop  job  boa^s 


^Traffiii^leaders,  measured  by  unique  %ibrs,  in  Au#st 
*  bo^ds  wtt^dependent  WePsite 

2r  Caree^th.ct^ 
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727,000 


5^  He^Hunter.net  — -  727,000 

Note;  AOl  S^i^eeTwhich  is  not  a  stand-alone  Web  site,  4:?“ 
had  3,847,00®  unique  visitors  in  /teaiist.  „  ^  . 

Source;  Media  Mefnx  Inc 
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Ben  Beilinson, 
CareerPath.com:  Page  44 

Monster.com  and 
HoUobs.  com  are 
boosting  their 
buys  of  30-sec- 
ond  Super  Bowl  spots  from 
four  to  seven,  while  their  chief 
newspaper-backed  rival  again 
plans  to  stay  on  the  sidelines, 
E&P  has  learned. 

Monster.com  and  HoUobs.- 
com  are  taking  direct  aim  at  bil¬ 
lions  of  dollars  in  help-wanted 
ads  at  newspapers  and  at  Los 
Angeles-based  CareerPath.com. 
the  job  board  sponsored  by  a 
consortium  of  about  90  newspa¬ 
pers,  including  The  New  York 
Times  and  The  Washington  Post. 

Monster.com  is  spending 
about  $5  million  to  buy  two 
game  spots  and  three  pre-game 
spots,  as  well  as  two  electronic 
billboard  ads.  Last  January,  it 


Not  content  with 
being  just  an  old- 
media  player,  the 
E.W.  Scripps  Co.  of 
Cincinnati  announced  Sept.  28 
it  has  created  a  second  venture 
fund  with  $100  million  for 
investing  in  Internet  companies. 

Scripps  Ventures  II,  like  the 
company’s  first  fund,  will  con¬ 
centrate  on  early-stage  Internet 
and  e-commerce  companies. 
The  fund  will  finance  entrepre¬ 
neurs  in  hopes  of  participating 
in  long-term  growth  opportuni¬ 
ties.  Scripps  Ventures,  created  in 
1996,  invested  $50  million  in  19 
companies,  including  Centra 
Software,  Garden.com,  Home- 


had  one  game  spot  and  a  pre¬ 
game  spiot. 

HoUobs.com  is  committing 
several  million  dollars  to  buy  a 
game  spot  and  a  pre-game  spot. 
Last  time,  it  had  one  game  spot. 

Jeffrey  C.  Taylor,  founder 
and  CEO  of  Maynard.  Mass.- 
based  Monster.com,  said  he 


Portfolio.com.  and  iSyndicate. 

Douglas  R.  Stem,  president 
and  CEO  of  Scripps  Ventures, 
said  the  funds  are  “distin¬ 
guished  by  a  hands-on.  down- 
to-earth  approach.” 

The  fund  prefers  the  lead 
investor  role,  investing  from 
$1  million  to  $5  million  in 
first-  or  second-round  financ¬ 
ing.  Compatibility  of  the  start¬ 
ups  with  the  core  businesses  of 
the  Scripps  Co.  is  considered. 

The  Scripps  Co.  has  19  daily 
newspapers,  nine  network- 
affiliated  TV  stations,  and  two 
TV  networks.  Among  a  host  of 
other  media  holdings,  it  oper¬ 
ates  3 1  Web  sites.  ■ 


plans  to  increase  his  annual  ad 
budget  from  $35  million  this 
year  to  over  $60  million  next 
year.  The  Wenham,  Mass.- 
based  Mullen  ad  agency  is  his 
agency  of  record. 

Monster.com’s  Super  Bowl 
buy  last  January  came  in  the 
wake  of  a  one-month  TV  blitz 
in  18  local  markets  by 
CareerPath.com. 

Monster.com’s  ad  mix  this 
year  includes  TV,  radio,  outdoor, 
and  one  newspaper  ad  —  a  full- 
page  in  The  Wall  Street  Journal 
“to  reinforce  the  positive  rela¬ 
tionship”  with  corporate  parent 
TMP  Worldwide,  said  Taylor. 

Dimitri  Boylan,  chief  operat¬ 
ing  officer  of  New  York-based 
HoUobs.com,  said  the  biggest 
bang  from  his  Super  Bowl  buy 
last  year  came  from  news  cover¬ 
age.  His  ad  agency,  McCann- 
Erickson  of  Detroit,  estimated 
he  got  over  $25  million  of  pub¬ 
licity,  including  stories  read  by 
TV  anchors  Peter  Jennings  and 
Tom  Brokaw. 

“You  can’t  buy  that  kind  of 
press.  We  were  a  curiosity,  a  lit¬ 
tle  guy  that  roared,”  said  Boy¬ 
lan.  who  said  his  “unknown” 
firm  was  “the  smallest  company 


Scripps  Venture  II 
will  invest  $100M 
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Based  on  29  studies,  Stu  Tolley,  who  ran  research  for  the  old  Newspaper  Advertising  Bureau, 
predicts  the  last  U.S.  daily  newspaper  reader  will  give  up  the  ghost  in  2098,  “unless  some¬ 
thing  changes.”  For  more  info,  see  http://www.naa.org/marketscope/research/cohort.htm. 


at  Super  Bowl 


CAREERPATH.COM  ON  SIDELINES  BY  JOE  NICHOLSON 


in  the  history  of  Super 
Bowl  advertising.” 

The  month  after 
the  Super  Bowl, 
monthly  traffic  on 
HoUobs.com  jumped 
from  800,000  visi¬ 
tors  to  1.7  million. 

“CareerPath.com 
missed  the  boat 
said  Boylan,  even 
though  “they  were  much  better 
financed.” 

Ben  Beilinson,  CareerPath.- 
com’s  senior  vice  president  for 
pioduct  management  and  mar¬ 


keting,  conceded  his 
competitors  lucked 
out  with  enormous 
news  coverage. 

Without  that  add¬ 
ed  boost,  Beilinson 
has  not  been  tempt¬ 
ed  by  the  upcoming 
Super  Bowl.  “It’s 
not  a  buy  that  I  want 
to  make,”  he  said, 
who  said  ad  money  could  be 
better  spent  “at  more  effective 
rates.” 

CareerPath.com  is  budgeting 
over  $20  million  this  year  on 


TV,  radio,  online,  outdoor, 
human-resource  trade  publica¬ 
tions,  and  several  full-page  ads 
in  USA  Today.  It  will  also 
receive  more  than  $25  million 
worth  of  ads  in  consortium 
papers. 

More  than  a  third  of 
CareerPath.com’s  traffic  comes 
through  sites  of  consortium 
papers.  That  partnership  is 
“likely”  to  enable  CareerPath.- 
com  to  surpass  Monster.com’s 
traffic  by  the  end  of  2000,  said 
Beilinson,  who  vowed,  “We’re 
going  to  win  the  fight.”  ■ 


Court  decision  for  free-lancers 
could  leave  gaps  in  archives 

RESALE  CONSENT  NECESSARY  BY  JASON  WILLIAMS 


If  publishers  didn’t  feel 
the  initial  tremors  of  the 
landmark  decision  con¬ 
cerning  free-lance  writers 
Sept.  24,  they  will  most  defi¬ 
nitely  feel  the  aftershocks  rip¬ 
pling  through  their  Web  sites, 
archives,  and  databases  in  the 
coming  months. 

A  federal  appeals  court  ruled 
that  the  New  York  Times  Co. 
and  other  publishers  cannot  re¬ 
sell  free-lance  newspaper  and 
magazine  articles  through  elec¬ 
tronic  databases  without  the 
authors’  permission. 

“This  ruling  is  a  major  victo¬ 
ry  for  the  5,400  free-lance  writ¬ 
ers  who  are  members  of  [the 
National  Writers  Union],”  said 
Jonathan  Tasini,  lead  plaintiff 
in  the  case  and  president  of  the 
Nwu,  Local  1981  of  the  United 


Auto  Workers,  afl-cio. 

Last  week’s  ruling  overturns 
a  previous  decision  by  U.S. 
District  Court  Judge  Sonia 
Sotomayor,  who  found  that 
publishers  were  protected  from 
copyright  infringement  under 
an  exception  to  the  Copyright 
Act  of  1976.  According  to 
Sotomayor,  the  reformatting 
and  transfer  of  free-lance  arti¬ 
cles  into  databases  such  as 
Nexis  (now  Lexis-Nexis)  con¬ 
stituted  a  “revision.” 

“Reading  ‘revision  of  that 
collective  work’  as  broadly  as 
appellees  suggest  would  cause 
the  exception  to  swallow  the 
rule.”  reads  the  reversal,  hand¬ 
ed  down  by  a  three-judge  panel 
of  the  2nd  U.S.  Circuit  Court 
of  Appeals  and  written  by 
Chief  Judge  Ralph  K.  Winter. 


“What  the  court  opinion  is 
saying  is  a  negative  for  the 
Tones,  for  the  free-lancers,  and 
for  society,”  said  George  Free¬ 
man.  assistant  general  counsel 
for  the  New  York  Times  Co., 
which  is  considering  an  appeal. 

Although  the  Times  and 
many  other  publishers  have, 
for  some  time,  been  securing 
“all-rights”  contracts  with  free¬ 
lancers  that  include  electronic 
publishing  rights,  the  real  dan¬ 
ger  for  publishers  lies  largely 
in  retroactive  claims  of  in¬ 
fringement  on  articles  posted 
in  electronic  archives. 

This  decision  could  force 
the  large-scale  removal  of  free¬ 
lance  pieces  dating  back  to 
1996,  creating  significant  gaps 
in  the  newspaper’s  archives. 
(The  statute  of  limitations  for 


briefs 

‘30’  at  Nieman 
for  Bill  Kovach 

Bill  Kovach  announced 
he’s  leaving  as  curator  of 
Harvard’s  Nieman  Founda¬ 
tion  for  Journalism  in  June, 
saying  the  program  needs 
a  leader  who’s  more  in 
step  with  the  technological 
and  economic  changes 
affecting  the  media. 

Kovach,  67,  a  former 
New  York  Times  reporter 
and  editor,  became  a  Nie¬ 
man  fellow  1 1  years  ago 
and  was  named  Nieman 
curator  in  1989. 

Kovach  is  the  latest 
media  powerhouse  to 
make  plans  to  leave  Har¬ 
vard,  Marvin  Kalb  having 
bowed  out  this  year  as 
director  of  the  Joan  Soren- 
stein  Center  on  the  Press, 
Politics,  and  Public  Policy. 

Gannett  buys 
N.Y.-area  group 

Gannett  Co.  Inc.  has 
bought  Tucker  Communi¬ 
cations,  publisher  of  The 
Patent  Trader  and  eight 
other  publications  in 
Westchester  and  Putnam 
counties,  N.Y.,  and  Fairfield 
County,  Conn.  Terms  of  the 
deal  were  not  disclosed. 
The  group  complements 
Gannett’s  White  Plains- 
based  Journal  News,  daily 
circulation  150,532. 

Percy  Ross 
gives  up  giving 

Millionaire  Percy  Ross, 
who  helped  the  needy 
through  his  syndicated 
column,  “Thanks  a  Million,” 
published  his  last  column 
last  month.  After  giving 
away  an  estimated  $20 
million  to  $30  million  for 
everything  from  recreation 
centers  to  organ  trans¬ 
plants  over  17  years,  Ross 
is  tapped  out.  His  column 
ran  in  about  8(X)  news¬ 
papers. 


Continued  on  Page  20 
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MONSTER.COM,  HOTJOBS.COM  BOTH  TO  COMPETE; 


Top  job  boards 

Traffic  leaders,  measured  by  unique  visitors,  in  August 
among  job  boards  with  independent  Web  sites  were: 

Web  site  Visitors 

1.  Monster.com  -  2,457,000 

2.  CareerPath.com  *949,000 

3.  HoUobs.com  882,000 

4.  CareerMosaic.com  742,000 

5-  HeadHunter.net  727,000 

Note:  AOL  Workplace,  which  is  not  a  stand-alone  Web  site, 
had  3,847,000  unique  visitors  in  August. 

Source;  Media  Metnx  Inc. 
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Based  on  29  studies,  Stu  Tolley,  who  ran  research  for  the  old  Newspaper  Advertising  Bureau, 
predicts  the  last  U.S.  daily  newspaper  reader  will  give  up  the  ghost  in  2098,  “unless  some¬ 
thing  changes.”  For  more  info,  see  http://www.naa.org/marketscope/research/cohort.htm. 


at  Super  Bowl 

CAREERPATH.COM  ON  SIDELINES  BY  JOE  NICHOLSON 


in  the  histor>'  of  Super 
Bowl  advertising." 

The  month  after 
the  Super  Bowl, 
monthly  traffic  on 
HotJobs.com  jumped 
from  SOO.OOO  visi¬ 
tors  to  1.7  million. 

■‘CareerPath.com 
missed  the  boat." 
said  Boylan.  even 


Jeffrey  C.  Taylor, 
Monster.com  CEO 


keting.  conceded  his 
competitors  lucked 
out  with  enormous 
news  coverage. 

Without  that  add¬ 
ed  boost.  Beilinson 
has  not  been  tempt¬ 
ed  by  the  upcoming 
Super  Bowl.  "It’s 
not  a  buy  that  I  want 
to  make."  he  said. 


though  "they  were  much  better  who  said  ad  money  could  be 


financed." 

Ben  Beilinson.  CareerPath.- 
com's  senior  vice  president  for 


better  spent  "at  more  effective 
rates." 

CareerPath.com  is  budseting 


product  management  and  mar-  over  $20  million  this  year  on 


Court  decision  for  free-iancers 
could  ieave  gaps  in  archives 

RESALE  CONSENT  NECESSARY  BY  JASON  WILLIAMS 


If  publishers  didn't  feel 
the  initial  tremors  of  the 
landmark  decision  con¬ 
cerning  free-lance  writers 
Sept.  24.  they  will  most  defi¬ 
nitely  feel  the  aftershocks  rip¬ 
pling  through  their  Web  sites, 
archives,  and  databases  in  the 
coming  months. 

A  federal  appeals  court  ruled 
that  the  New  York  Times  Co. 
and  other  publishers  cannot  re¬ 
sell  free-lance  newspaper  and 
magazine  articles  through  elec¬ 
tronic  databases  without  the 
authors'  permission. 

"This  ruling  is  a  major  vicUv 
ry  for  the  5.4(K)  free-lance  writ¬ 
ers  who  are  members  of  [the 
National  Writers  Union]."  said 
Jonathan  Tasini,  lead  plaintiff 
in  the  case  and  president  of  the 
Nwu.  L(x;al  1981  of  the  United 


Auto  Workers,  afl-cio. 

Last  week’s  ruling  overturns 
a  previous  decision  by  U.S. 
District  Court  Judge  Sonia 
Sotomayor.  who  found  that 
publishers  were  protected  from 
copyright  infringement  under 
an  exception  to  the  Copyright 
Act  of  1976.  According  to 
Sotomayor.  the  reformatting 
and  transfer  of  free-lance  arti¬ 
cles  into  databases  such  as 
Nexis  (now  Lexis-Nexis)  con¬ 
stituted  a  "revision." 

"Reading  ’revision  of  that 
collective  work’  as  broadly  as 
appellees  suggest  would  cause 
the  exception  to  swallow  the 
rule."  reads  the  reversal,  hand¬ 
ed  down  by  a  three-judge  panel 
of  the  2nd  U.S.  Circuit  Court 
of  Appeals  and  written  by 
Chief  Judge  Ralph  K.  Winter. 


"What  the  court  opinion  is 
saying  is  a  negative  for  the 
Tunes,  for  the  free-lancers,  and 
for  society.”  said  George  Free¬ 
man.  assistant  general  counsel 
for  the  New  York  Times  Co., 
which  is  considering  an  appeal. 

Although  the  Times  and 
many  other  publishers  have, 
for  some  time,  been  securing 
“all-rights”  contracts  with  free¬ 
lancers  that  include  electronic 
publishing  rights,  the  real  dan¬ 
ger  for  publishers  lies  largely 
in  retroactive  claims  of  in¬ 
fringement  on  articles  posted 
in  electronic  archives. 

This  decision  could  force 
the  large-scale  removal  of  free¬ 
lance  pieces  dating  back  to 
1996.  creating  significant  gaps 
in  the  newspaper’s  archives. 
(The  statute  of  limitations  for 


briefs 


TV.  radio,  online,  outdoor, 
human-resource  trade  publica¬ 
tions.  and  several  full-page  ads 
in  USA  Today.  It  will  also 
receive  more  than  S25  million 
worth  of  ads  in  consortium 
papers. 

More  than  a  third  of 
CareerPath.com’s  traffic  comes 
through  sites  of  consortium 
papers.  That  partnership  is 
"likely”  to  enable  CareerPath.- 
com  to  surpass  Monster.com’s 
traffic  by  the  end  of  2(XX).  said 
Beilinson,  who  vowed.  "We’re 
going  to  win  the  fight."  ■ 


‘30’  at  Nieman 
for  Bill  Kovach 

Bill  Kovach  announced 
he’s  leaving  as  curator  of 
Han/ard’s  Nieman  Founda¬ 
tion  for  Journalism  in  June, 
saying  the  program  needs 
a  leader  who’s  more  in 
step  with  the  technological 
and  economic  changes 
affecting  the  media. 

Kovach,  67,  a  former 
New  York  Times  reporter 
and  editor,  became  a  Nie¬ 
man  fellow  11  years  ago 
and  was  named  Nieman 
curator  in  1 989. 

Kovach  is  the  latest 
media  powerhouse  to 
make  plans  to  leave  Har¬ 
vard,  Marvin  Kalb  having 
bowed  out  this  year  as 
director  of  the  Joan  Soren- 
stein  Center  on  the  Press, 
Politics,  and  Public  Policy. 

Gannett  buys 
N.Y.°area  group 

Gannett  Co.  Inc.  has 
bought  Tucker  Communi¬ 
cations,  publisher  of  The 
Patent  Trader  and  eight 
other  publications  in 
Westchester  and  Putnam 
counties,  N.Y.,  and  Fairfield 
County,  Conn.  Terms  of  the 
deal  were  not  disclosed. 
The  group  complements 
Gannett’s  White  Plains- 
based  Journal  News,  daily 
circulation  150,532. 

Percy  Ross 
gives  up  giving 

Millionaire  Percy  Ross, 
who  helped  the  needy 
through  his  syndicated 
column,  “Thanks  a  Million,” 
published  his  last  column 
last  month.  After  giving 
away  an  estimated  $20 
million  to  $30  million  for 
everything  from  recreation 
centers  to  organ  trans¬ 
plants  over  17  years,  Ross 
is  tapped  out.  His  column 
ran  in  about  800  news- 
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Change  of  addresses 
in  N.  Y.  Post  offices 

CHANDLER  NAMED  PUBLISHER  BY  JAMIE  SANTO 


copyright-infringement  lawsuits  is  three 
years,  according  to  media  law  experts.) 

“A  good  many  publishers  have  a  terrific 
job  ahead  of  them,  sorting  out  the  enor¬ 
mous  amount  of  stories  in  databases 
around  the  world.”  said  Bill  Burger,  vice 
president  of  content  at  Infonautics.  a  lead¬ 
ing  Internet  information  archiving  compa¬ 
ny,  adding  that  they  will  comply  with  any 
decision  reached  between  the  publishers 
and  writers.  “If  they  want  them  removed, 
we’ II  remove  them.  If  they  find  some  way 
to  share  the  royalties,  we’ll  go  along  with 
that,  too.” 

Tasini  and  the  Nwu  have  sent  an  open 
letter  to  22  leading  publishers,  mostly  of 
magazines,  urging  them  to  negotiate  free¬ 
lance  contracts  with  the  the  union,  using 
the  Publication  Rights  Clearinghouse 
(PRC),  Nwu’s  licensing  system  for  free¬ 
lancers.  to  avoid  an  “all-out  war  over 
rights”  for  free-lance  pieces. 

The  PRC  is  the  “simple  solution,”  to 
avoid  a  deluge  of  litigation,  Tasini  told 
E&P.  The  PRC  essentially  acts  as  a  go- 
between,  licensing  the  use  of  an  article  or 
articles  in  all  media  and  ensuring  that  the 
author  receives  compensation.  The  pro¬ 
cessing  of  the  transactions  would  be  han¬ 
dled  by  its  business  partner,  the  Copyright 
Clearance  Center. 

“It  would  save  a  lot  of  pain  and  money 
for  the  industry,”  Tasini  said. 

“That  kind  of  vehicle  may  make  sense 
for  some  publishers,”  said  Lawrence  E. 
Saveli,  a  media  law  defense  attorney  with 
Chadboume  &  Parke  llp  in  New  York,  but 
he  plays  down  Tasini’s  dour  warnings,  cit¬ 
ing  that  litigation  is  still  in  its  infancy. 

But  retroactive  licensing  may  be  slight¬ 
ly  more  difficult  for  those  free-lancers 
already  archived.  It  would  require  the 
NWU  to  track  down  authors  not  in  its  data¬ 
bases  for  an  arrangement  to  be  made 
between  the  writer  and  publisher. 

Another  option  for  publishers  could  be 
the  Author’s  Registry,  an  organization 
founded  by  the  Author’s  Guild,  that  main¬ 
tains  a  database  of  over  30,000  writers.  For 
a  lump  sum,  the  registry  will  locate  an 
author  and  distribute  unpaid  royalties,  said 
Kay  Murray,  general  counsel  of  the 
Author’s  Guild.  However,  the  registry  is 
not  a  licensing  agency  like  the  PRC. 

“The  media  industry  faces  the  grim  real¬ 
ity  of  a  tidal  wave  of  lawsuits  that  will  bog¬ 
gle  their  minds,”  Tasini  said  in  a  statement 
released  after  the  victory.  He  would  not 
comment  on  the  exact  number  of  free¬ 
lancers  waiting  in  the  wings  ready  to  move 
on  additional  lawsuits,  but  said  the  list  was 
“big  enough  to  scare  any  publisher.”  ■ 


The  New  York  Post  —  always  a  fan 
of  big  news  —  made  news  of  its 
own  last  week  with  the  appoint¬ 
ment  of  Ken  Chandler  to  publisher, 
a  move  announced  Sept.  29  by  News  Corp. 
Chairman  Rupert  Murdoch. 

Chandler  succeeds  Martin 
Singerman,  who  is  retiring 
after  5'/2  years  as  publisher  of 
New  York’s  third-largest 
daily,  and  26  years  as  an  exec¬ 
utive  within  Murdoch’s  News 
Corp.  Chandler  also  will  con¬ 
tinue  his  current  role  as  editor 
in  chief  of  the  Post,  although 
deputy  editor  Xana  Antunes 
has  been  named  acting  editor, 
and  will  run  the  day-to-day 
operations  in  the  newsroom. 

Under  Singerman,  whom  Murdoch  called 
out  of  retirement  when  he  re-acquired  the 
Post  in  1 993,  the  Post  stabilized  and  eventu¬ 
ally  grew  its  slumping  circulation  and  rein¬ 
troduced  a  Sunday  edition,  which  now  has  a 
circulation  of  382,382,  according  to  the 
Audit  Bureau  of  Circulations.  With  the 
Post's  situation  now  more  secure,  it  will  be 
Chandler’s  job  to  drive  it  forward,  presum- 


A  former  lawyer  for  Chiquita  Brands 
International,  George  Ventura,  is  suing 
The  Cincinnati  Enquirer  for  allegedly 
breaking  a  promise  to  protect  him  as  a 
confidential  source  for  the  newspaper’s 
expose  on  the  banana  company. 

Ventura,  38,  alleges  the  Enquirer,  its 
parent  Gannett  Co.  Inc.,  and  former 
reporters  Michael  Gallagher  and  Cameron 
McWhirter  revealed  that  he  was  a  source 
for  the  Enquirer's  1998  series  about 
Chiquita’s  overseas  business  practices. 
His  federal  lawsuit  charges  breach  of  con¬ 
tract,  fraud,  and  negligence,  and  seeks 
unspecified  damages. 

Ventura  is  serving  two  years  of  proba¬ 
tion  after  he  pleaded  no  contest  to  helping 


ably  by  attracting  more  major  advertisers, 
which  the  Post  does  not  have  in  significant 
numbers  today. 

Chandler  has  been  in  the  Murdoch  orga¬ 
nization  since  1973  when  he  joined  The  Sun 
in  London.  He  joined  the  Post 
in  1978,  and  was  named  man¬ 
aging  editor  before  being 
named  editor  of  the  Boston 
Herald  in  1986. 

With  Chandler  likely  to 
focus  more  on  the  finances  of 
the  Post,  Antunes  will  have  a 
great  deal  of  editorial  control 
as  acting  editor.  Antunes  se¬ 
rved  as  deputy  and  business 
editor  prior  to  her  new 
appointment. 

While  the  Post  usually  rev¬ 
els  in  sensational  stories,  there  was  very  little 
that  was  unexpected  in  these  moves.  Staffers 
and  others  in  the  industry  have  been  anticipat¬ 
ing  them  for  over  a  month,  and  both  Chandler 
and  Antunes  had  served  as  deputies  to  the 
people  they  have  succeeded.  What’s  more, 
sources  say,  there  will  be  little  search  for  a 
new  editor  in  chief,  as  Antunes’  new  position 
will  serve  as  an  apprenticeship  for  the  role.  ■ 


Gallagher  break  into  Chiquita’s  voice- 
mail  system  for  the  series. 

Gallagher  sparked  journalistic  out¬ 
rage  when  he  revealed  that  Ventura  was 
his  confidential  source  for  the  now- 
renounced  Chiquita  expose  and  cooper¬ 
ated  in  Ventura’s  prosecution  to  avoid 
a  prison  term.  Gallagher,  who  was 
fired  by  the  Enquirer,  got  five  years  of 
probation  for  stealing  the  voice-mail 
messages. 

Gannett  renounced  the  series  in  a 
front-page  apology  and  said  it  reached  a 
$  10-million  settlement  with  Chiquita. 

Gannett,  the  Enquirer,  and  lawyers  for 
the  paper’s  two  ex-reporters  denied  the 
suit’s  allegations.  —  Lucia  Moses 


Ken  Chandler 


Cincinnati  Enquirer  sued 
by  ex-lawyer  for  Chiquita 
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Civic  Journalism  is  ... 


About  looking  through  different  lenses. 

When  I  went  into  sportswriting,  I  had  an  interesting 
revelation.  I'd  sit  on  the  bench  to  cover  a  game  and 
ask  the  coach,  "Why'd  you  do  this?  What's  your  strategy 
here?" 

Then  I  went  just  to  watch.  I'd  sit  in  the  stands  and 
people  would  start  talking  to  me  -  about  what  the  game 
meant  to  them,  how  they  felt  watching  it.  I  found  out  it  was 
a  major  part  of  people's  lives.  I  found  they  needed  a 
different  kind  of  coverage  than  I  was  providing.  So  I 
started  writing  columns  from  their  perspective.  It's  just 
amazing  the  things  you  can  come  up  with  just  by  listening. 

I  wound  up  winning  an  Associated  Press  award  and 
the  guy  who  gave  it  to  me  said,  "You  really  have  a  different 
view  on  things,  don't  you?" 

Civic  journalism,  to  me,  is  a  way  to  see  things  from 
that  different  view.  It  lets  us  get  to  know  the  people  of  our 
community  and  ~  perhaps  better  than  any  other  method  we 
use  -  it  lets  us  deal  with  people's  ambiguity  over  issues  and 
processes. 

I  can  apply  those  principles  even  better  online.  Now 
I  have  the  ability  to  do  more  than  listen.  I  can  put  a  soapbox 
out  there  and  let  people  respond,  supplement  and  give  their 
opinion  on  stories.  I  can  give  more  people  a  voice. 


Pew  Center  for  Civic  Journalism 

Jan  Schaffer  Jack  Nelson 

director  chairman 

1101  Connecticut  Ave.,  NW,  Suite  420 
Washington,  DC  20036 
www.pewcenter.org 


Rick  Scheuerman 
Editor 

Tampa  Bay  Online 


The  Pew  Center  for  Civic  Journalism  is  pleased  to 
present  this  message,  another  in  a  series  on  how 
journalists  are  working  to  improve  news 
coverage  by  involving  citizens  —  and  to  improve 
the  community  through  their  journalism.  For 
more  information,  call  202-331-3200. 


Globe  spinning  to  court  date? 

DA  DECISION  TO  INDICT  TURNS  ON  FIRST  AMENDMENT,  POLITICS  BY  JIM  MOSCOU 


Just  30  miles  southeast  from 
Boulder,  Colo.,  where  the  murder  of 
JonBenet  Ramsey  remains  un¬ 
solved,  “JonBenet  journalism”  is  on 
the  brink  of  going  to  trial. 

For  three  months,  a  Jefferson  County, 
Colo.,  grand  Jury  has  investigated  criminal 
allegations  against  the  supermarket  tabloid 
Globe  and  at  least  one  of  its  news  editors 
due  to  events  stemming  from  the  tabloid’s 
coverage  of  the  little  girl’s  murder. 

The  case  reached  critical  mass  last 
week,  leaving  a  local  district  attorney  to 
ponder  whether  to  tackle  one  of  the  most 
contentious  issues  in  journalism  today. 

“The  question  is:  What  is  acceptable 
news  gathering  and  to  what  lengths  can  a 
reporter  go  to  secure  the  news?  That’s  real¬ 
ly  the  issue,”  said  Jefferson  County  Dis¬ 
trict  Attorney  Dave  Thomas,  whose  deci¬ 
sion  alone  will  determine  whether  the 
county  will  ask  the  grand  jury  to  indict  the 
Globe  and/or  its  news  editor,  Craig  Lewis. 

If  Thomas  decides  to  bring  his  question 
to  a  jury,  he  will  become  one  of  the  few 
prosecutors  in  the  nation  to  attempt  to  legal¬ 
ly  rein  in  some  of  journalism’s  most  notori¬ 
ous  ethical  violators.  And  that,  the  elected 
DA  admitted,  could  be  politically  devastat¬ 
ing  should  mainstream  publications  rally  to 
the  tabloid’s  side. 

The  case  against  the  Globe  and  Lewis 
reportedly  hinges  on  two  charges  —  extor¬ 
tion  and  commercial  bribery. 

The  extortion  allegation  stems  from  an 
incident  in  mid- 1998  when  Lewis,  then  a 
general  editor  at  the  Globe,  obtained  per¬ 
sonal  photographs  of  the  family  of 
Boulder  Police  Detective  Steve  Thomas, 
an  investigator  in  the  JonBenet  case.  The 
pictures  included  shots  of  Thomas’ 
deceased  mother,  and  copies  were  mailed 
to  Thomas  by  Lewis.  The  Globe  allegedly 
schemed  to  inform  Thomas  it  would  run  a 
story  that  his  mother  committed  suicide  — 
an  allegation  that  was  not  true  —  unless  he 
gave  an  interview  (E&P,  July  24,  p.  1 8). 

Colorado  officials  say  the  plan  could 
amount  to  extortion  under  state  law.  But 
Tom  Kelley,  attorney  for  Lewis,  said  the 
evidence  shows  Lewis  did  not  intend  to 
extort  the  detective  and  that  Colorado’s 
extortion  statute  is  constitutionally  flawed. 

The  other  potential  charge  being  consid¬ 
ered  by  Thomas  is  commercial  bribery. 


That  allegation  grew  out  of  an  alleged 
effort  by  Lewis  to  purchase  the  JonBenet 
ransom  note  from  a  Ramsey  family  inves¬ 
tigator  for  $30,000.  Colorado  law  pro¬ 
hibits  anyone  from  invading  a  relationship 
of  fidelity. 

In  August,  Thomas  Miller, 
an  attorney  who  introduced 
Lewis  to  the  investigator,  was 
indicted  on  commercial  bri¬ 
bery  by  the  same  Jefferson 
County  grand  jury  looking  into 
the  Globe  and  Lewis.  And, 
while  indicting  Lewis  with  the 
same  charge  seems  a  short  leap 
since  he  allegedly  made  the 
$30,000  offer,  Thomas  and 
Kelley  agreed  Lewis  was  a 
journalist  gathering  news  and, 
unlike  Miller,  might  have  cer¬ 
tain  First  Amendment  protections. 

Kelley  said  he  informed  the  district 
attorney  that  indicting  Lewis  on  commer¬ 
cial  bribery  would  be  “over-broad  and 
unconstitutional.” 

“Basically,  they’re  making  the  claim  the 
way  in  which  I’m  prosecuting  this  case  vio¬ 
lates  the  First  Amendment.  Frankly,  that’s  a 
lot  of  BS.”  said  Assistant  District  Attorney 
Dennis  Hall.  Jefferson  County’s  point  man 
on  the  Globe  case.  “What’s  going  on  here 
is  someone  tried  to  pay  for  something  that 
would  cause  someone  to  violate  a  loyalty. 

“There  is  a  line  journalists  cannot  cross. 
...  Burglary  statutes  infringe  on  rights  to 


Pulitzer  Prize-winning  media  crit¬ 
ic  Alex  S.  Jones  called  a 
Knoxville,  Tenn.,  daily’s  cover¬ 
age  a  four-letter  word  during  a 
wide-ranging  attack  on  the  state  of  busi¬ 
ness  journalism  in  American  newspapers. 

“The  business  section  of  The  Knox¬ 
ville  Journal  is  a  piece  of  s — ,”  Jones 
told  250  or  more  journalists  and  public 
officials  in  New  York  at  a  Sept.  28  con¬ 
ference  called  “Reinventing  Journalism: 
What  It  Is  and  What  It  Can  Be.”  His 
remark  drew  a  roar  from  the  audience. 


gather  on  information.  Does  that  mean  you 
Ijoumalists]  can  violate  the  law?” 

District  Attorney  Thomas  said  should 
charges  be  levied,  it  could  become  one  of 
the  nation’s  few  criminal  prosecutions 
against  a  newspaper  for  its  news  gathering. 

That,  in  turn,  could  rile  the 
local  media,  which  concerns 
the  district  attorney.  Thomas 
is  an  elected  official,  and  if 
the  Denver  papers  rally  to 
the  Globe's  side  —  believing 
the  case  could  inhibit  their 
own  news  gathering  —  it 
could  harm  him  politically. 

“When  I’m  trying  to  get 
an  endorsement  from  the  edi¬ 
torial  boards  ...  they’re  going 
to  ask,  ‘You  indicted  some¬ 
one  from  a  news  organiza¬ 
tion.  Why?’  And  1  want  to  make  sure  1 
know  the  answer  to  that.”  Thomas  said.  “A 
couple  of  really  scathing  editorials  could 
be  the  end  of  my  career.” 

Thomas  added  that  he’ll  act  according  to 
the  law.  If  that  leads  to  an  indictment,  “I 
hope  they  [the  media]  would  give  me  the 
benefit  of  the  doubt,”  he  said,  adding  he 
expects  the  case  to  be  settled  within  weeks. 

Vincent  Carroll,  editor  of  the  Denver 
Rocky  Mountain  News'  editorial  page,  said 
the  paper’s  editorial  board  has  not  written 
an  opinion  on  the  issue,  nor  has  The 
Denver  Post,  according  to  Sue  O’ Brian, 
editor  of  the  Post's  editorial  page.  ■ 


“You  look  at  the  business  sections  of 
newspapers  like  The  Wall  Street  Journal 
and  The  New  York  Times,  and  then  you 
look  at  papers  like  the  Journal,  and  you 
can  see  the  disparity  there.”  said  Jones, 
who  in  1987  won  a  Pulitzer  Prize  for  his 
New  York  Times  articles  on  the  travails  of 
the  Bingham  newspaper  family  in  Louis¬ 
ville,  Ky.  “People  who  work  at  papers 
like  the  Journal  don’t  get  the  kind  of 
training  that  they  need.” 

The  conference  was  sponsored  by  the 
Pew  Center  for  Civic  Journalism  and  pro- 


Dave  Thomas 


Knocking  the  wrong  Knoxville 

SPEAKER  MISSPEAKS,  RECANTS  BY  ALLAN  WOLPER 
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calendar 

OCTOBER 

3-S  SPJ  National  Convention,  Society  of  Professional 
Journalists,  Westin  Hotel,  Indianapolis 

7- 10  “Power  to  the  States”  National  Conference,  AP 
Managing  Editors,  Colorado  Springs  Gazette,  Investigative 
Reporters  and  Editors,  National  Conference  of  State 
Legislatures,  Pew  Center  for  Civic  Journalism,  and 
stateline.org,  Westin  Hotel,  Denver 

8- S  SAPA  Conference,  Southeastern  Advertising  Publishers 
Association,  Double  Tree  Galleria,  Atlanta 

11- 15  The  IFRA/WAN  World  Electronic  Publishing 
Conference  and  Exhibition:“Beyond  the  Printed  Word,”  RAI 
Hotel,  Amsterdam,  Netherlands 

13- 15  APME  Conference,  Associated  Press  Managing 
Editors,  Peabody  Hotel,  Memphis,  Tenn. 

14- 16  “Drawing  the  Line:  Political  Cartooning  Linder 
Pressure”  Symposium,  School  of  Journalism  and  Mass 
Communications,  University  of  Iowa,  Iowa  City,  Iowa 

1 5- 20  lAPA  General  Assembly,  Inter  American  Press 
Association,  Westin  Galleria,  Houston 

2 1  -23  AAF  American  Marketing  Conference,  American 
Advertising  Federation,  Marriott  Rancho  Las  Palmas  Hotel, 
Rancho  Mirage,  Calif. 

24-26  114th  Annual  Meeting,  Inland  Press  Association, 
Fairmont  Hotel,  Chicago 

24-27  PRSA  International  Conference,  Public  Relations 
Society  of  America,  Hilton  Hotel,  Anaheim,  Calif. 

27-3 1  National  College  Media  Fall  Convention,  College 
Media  Advisers/  Columbia  Scholastic  Press  Association, 

Westin  Peachtree  Plaza,  Atlanta 

NOVEMBER 

3-6  AAIND  1999  Fall  Conference,  American  Association  of 
Independent  News  Distributors,  Pan  Pacific  Hotel,  Vancouver, 
British  Columbia 

3-6  ABC  Annual  Conference,  Audit  Bureau  of  Circulations, 
Fairmont  Hotel,  San  Francisco 

7- 6  5th  Annual  Personal  Finance  Conference,  Society  of 
American  Business  Editors  and  Writers  Inc.,  Golden  Nugget 
Hotel,  Las  Vegas,  Nev. 

8-  1 0  AAAA  Creative  Conference,  American  Association  of 
Advertising  Agencies,  New  Loews  Miami  Beach,  Miami  Beach, 
Fla. 

10-12  AAAA  Creative  Conference,  American  Association  of 
Advertising  Agencies,  New  Loews  Miami  Beach,  Miami  Beach, 
Fla. 

10- 12  Family  Newspaper  Conference,  NENA/Inland 
Press/SNPA,  Key  Bridge  Marriott,  Arlington,  Va. 

12- 14  Family  Owners  Conference,  Inland  Press 
Association,  TBA,  Washington,  D.C. 

11- 14  Graphics  Canada  '99,  Graphics  Canada,  The 
International  Centre,  Toronto. 

17- 19  Interactive  Publishing  Europe,  Swissotel,  Zurich, 
Switzerland, 

1 8- 2 1  National  Scholastic  Press  Association  Fall  High 
School  Journalism  Convention,  National  Scholastic  Press, 
Marriott  Wardman  Park,  Washington,  D.C. 


Note:  To  list  events,  please  fax  to 
Calendar  Editor  at  (212)  691-7287. 

Additional  information  about  these  and  future  events  can  be 
found  at  http://www.mediainfo.com/ephome/ 
events/eventshtm/caienda  r99.htm 
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E&pnews 


Knoxville 

Continued  from  Page  8 

duced  by  the  International  Advisory  Group. 

Jones  told  E&P  after  his  speech  in  sev¬ 
eral  interviews  that  he  did  not  realize  that 
someone  in  the  audience  might  quote  him, 
that  his  criticism  was  aimed  at  The  Knox¬ 
ville  News-Sentinel,  not  The  Knoxville 
Journal,  a  weekly  newspaper,  and  that  he 
retroactively  recanted  his  remarks. 


“1  was  trying  to  make  a  point  about  the 
lack  of  training  at  the  business  sections 
of  newspapers,”  said  Jones,  the  Eugene 
C.  Patterson  professor  of  the  practice  of 
journalism  at  Duke  University  and  the 
host  and  executive  editor  of  “Media 
Matters,”  a  Public  Broadcasting  System 
TV  series  on  media  criticism.  “I  lived  in 
Greeneville,  Tenn.,  and  The  Knoxville 
News-Sentinel  was  my  hometown  news¬ 
paper.  1  don’t  live  there  anymore.  It  was 
not  a  fair  judgment. 


The  Knoxville  Journal,  a  daily  newspa¬ 
per  founded  in  1 839,  ended  its  publication 
run  on  Dec.  31,  1991.  The  name  resur¬ 
faced  on  the  flag  of  a  weekly  in  1 995  after 
Phil  Hamby,  the  publisher  of  the  People’s 
Press,  an  alternative  weekly,  purchased 
the  name  of  the  defunct  daily. 

Frank  Cagle,  associate  editor  of  the 
News-Sentinel,  was  taken  aback  when  he 
first  learned  of  Jones’  remarks. 

“I  don’t  know  what  set  him  off,”  said 
Cagle.  “1  have  a  lot  of  respect  for  Alex  and 
a  lot  of  respect  for  his  family.  We  are 
going  to  run  a  profile  on  his  father,  John 
M.  Jones  Sr.,  because  of  the  contributions 
that  he  has  made  to  journalism  in  Ten¬ 
nessee.  1  am  pretty  well  perplexed.” 

The  Jones  family  owns  The  Greeneville 
Sun,  a  15,000-circulation  daily  in  ea.stem 
Tennessee,  as  well  as  several  weeklies. 

"We  have  a  seven-day  stand-alone  busi¬ 
ness  section,”  Cagle  continued.  “We  devote 
so  much  space  to  local  business  stories 
because  it  is  important  to  the  people  who 
read  our  newspaper.  But  if  Alex  is  going  to 
criticize  us,  he  ought  to  get  our  name  right.” 

Jones,  after  he  was  interviewed,  tele¬ 
phoned  a  statement  to  E&P,  and  asked 
that  it  be  included  in  this  article. 

“In  a  stupid  moment,  I  cast  vulgar  asper¬ 
sions  on  the  business  section  of  the 
Knoxville  Sentinel  that  I  do  not  feel.  1  was 
trying  to  make  a  point  about  the  prolifera¬ 
tion  of  business  sections  in  newspapers  and 
how  their  staffs  are  sometimes  not  trained 
in  business.  1  unfairly  used  Knoxville  as  an 
example  based  on  impressions  more  than  a 
decade  old.  It  was  wrong  of  me,  and  I  apol¬ 
ogize  for  my  foolish  words.” 

Harry  Moskos,  editor  of  the  News- 
Sentinel,  gently  chided  Jones  after  he 
informed  of  Jones’  statement.  “Alex  has 
been  living  in  New  York  City  for  a  long 
time,”  said  Moskos.  “Now  he  is  saying  in 
hindsight  that  he  should  not  have  said  it.  I 
am  surprised  that  he  made  his  comments 
without  knowing  what  kind  of  newspaper 
we  have  here  today.” 

Moskos  said  that  Alex  Jones’  remarks 
would  have  no  bearing  on  the  planned  pub¬ 
lication  of  the  profile  of  John  M.  Jones  Sr., 
publisher  of  The  Greeneville  Sun. 

“John  Sr.  is  a  key  figure  in  journalism,” 
said  Moskos.  “We  have  a  good  relation¬ 
ship  with  the  Jones  family.  Alex  is  a  great 
journalist.” 

Jan  Schaffer,  executive  director  of  the 
Pew  Center,  said  Alex  Jones  was  obvious¬ 
ly  exasperated  by  the  lack  of  quality 
pages  in  American  newspapers. 

“1  can  understand  how  he  feels,”  said 
Schaffer.  ■ 
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We  can  sell  your  newspaper 
as  professionally  as  you  run  it. 


W  hen  it’s  time  to  sell  your  company, 
you  want  the  process  to  reflect  your 
highest  standards  of  professionalism  and 
integrity.  That’s  the  only  way  to  maximize 
the  value  of  your  company  while  maintaining 
its  core  values. 

As  the  leading  merchant  bank  in  the  media, 
communications,  and  information  industries, 
Veronis,  Suhler  &  Associates  has  the  experi¬ 
ence  and  expertise  needed  to  sell,  value,  or 
refinance  your  company  in  a  manner  that 
achieves  your  highest  financial  goals  —  with¬ 
out  sacrificing  your  reputation  or  integrity. 

•  We  are  brokers  with  years  of  experience 
selling  newspaper  properties  of  all  types  and 
sizes  —  including  major  and  small-market 
dailies,  suburban  and  alternative  weeklies, 
legal  publications,  and  business  journals. 


•  We  are  valuation  experts  with  a  reputation 
for  accuracy  and  integrity. 

•  We  are  investment  bankers  who  offer 
newspaper  companies  a  broad  range 
of  financial  advisory  services,  including 
mergers  and  acquisitions,  debt  and 
equity  financing,  recapitalizations,  and 
fairness  opinions. 

Veronis,  Suhler  &  Associates’  team  of 
professionals,  including  two  managing 
directors  dedicated  to  the  newspaper 
business,  represents  a  unique  combination 
of  senior  executives  from  the  media 
industry  and  lifelong  media  and  commu¬ 
nications  investment  bankers.  Working 
together,  we  maximize  the  value  of  our 
newspaper  clients’  businesses. 


To  learn  more  about  our  firm  or  to  discuss  possible  initiatives 
in  complete  confidence,  contact: 


Robert  |.  Broadwater 

Managing  Director 
broadwater@veronissuhler.com 


Kevin  M.  Lavalla 

Managing  Director 
lavallak@veronissuhler.com 


Veronis,  Suhler  &  Associates  Inc 


350  Park  Avenue  •  New  York,  NY  10022  •  Tel  (212)  935-4990  •  Fax  (212)  935-0877 
Web  Site:  www.veronissuhler.com 
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‘SNA,  be  nimble’ 

BRANDING  KEY  FOR  SUBURBIA  BY  MARK  FITZGERALD 


Even  in  this  new  hyperdrive  busi- 
ness-at-the-speed-of-the-Inter- 
net  world,  suburbia  isn’t  Siberia 
for  newspapers,  marketing  and 
media  experts  say. 

One  theme  that  emerged  repeatedly  at 
the  Suburban  Newspapers  of  America 
(SNA)  fall  conference  in  Chicago  recently 
was  that  community  papers  are  nimble 
enough  to  prevail  in  a  media  environment 
where  the  rules  are  constantly  being 
rewritten. 

“I  think  the  dollars  will  come  pouring 
down  on  you,”  Don  Schultz,  a  North¬ 
western  University  marketing  professor, 
told  the  SNA  member  publishers  and  ad 


directors.  Suburban  papers  just  need  to 
think  differently,  added  Schultz,  whose 
Agora  Inc.  advises  businesses  on  moving 
from  a  "transaction-driven  to  a  relation- 
ship-building  marketplace.” 

"Top  [business]  management  considers 
too  much  marketing  and  advertising  ‘soft, 
squishy,  not  relevant.’  They  are  talking 
cash  flow.  That’s  what  they  care  about.” 
Schultz  told  the  SNA  members.  “You,  in 
essence,  are  not  selling  advertising  space. 
You  are  selling  services  that  hopefully 
will  generate  cash  flow  for  your  advertis¬ 
ers.  The  problem  is,  we  don’t  talk  about 
cash  flow  when  we  meet  with  them.” 

Suburban  papers  also  need  to  spend  the 


advertising  dollars  to  brand  themselves, 
Schultz  said.  In  addition,  suburban  papers 
need  to  exploit  their  natural  advantage 
over  metro  dailies  in  the  coverage  of  local 
school  and  community  sports,  said  Eli 
Portnoy,  a  consultant  whose  clients 
include  The  Orlando  (Fla.)  Sentinel  as 
well  as  professional  basketball  and  hock¬ 
ey  teams. 

Community  papers’  local  coverage  has 
even  give  them  entree  to  the  big  boys  of 
the  Internet  world,  said  Tom  Grubisich, 
who  co-founded  the  Connection  News¬ 
papers  group  of  free-distribution  subur¬ 
ban  papers  in  Washington  before  becom¬ 
ing  managing  editor/local  news  for 
America  Online’s  (aol)  Digital  City  Inc. 

AOL  is  looking  for  cashless  alliances 
with  local  newspapers,  he  said.  “We’re 
going  to  have  to  figure  how  this  is  going 
to  work  for  you,  as  well  as  for  us,” 
Grubisich  said.  ■ 
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mammograms  for  women  over  age  40,  \ 
we're  encouraged  by  the  decrease  in  ca^es 
of  late-stage  breast  cancer.  And  by  the 
increase  in  lives  saved. 

To  learn  more  about  all  of  our  > 
preventive  care  and  health  education  • 
programs,  contact  us  at  aetnaushc.com.j 
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E^news 

Coverage  of  a  reporter’s  arrest 
prompts  press  debate  in  Utah 

DUELING  DAILY  PAPERS  OFFER  EVIDENCE  OF  DIFFERING  VIEWS  ON  NEWS 
IN  WAKE  OF  CASE  INVOLVING  ONE  OF  THEIR  OWN  BY  JOE  STRUPP 


When  Reporter  Shawn  Foster 
of  The  Salt  Lake  (City, 
Utah)  Tribune  was  arrested 
for  allegedly  soliciting  a 
prostitute,  Tribune  editors  did  not  believe 
the  event  was  worth  a  story,  deciding  to 
quietly  discipline  the  staff 
writer  without  a  public 
acknowledgment. 

But  at  The  Deseret  News,  the 
Tribune's  crosstown  rival,  the 
arrest  made  news  in  that  news¬ 
paper’s  local  section,  in  part 
because  Foster  had  fraudulent¬ 
ly  claimed  he  was  working 
undercover  on  a  story  when  the 
arrest  occurred,  and  struck  a 
police  officer  with  his  car  while 
trying  to  leave  the  scene. 

The  incident  raised  the 
question  in  both  newsrooms  of  how  news¬ 
papers  should  handle  the  arrest  of  their 
employees  on  such  minor  charges,  and 
how  to  guard  against  reporters  wrongly 
misusing  their  position  to  defend  criminal 
acts. 

“We  had  a  good  debate  over  two  meet¬ 
ings,  and  the  consensus  was  that  we  would 
not  [cover  the  story],”  said  James  E. 
Shelledy,  editor  of  the  1 29,()()0-daily  circu¬ 
lation  Tribune,  which  is  owned  by  the 
Telecommunicatons  Inc.  group.  He  added 
that  the  paper  would  not  cover  such  an 
arrest  if  it  involved  any  other  nonpublic 
figure,  so  it  should  not  cover  Foster. 

Foster,  who  declined  to  be  interviewed 
and  would  not  give  his  age.  was  arrested  on 
the  night  of  Aug.  27  in  a  downtown  area 
known  for  prostitution,  according  to 
Shelledy.  When  police  approached  him  as 
he  allegedly  attempted  to  solicit  sex,  he 
tried  to  flee  in  a  car  and  bumped  an  officer, 
according  to  a  report  in  the  alternative  Salt 
Lake  City  Weekly.  When  officers  finally 
nabbed  Foster,  he  told  them  he  was 
researching  a  story  on  prostitution  and  was 
actually  on  assignment  for  the  Tribune,  an 
excuse  he  eventually  admitted  was  not  true. 

Foster  was  cited  for  solicitation  of  sex 
and  disorderly  conduct,  two  Class  B  mis¬ 
demeanors,  booked  into  jail,  and  released. 


He  eventually  paid  a  $50  fine  for  each 
offense  and  has  not  had  to  respond  to  any 
further  charges,  according  to  Shelledy. 

Shelledy  would  not  discuss  what  kind 
of  punitive  action  was  taken  against 
Foster,  saying  only  that  he  had  been  disci¬ 


plined,  but  not  fired.  He  said  the  reporter 
had  been  reassigned  to  federal  court  cov¬ 
erage,  but  not  because  of  the  arrest. 

Shelledy  agreed  that  Foster  acted 
improperly  when  he  misrepresented  him¬ 
self  as  someone  on  assignment,  but  said 
the  reporter  only  made  the  statement  out 
of  panic  and  not  for  any  financial  gain  or 
in  a  premeditated  way. 


But  at  The  Deseret  News,  Editor  John 
Hughes  had  a  different  take  on  the  arrest, 
choosing  to  publish  an  eight-inch  story  1 2 
days  after  the  incident.  Hughes  said  the 
arrest  deserved  coverage  because  it 
involved  a  well-known  reporter. 

“We  didn’t  take  much  glee  in 
that  kind  of  story,  but  we  had  a 
fairly  high-level  discussion 
among  our  editors  and  decided 
to  publish  it,”  Hughes  said. 

Hughes,  whose  bl.OOO-daily 
circulation  paper  is  owned  by 
the  Mormon  Church,  said  he 
was  surprised  that  the  Tribune 
did  not  publish  a  story.  “It  pass¬ 
es  the  yardstick  for  news,”  he 
said.  “A  reporter  hitting  a 
police  car  and  pretending  to  be 
on  assignment?  That  is  a  story.” 

Shelledy  said  he  believed  the  story 
received  closer  attention  from  The  Deseret 
News  because  Salt  Lake  City  police,  who 
have  been  critical  of  Foster’s  police  cover¬ 
age,  urged  them  to  cover  the  arrest. 

Salt  Lake  City  Police  Lt.  Phil  Kirk  said 
officers  informed  the  Tribune  that  one  of  its 
employees  had  been  arrested,  but  did  not 
leak  the  news  to  any  other  media  outlet.  ■ 


Investment  spurs  Rivard  to  pick 
the  Aiamo  over  Miami  Beach 

A  day  after  The  New  York  Times  identified  him  as  the  leading  candidate  to 
become  editor  of  The  Miami  Herald,  Robert  Rivard  told  his  newsroom  he’s  stay¬ 
ing  at  the  San  Antonio  Express-News. 

In  an  e-mail  message  to  staffers  Sept.  28,  Rivard,  46,  says  he  decided  to  stay 
put  after  Hearst  Corp.,  publisher  of  the  Express-News,  agreed  to  make  an  invest¬ 
ment  of  several  million  dollars  in  the  newsroom.  The  money,  he  said,  would  go 
to  “address  payroll  problems,”  hire  more  journalists,  and  increase  the  news  hole. 

"The  Miami  Herald  is  an  exciting  newspaper,  but  the  commitment  by  Hearst 
to  continue  to  invest  at  a  high  rate  in  the  newsroom  was  something  I  couldn’t  walk 
away  from,”  said  Rivard,  Express-News  editor  and  senior  vice  president. 

The  Herald  has  been  searching  for  four  months  to  replace  Doug  Clifton,  who 
left  his  position  as  executive  editor  and  senior  vice  president  to  become  editor  of 
The  Plain  Dealer  in  Cleveland.  —  Mark  Fitzgerald 
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Web  publishers  can  be 
found  liable  for  libel 

FEW  PUBLISHERS  HAVE  INSURANCE  BY  JOE  STRUPP 


BOSTON  —  Libel  insurance  has 
always  been  crucial  to  newspaper  organi¬ 
zations.  Now,  the  vast  majority  of  Web 
publishers  have  realized  that  they  are  woe¬ 
fully  unprotected  from  libel  suits,  accord¬ 
ing  to  Stacie  K.  Gram,  an  insurance  expert 
who  spoke  at  a  recent  National  Newspaper 
Association  seminar  on  the  issue  here. 

Although  insurance  companies  have 
been  expanding  the  libel  coverage  available 
to  online  publications  in  recent  years,  only 
about  5%  of  online  newspapers  and  infor¬ 
mation  services  have  the  insurance  they 
need  to  protect  against  lawsuits,  said 
Gram,  claims  specialist  with 
Employers  Reinsurance 
Corp.  in  Overland  Park. 

Kan. 

“The  larger  compa¬ 
nies  like  Yahoo!  and 
[America  Online] 
have  the  coverage,  as 
far  as  we  can  tell,  but 
the  small  person  oper¬ 
ating  out  of  their  home 
doesn’t  have  it.  Anyone 
who  operates  a  Web  site 
needs  the  coverage  because  the 
risk  is  huge.” 

Gram  said  coverage  is  not  only  needed 
for  simple  protection  against  libel  and  other 
journalism  issues  —  such  as  trespassing, 
invasion  of  privacy,  and  distress  —  but  also 
to  protect  against  laws  that  exist  outside  of 
the  Web  site’s  home  address  and  interna¬ 
tionally.  She  said  a  local  newspaper  that 
only  had  to  worry  about  local  or  state  laws 
in  the  past  must  now  contend  with  laws  in 
other  states  and  other  countries,  where  the 
Internet  reaches. 

Walter  Coady  Jr.,  president  of  Walterry 
Insurance  Brokers  in  Clinton,  Md.,  also 
attended  the  seminar.  He  said  the  need  for 
libel  insurance  is  greatest  for  new  online 
publishers,  including  many  who  have 
never  dabbled  in  journalism  before  and 
may  not  realize  what  constitutes  libel. 

“The  small  publishers  don’t  always  rec¬ 
ognize  the  exposure,  and  they  will  not  be 
able  to  defend  it,”  Coady  said. 

Gram  and  Coady  also  offered  some 
recent  statistics  from  the  Libel  Defense 
Research  Center  (ldrc)  of  New  York, 


which  indicated  that  more  money  is  being 
awarded  in  libel  cases,  and  newspapers 
are  among  the  most  likely  to  be  sued. 

A  recent  ldrc  report  stated  that  the 
median  compensatory  damage  award  in  a 
lawsuit  against  a  media  outlet  had  grown 
from  $100,000  in  the  1980s  to  $175,000  in 
the  1990s,  with  a  jump  to  $587,000  for 
1998.  The  same  report  said  that  the  median 
punitive  damage  award  had  increased  from 
$250,000  in  the  1980s  to  $315,000  in  the 
1990s,  with  a  slight  decline  to  $300,000  for 
1998.  The  final  average  amount  paid  in  a 
lawsuit  against  a  media  outlet, 
according  to  the  same  report, 
rose  from  $210,000  in  the 
1980s  to  $474,595  in  the 
1990s,  with  a  major 
increase  to  $950,000  for 
1998. 

“Juries  are  more  and 
more  critical  of  the 
media,  and  judgments 
are  being  made  against 
the  media  more,”  Gram 
said.  “And  they  dislike  the 
local  media  as  much  as  the 
national  media.”  Further  statis¬ 
tics  provided  by  the  ldrc  report  bear 
Gram’s  contention  out.  They  report  that 
44%  of  lawsuits  filed  against  newspapers 
are  filed  against  those  in  the  smallest  50 
newspaper  markets,  while  only  13%  are 
filed  against  newspapers  in  the  top  20 
markets. 

In  addition,  newspapers  account  for  32% 
of  lawsuits  filed  against  media  outlets,  more 
than  any  other  information  source. 

The  most  likely  people  to  sue  newspapers 
are  educators,  who  make  up  30%  of  plaintiffs 
in  such  cases,  according  to  the  ldrc. 
Business  owners  are  second,  at  17%;  fol¬ 
lowed  by  criminal  defendants  and  suspects, 
12%;  professionals,  8%;  and  parents,  6%. 

Among  the  tips  offered  at  the  seminar 
to  avoid  libel  litigation;  paying  attention 
to  detail;  being  truthful  and  accurate; 
checking  facts  more  than  once;  reviewing 
controversial  items  with  an  attorney, 
avoiding  or  carefully  reviewing  the  use  of 
hidden  videotaping  or  audio  recording; 
and  considering  the  impact  of  a  story  on 
those  named,  even  if  it  is  correct.  ■ 


NAA  chairman  on  Web: 
Let’s  work  together... 

If  newspapers  want  to  save  the  $18 
billion  they  raise  every  year  from  clas¬ 
sified  ads,  they  had  better  start  work¬ 
ing  together,  says  the  current  chairman 
of  the  Newspaper  Association  of 
America  (naa).  William  S.  Morris  III 
told  the  National  Press  Club  Sept.  28 
that  newspapers  should  join  forces  on 
the  Internet  to  create  a  national  classi¬ 
fied  advertising  marketplace. 

“I  am  issuing  a  call  to  all  newspa¬ 
per  owners  and  publishers,”  Morris 
said.  “Let  us  put  our  classified  adver¬ 
tising  online  and  build  a  national  clas¬ 
sified  marketplace.”  He  encouraged 
attendees  to  imagine  the  combination 
of  new  technology  with  traditional 
classified  pages. 

Admitting  that  online  classifieds 
are  very  much  a  work  in  progress, 
Morris  cited  brand  and  public  trust  as 
advantages  newspapers  have  in  the 
battle  with  Internet  companies. 

According  to  the  naa,  750  newspa¬ 
pers  already  publish  their  classifieds 
online. 

Online  clipping  sentice 
covers  1,200  sites 

Public-relations  interns  once  spent 
part  of  their  day  cutting  news  stories 
out  of  magazines  and  newspapers  for 
clients.  These  days,  they’re  just  as 
likely  to  surf  the  Web  in  search  of  a 
quote  or  favorable  mention. 

A  new  PR  Newswire  service  aims 
to  make  the  job  easier  with  an  online 
clipping  service  covering  1 ,200  Web 
publications.  “A  news  story  does  not 
have  to  be  printed  or  aired  to  make 
an  impact  anymore,”  said  David 
Armon,  vice  president  for  sales  at  the 
New  York  firm.  “Millions  of  Web 
users  get  their  news  online,  and  we 
are  thrilled  to  offer  a  new  monitoring 
service  that  covers  this  growing  seg¬ 
ment  of  the  media  industry.” 

Armon  said  the  service,  which 
costs  $3,600  per  year,  would  help  PR 
professionals  track  online  coverage 
they  may  not  even  be  aware  of. 
Subscribers  will  receive  e-mail  clip 
reports  each  day  generated  by  an 
electronic  spider  search  of  keywords. 
Links  are  provided  to  the  stories. 
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STAY  CONNECTED  WITH  THE  LOCALS  BY  JOE  STRUPP 

Weekly  and  community  news-  anyone  else  and  be  prepared  to  step  out 
papers  should  not  fear  the  and  editorialize  on  them  when  it  is 
growing  expansion  of  na-  required.  He  said  having  such  a  local  tie  to 
tional  news  coverage,  24-  the  community  can  make  speaking  out 


Weekly  and  community  news¬ 
papers  should  not  fear  the 
growing  expansion  of  na¬ 
tional  news  coverage,  24- 
hour  cable  news,  and  Internet  information 
as  long  as  they  continue  to  focus  on  their 
local  communities  and  the  needs  of 
local  readers,  according  to  the  featured 
speaker  at  the  National  Newspaper  Asso¬ 
ciation’s  annual  conference  in  Boston  who 
spoke  Sept.  30  during  the  event’s  kickoff 
breakfast. 

During  a  lengthy  speech  that  drew  a 
standing  ovation  from  the  crowd  of  over 
300.  Tim  Waltner,  publisher  of  The 
Freeman  (S.D.)  Courier,  and  vice  presi¬ 
dent  of  the  International  Society  of  Weekly 
Newspaper  Editors,  told  the  audience  that 
community  newspapers  still  have  a  strong 
hold  on  local  events,  but  only  if  they  make 
such  coverage  their  priority. 

“Those  of  us  in  the  weekly  field  rarely 
break  stories,  even  in  our  own  community, 
but  that’s  a  good  thing.”  Waltner  said.  “It 
reminds  us  of  our  mission.  Because  of  our 
relaxed  deadlines,  we  can  take  more  time  to 
get  more  perspective  —  at  least  we  should.” 


anyone  else  and  be  prepared  to  step  out 
and  editorialize  on  them  when  it  is 
required.  He  said  having  such  a  local  tie  to 
the  community  can  make  speaking  out 
difficult,  but  it  must  be  done. 

“It  means  taking  a  second  look,  going 
through  documents  and  information,  and 
not  taking  a  politician  at  his  word,” 


Waltner  said.  “Regional  media  coverage 
of  small  communities  catches  only  the  big 
stuff.  We  need  to  get  all  of  it.” 

But  Waltner  said  that  does  not  mean 
community  and  weekly  newspapers  should 
not  take  advantage  of  technical  innovations 
such  as  the  Internet  or  improved  produc¬ 
tion  capabilities.  He  said  the  key  is  to  use 
these  improvements  to  help  the  paper’s 
local  connection,  not  move  the  reporting 
farther  away  from  the  people. 

“Our  small  size  can  give  us  a  false 
sense  of  security,”  Waltner  said.  “The  way 
to  stay  connected  is  to  get  out  of  our 
offices,  visit  people  we  know,  visit  people 
we  don’t  know,  invite  diverse  opinion, 
and  use  an  open-door  policy.”  ■ 


Monitor  mulls  supplement 


The  Christian  Science  Monitor  of 
Boston  is  considering  a  12-page  weekend 
supplement  that  would  be  distributed  by 
daily  and  weekly  newspapers,  said 
Managing  Publisher  Stephen  Gray,  who 
provided  prototypes  at  the  National 
Newspaper  Association  annual  conference 
in  Boston  last  week. 

“We  are  hoping  to  make  a  decision  in  the 
next  week  or  two  about  whether  it  will  be 
launched.”  Gray  said.  The  new  edition, 
called  MonitorWeek.  would  be  distributed 
electronically  to  newspapers  at  a  likely  cost 


of  $  10  per  thousand.  Publishers  would  print 
the  product  themselves,  then  insert  each 
issue  into  Saturday  or  Sunday  editions. 

“[Newspapers]  have  said  there  is  a 
need  for  this  for  readers  who  have  a  cos¬ 
mopolitan  view  of  the  world  and  who  are 
not  satisfied  by  wire  copy  in  their  local 
newspapers,”  Gray  said. 

“They  said  focus  groups  often  compare 
them  unfavorably  with  larger  newspapers 
like  The  NeH’  York  Times  because  they  don’t 
have  this  kind  of  reporting.” 

—  Joe  Strupp 


Waltner  urged  editors  and  publishers  to 
avoid  trying  to  get  the  news  first  and  beat 
daily  or  regional  newspapers.  Instead,  he 
said  that  community  papers  need  to  remain 
connected  to  readers  and  make  sure  small, 
local  issues  are  covered  and  that  local 
information  —  from  school  menus  to  wed¬ 
ding  announcements  —  is  given  attention. 

“As  community  newspapers,  we  should 
use  that  connectedness  to  write  more 
human  stories,  more  insightful  stories,  and 
more  accountable  stories,”  Waltner  said. 
“It  provides  us  with  insight,  understand¬ 
ing.  and  perspective  that  is  unrivaled  in 
major  media.” 

Waltner  reminded  the  crowd  that,  as 
local  community  and  weekly  publishers 
and  editors,  they  are  part  of  the  communi¬ 
ty  and  must  act  as  a  mirror.  “A  mirror 
reflects  reality,”  he  said.  “That  is  both  an 
honor  and  a  responsibility.  And  being  a 
mirror  is  not  enough.  Have  you  ever  seen 
a  mirror  in  a  pitch-black  room?  It  is  no 
good  without  light.” 

Waltner  said  local  editors  and  publish¬ 
ers  must  know  local  issues  better  than 
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Even  Superman 
couldn’t  stop  the  Web 


The  Daily  Planet,  a  victim  of  the  media 
industry’s  rush  toward  the  Internet,  will  soon 
be  back  on  the  newsstands  in  the  bustling 
city  of  Metropolis.  But  the  most  famous 
newspaper  in  comic-book  history  is  facing 
an  uncertain  future  that  will  test  the  mettle  of 
even  the  most  mild-mannered  reporter. 

In  “Superman”  Issue  No.  151,  to  be 
released  Oct.  6,  readers  will  learn  why  evil 
media  mogul  Lex  Luthor  has  given  the 
defunct  daily  newspaper  to  former  publish¬ 
er/editor  in  chief  Perry  White.  They  will  also 


see  the  newspaper  play  a  bigger  role  in  the 
6 1  -year-old  comic-book  series. 

“Lois  Lane  and  Clark  Kent  will  come  back 
to  the  Daily  Planet,  which  will  try  to  regain 
its  former  glory,”  said  Mike  Carlin,  an 
executive  editor  at  New  York-based  DC 
Comics,  publisher  of  “Superman.” 

The  Daily  Planet  has  been  out  of 
business  for  months  since  Luthor, 
Superman’s  nemesis  since  1940, 
bought  the  paper  and  converted  it 
into  a  Web  site  known  as  Lex.com. 

“The  Daily  Planet  is  probably 
closer  to  The  New  York  Times  or 
the  New  York  Daily  News,”  said 
Carlin.  “It  has  a  bit  more  of  that  regu- 
lar-Joe  feel  like  the  Daily  News,  but  it’s 
as  respected  as  the  Times  is  in  the  real 
world.” 

So  what  is  Lex  Luthor  up  to  with  The 
Daily  Planet!  Carlin  won’t  say.  “Being  as 
shady  a  character  as  he  is,  you  know  he’s 
working  on  some  plan,  which  we  may  not  see 
reach  fruition  for  years  to  come.  He’ll  have  at 
least  one  of  our  characters  over  a  barrel.” 

Carlin  said  the  writers  behind  “Superman” 
try  to  reflect  the  real  newspaper  world. 
“Obviously,  the  print  media  is  struggling  to 
some  degree  or  another  with  the  Internet  and 
all  it  can  do,”  he  said.  "Sometimes  new  does¬ 
n’t  always  mean  good.”  Especially  when  Lex 
Luthor  is  involved.  —  Randy  Dotinga 


The  mouth  that  roared 

Venezuela  President  Hugo 
Chavez,  one  of  Latin  America’s 
rising  young  rabble-rousers,  is 
promising  to  take  on  the  reign¬ 
ing  champion  of  speechifying, 
Fidel  Castro,  over  the  issue  of 
Cuba’s  repression  of  indepen¬ 
dent  journalists. 

Chavez  told  a  delegation  of 
Inter  American  Press  Associa¬ 
tion  leaders  that  he  “under¬ 
stands  perfectly  the  iapa  posi¬ 
tion  and  I  will  transmit  it 


faithfully  to  President  Castro” 
when  the  two  meet  in  Novem¬ 
ber  at  the  summit  of  Spanish¬ 
speaking  nations  in  Havana. 

A  tree  grows  in  Atlanta 

Just  before  Celestine  Sibley 
died  Aug.  15  after  55  years  as 
columnist  at  The  Atlanta  Jour¬ 
nal-Constitution,  she  asked  that 
any  gifts  in  her  memory  go  to 
the  nonprofit  urban  beautifica¬ 
tion  group.  Trees  Atlanta. 

Her  fans  responded.  Within 


a  month  after  her  death.  Trees 
Atlanta  received  some  126 
gifts,  totaling  $4,820.  That’s 
enough,  the  group  says,  to 
plant  at  least  24  trees  in  mem¬ 
ory  of  the  columnist  who 
brought  a  country  perspective 
to  one  of  the  South’s  biggest 
cities. 

A  plant  grows  in  Bosnia 

As  president  of  Pacific 
Newspaper  Group,  Tom 
Mastin  has  designed  and  built 


QUOTE  OF  THE  WEEK 

THANK  YOU 
FOR  STRESSING 
THE  JAILING 
OF  A  WESTERN 
JOURNALIST.  DOES 
THAT  MEAN  THAT 
IF  WE  HAD  JAILED 
AN  EASTERN 
JOURNALIST,  YOU 
WOULDN’T  ASK 
THAT  QUESTION? 

Mahathir  Mohamad, 
Malaysian  prime  minister, 
on  his  country’s  jailing 
of  a  Canadian  journalist 
for  contempt  of  court 


more  than  80  production 
plants.  But  he  had  never 
planned  one  in  a  former  war 
zone  until  now. 

Mastin  Just  returned  from 
Bosnia  on  a  contract  from  the 
international  development 
group  IREX.  He  reported  favor¬ 
ably  on  the  feasibility  of  build¬ 
ing  a  printing  plant  that  would 
give  independent  newspapers 
their  first  alternative  to  the  gov¬ 
ernment  monopoly  plant. 

—  Mark  Fitzgerald 
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The  premier  source  of  financial 
information  is  now  available  to 
publications  worldwide  from  the 
Los  Angeles  Times  Syndicate 


No  Other  financial  service 
breaks  news  as  consistently 
or  analyzes  it  as  authoritatively 
as  BLOOMBERG  NEWS 
with  more  than  750  reporters 
and  editors  in  78  bureaus 
around  the  globe- 


Bloomberg  News  provides  the 
latest,  most  accurate  financial 
reporting  and  comprehensive 
coverage  of  markets,  companies, 
economies,  entertainment  and 
sports — 24  hours  a  day-  seven  * 
da^s  a  week.  The  service  is 
available  in  several  formats, 
including  a  fully  customizable, 
searchable  Web  site. 

With  more  consumers  than  ever 
following  the  market  and  business 
pages  booming.  Bloomberg  News 
is  one  of  the  wisest  investments 
any  publication  can  make. 

For  more  information,  call: 

213-237-7987 


Outside  the  U.S.,  call: 

Salt  Lake  City  801  “363-4934 
London  44-171-588-7588 
Hong  Kong  852-2901-8900 


A  World  of  Options — A  Single  Source 
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Rat  spotted  at 
Dow  Jones 

Residents  of  South 
Brunswick.  N.J.  smelled 
a  rat  last  week.  A  really 
big  rat. 

In  protesting  planned  ben¬ 
efit  cut  backs  by  the  Dow 
Jones  &  Co.  Inc.  —  publish¬ 
er  of  The  Wall  Street 
Journal,  Barron ’s.  Smart 
Money,  and  other  financial 
news  publications  —  union 
workers  roiled  out  a  six-foot 
rat  on  the  company’s  South 
Brunswick  campus  picket 
line  Sept.  30. 

The  disgruntled  employ¬ 
ees  were  hoping  to  use  the 
vermin  to  draw  attention  to 
the  company’s  plan  to  cut 
employee  retirement  benefits 
by  50%. 

The  Blade  points 
to  story  stealing 

The  Blade  of  Toledo, 

Ohio,  doesn’t  want  you  read¬ 
ing  its  paper.  That  is,  not  if 
you  are  a  morning  host  at  a 
radio  station  and  reading  it 
over  the  air. 

The  daily  is  suing  WSPD- 
AM  and  its  morning  personali¬ 
ty,  Mark  Standriff,  for  decep¬ 
tive  trade  practices  for 
allegedly  reading  the  newspa¬ 
per’s  stories  over  the  air. 

“All  we  ask  is  that  when 
they  use  our  work,  they  tell 
the  listeners  it’s  ours.”  said 
Fritz  Byers,  attorney  for  The 
Blade. 

According  to  the  newspa¬ 
per.  Standriff  used  direct 
quotes  and  information  from 
articles  published  in  the 
146.0(X)-circulation  daily 
and  encouraged  listeners  not 
to  read  The  Blade  with  the 
motto,  “I  read  The  Blade  so 
you  don’t  have  to.” 

The  suit  alleges  that  the 
station’s  use  of  the  articles 
could  damage  circulation 
numbers  and  advertising  rev¬ 
enue,  and  it  seeks  unspeci¬ 


fied  damages,  a  cease-and- 
desist  order  to  stop  using 
Blade  news,  and  the  adver¬ 
tising  profits  generated  dur¬ 
ing  those  broadcasts. 

Indianapolis 
A/ews  takes  its 
last  breath  Oct.  1 

The  130-year-old 
Indianapolis  News  was  set  to 
publish  its  last  issue  Oct.  1 
as  parent  Central  News¬ 
papers  Inc.  pulled  the  plug 
on  the  trailing  afternoon 
paper  to  focus  its  resources 
on  the  city’s  morning  Star. 

The  News’  circulation 
plummeted  to  33,000  from 
1 1 1 ,000  over  the  past 
decade,  reflecting  the  trend 
toward  morning  readership, 
and  Central  backed  off 
efforts  to  save  the  News  four 
years  ago.  Some  staffers  said 
had  it  not  been  for  longtime 
publisher  Eugene  S.  Pulliam, 
who  died  in  January,  the  end 
would  have  come  sooner. 

James  W.  Brown,  associ¬ 
ate  journalism  dean  of 
Indiana  University,  lamented 
the  loss  of  an  editorial  voice. 
“I  think  any  time  a  paper 
closes,  it’s  a  sad  event.”  he 
said.  “Competition  is  good. 

It  makes  everyone  work 
harder  and  be  more  aggres¬ 
sive  about  news  gathering.” 

Meanwhile,  the  search 
continues  for  a  new  top  edi¬ 
tor  at  the  Star  to  replace 
Frank  Caperton,  who  is  retir¬ 
ing.  Publisher  Dale  Duncan 
said  he  hopes  to  name  a 
replacement  by  early 
November. 

Chicago’s  most 
famous  reporter 

“I  can  see  that  stiff 
straight  corpse  hanging  there 
yet,”  wrote  the  reporter, 
“with  its  pillow-cased  head 
turned  rigidly  to  one  side, 
and  the  purple  streaks  creep¬ 


ing  through  the  hands  and 
driving  the  fleshy  hue  of  life 
before  them.  Ugh!”  No,  this 
isn’t  a  review  of  “The  Sixth 
Sense.”  It’s  an  actual 
account  of  a  hanging  in 
1 868,  reported  by  one  of 
America’s  most  famous  writ¬ 
ers  —  Samuel  Clemens, 
known  to  all  as  Mark  Twain. 

A  request  to  the  Librar>' 
of  Congress  and  the 
University  of  California  by 
archivist  Guy  Rocha  uncov¬ 
ered  all  six  stories  Twain 
wrote  for  the  Chicago 
Republican,  long  before 
“Huck  Finn.” 

According  to  Rocha. 

“The  big  one  was  the  eye¬ 
witness  account  of  the  hang¬ 
ing  of  John  Millian.  which  I 
believe  had  not  seen  the  light 
in  131  years.” 

Belo  bites  deeper 
into  broadcast 

The  parent  company  of 
The  Dallas  Morning  News 
made  moves  in  the  broadcast 
market,  announcing  its  inten¬ 
tions  last  week  to  purchase 
two  regional  TV  stations  for 
nearly  $20  million  cash. 

Harold  Gaar,  vice  presi¬ 
dent  of  financial  and 
investor  relations  for  Belo, 
said  the  move  reflects  the 
continued  growth  of  the 
company  into  the  profitable 
broadcast  market  and 
efforts  by  Belo  to  cluster  its 
holdings. 

Belo  said  it  will  purchase 
KONG-TV  —  an  independent 
station  in  Seattle/Tacoma. 
Wash.  —  and  kasw-tv,  the 
WB  affiliate  in  Phoenix, 

Ariz.,  as  soon  as  permitted 
under  FCC  rules. 

Dallas-based  Belo  is  one 
of  the  nation’s  largest  media 
companies  with  holdings  in 
broadcast,  newspapers,  new 
media,  and  cable  news  in  22 
markets.  Its  papers  include 
the  Providence  (R.I.) 
Journal,  the  Owensboro 


(Ky.)  Messenger-Inquirer, 
and  The  Press-Enterprise.  Its 
broadcast  stations  reach 
more  than  13%  of  the  coun¬ 
try,  and  its  1998  revenues 
topped  $1.4  billion. 

Arkansas  papers 
stuffed  with  hate 

Some  subscribers  to  The 
Courier  in  Russellville,  Ark., 
got  extra  inserts  with  their 
papers  two  weeks  ago.  Fliers 
from  the  National  Alliance,  a 
suspected  hate  group,  were 
thrown  on  lawns  and  stuffed 
in  newspaper  boxes  in  the 
Pope  County  area. 

The  Courier  heard  from 
some  readers  and  alerted  the 
local  police  department, 
which  told  paper  it  is  look¬ 
ing  into  whether  charges  of 
criminal  mischief  apply. 
Publisher  David  Mosesso 
said  the  fliers  subsided  after 
a  couple  days. 

While  condemning  the 
fliers.  Mosesso  said  it  would 
be  hard  to  prevent  a  recur¬ 
rence.  “We  are  pretty  vul¬ 
nerable  because  delivery  is 
so  exposed,”  Mosesso  noted. 
“Anyone  can  alter  one  of 
our  newspapers  after  we 
deliver  it.” 

Mercury  News 
sues  Web  site 
with  similar  URL 

The  San  Jose  (Calif.) 
Mercury  News,  the  newspa¬ 
per  behind  Silicon Valley.- 
com.  filed  a  lawsuit  in 
September  against  the  opera¬ 
tor  of  silliconvalley.com, 
Greg  Royal  of  Texas.  The 
paper  claims  the  site,  which 
parodies  the  tech-valley 
news  site,  takes  traffic  away 
from  the  Mercury  Center’s 
site. 

—  Reported  and  written 
by  Jim  Moscou, 
Lucia  Moses,  and 
Jason  Williams 
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Fourthestate 


By  Lucia  Moses 


Cape  Cod  ISP  publishes 
‘paperless  paper’  online 


Brooks  McCarty 
believes  his  Web 
newspaper  is  a 
model  for  other 
online  publishers 
to  follow. 


on  the  Cape,  backed  his  way  into  the  news  “We  have  had  some 
business.  He  figured  a  daily  news  site  inquiries  from  a  couple  of 
would  complement  his  Internet  service  newspapers  about  the  corn- 
provider  (ISP),  which  has  approximately  pany  who’ve  looked  at 
20,000  customers.  what  we've  done,”  said 

McCarty  claims  about  5,000  unique  McCarty,  who  declined  to 
users  a  day  visit  the  newspaper  site,  which  give  any  names, 
is  staffed  by  six  full-time  editorial  people,  McCarty,  who  reads  the 
who  are  aided  by  20  or  so  stringers.  Their  daily  Cape  Cod  Times  and 
output  is  supplemented  by  news-service  The  Wall  Street  Journal  in 
content.  In  addition,  the  staff  shares  news-  print,  said  he  doesn’t  see 
gathering  resources  with  wqrc,  a  local  print  newspapers  disappearing,  but  pre-  up  from  45,900  one  year  ago. 
radio  station.  diets  more  consolidation  among  newspa-  “I  don’t  think  at  this  point  it  would  be 

“I  may  be  ahead  of  my  time,  because  I  pers  and  online  daily  papers.  true  to  say  we  feel  they  are  a  competitor,” 

believe  this  is  the  direction  news  is  head-  His  Web  newspaper  seeks  to  give  the  Blaisdell-Bannon  said.  “I  think  online 
ing,”  McCarty  said.  “It’s  obviously  a  lot  Times  a  run  for  its  money  —  its  motto  is  newspapers  are  going  to  have  to  prove 
more  cost-effective  than  starting  a  news-  “Ahead  of  the  Times”  —  and  he  believes  themselves  more  of  a  competitor  than  they 
paper.”  it’s  partially  succeeding.  are  now.” 

Even  so,  filling  the  site  with  news  every  “I  don’t  know  that  we’ve  hurt  them,  but  Getting  people  to  log  on  for  their  news 
day  doesn’t  come  cheap.  The  site  is  still  I  think  they’re  looking  over  their  shoul-  is  the  challenge  for  Web  publishers,  who 
subsidized  by  the  iSP,  but  McCarty  expects  der,”  McCarty  said.  are  still  trying  to  figure  out  how  to  best  use 

it  to  be  in  the  black  before  long.  Cape-  The  Cape  Cod  Times  —  owned  by  the  new  medium. 

CodJoumal.com,  which  is  competing  for  Ottaway  Newspapers  Inc.,  a  unit  of  Dow  Kevin  Dwyer,  managing  editor  of  the  I- 
ad  dollars  with  a  number  of  radio  stations  Jones  &  Co.  Inc.  —  checks  out  CapeCod-  year-old  neighborhood  news  site,  South- 
and  weeklies  in  the  area,  has  about  50  Joumal.com,  but  doesn’t  consider  it  com-  BostonOnline.  com,  said  the  site  has  found 
advertisers,  and  wants  to  double  that.  petition.  Times  managing  editor  Alicia  a  successful  formula  of  hard  news  and 

Meanwhile,  McCarty’s  model  is  draw-  Blaisdell-Bannon  said.  She  said  it’s  tme  local  listings,  and  is  getting  11,000  to 
ing  some  interest.  He  said  some  newspa-  that  the  Times  has  beefed  up  its  Web  site  12,000  weekly  visitors, 
pers  and  investors  have  approached  him  lately,  but  not  in  response  to  the  online  Dwyer  said  Web  newspapers  are  good 
about  buying  him  out  or  licensing  his  paper,  as  McCarty  suggested.  for  breaking  news  and  offering  a  cheap 

model.  And  he’s  listening  to  the  offers.  The  Times’  daily  circulation  is  46,500,  medium  for  publishing  color  photos,  but 
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doubts  they’ll  put  print  newspapers  out  of 
business. 

“I  don’t  know  if  it’s  so  much  threaten¬ 
ing  the  dominant  paper  as  offering  an 
alternative,”  he  said.  ■ 

Report:  Outlook  solid 
for  newspaper  industry 

With  newsprint  prices  still  low  and  ad 
spending  still  robust,  the  outlook  for  news¬ 
papers  remains  solid  through  the  end  of 
the  year,  according  to  Prudential  Se¬ 
curities,  New  York. 

In  its  September  “Media  Monthly” 
report.  Prudential  increased  its  September 
forecast  for  newspaper  ad  growth  to  5%  to 
5.5%,  up  from  4%  in  recent  months. 
National  advertising  is  powering  the 
growth  in  many  markets  amid  the  thriving 


economy,  while  local  and  classified  ads  are 
showing  modest  gains,  the  report  stated. 

On  the  cost  side,  lower  newsprint 
prices  continue  to  help  publishers  beat 
earnings  estimates.  Prudential  lowered  its 
price  expectation  for  the  year  to  an  aver¬ 
age  price  of  $470  per  metric  ton,  about 
10%  lower  than  the  average  price  of 
1998,  and  predicts  that  the  announced 
$50-per-ton  newsprint  price  increase 
won’t  stick. 

Additionally,  the  upcoming  election 
season  promises  to  be  fruitful  for  media, 
especially  TV,  with  political  fund  raising 
reaching  record  levels,  the  report  states. 

In  1998,  a  nonpresidential  election  year, 
newspapers  got  3%,  or  $15  million,  of  the 
$466  million  in  political  ad  spending.  TV 
got  90%,  or  $421  million;  national  spot 
radio  got  5%,  or  $21  million;  and  outdoor 
got  2%,  or  $9  million. 


Edwards  unit  buys  two 
Wyoming  radio  stations 

Edwards  Communications,  a  unit  of 
Edwards  Publications.  Seneca,  S.C., 
bought  KTAK  94  FM  and  Kvow  1450  am  in 
Riverton,  Wyo.  Edwards  publishes  14 
newspapers  in  South  Carolina.  Michigan, 
and  Wyoming,  including  the  Daily  Journal 
in  Seneca  and  Daily  Messenger  in  Clem- 
son,  S.C.,  combined  circulation  11.500. 

Iowa  weekly  sold 

Chuck  Peterson,  a  Santa  Fe,  N.M.,  circu¬ 
lation  consultant,  bought  the  St.  Ansgar 
(Iowa)  Enterprise  Journal,  a  1.200-paid-cir¬ 
culation  weekly,  from  David  Padwin.  John 
E.  van  der  Linden  of  Spirit  Lake,  Iowa,  han¬ 
dled  the  sale. 


Stockwatch 


E&P's  Stockwatch  is  updated  daily  at  http://www.mediainfo.com/stocks. 


INDEX 

NET 

CHANGE 

PERCENT 

CHANGE 

INDEX 

VALUE 

NET 

CHANGE 

PERCENT 

CHANGE 

E&P  Newspaper  Stock  Index 

1084.88 

-16.84 

-1.55% 

E&P  Magazine  Stock  Index 

943.10 

-23.64 

-2.51% 

E&P  TV/Cable  Stock  Index 

1066.50 

-23.20 

-2.13% 

NASDAQ 

2730.27 

-127.89 

-4.47% 

E&P  Internet  Stock  Index 

1332.36 

-23.38 

-1.75% 

E&P  Radio  Stock  Index 

1157.36 

-5.32 

-0.46% 

Dow  Jones  Industrial  Average 

10213.48 

-310.59 

-2.95% 

S&P  500 

1269.54 

-40.97 

-3.13% 

Weekly  stock  prices  of  public  companies  with  significant  newspaper  interests  as  of  Wednesday,  Sept.  29. 
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CDMPANY  NAME 

SYMBOL 

9/29/99 

9/22/99 

CHANGE 

CHANGE 

CHANGE 

CHANGE 

HIGH 

LOW 

VOLUME 

Belo 

BLC 

19.25 

20.25 

-1.00 

-4.94% 

-0.69 

-3.45% 

24.50 

13.93 

414,500 

Central  Newspapers 

ECP 

45.13 

45.06 

0.06 

0.14% 

9.41 

26.33% 

45.62 

27.37 

159,500 

Dow  Jones  &  Co 

DJ 

52.94 

53.50 

-0.56 

-1.05% 

4.81 

10.00% 

56.37 

41.56 

159,500 

E.W.  Scripps 

SSP 

48.56 

46.94 

1.63 

3.46% 

-1.19 

-2.39% 

53.00 

38.50 

58,000 

Gannett  Co 

GCI 

68.81 

69.94 

-1.13 

-1.61% 

4.31 

6.69% 

77.00 

47.62 

1,106,500 

Harte-Hanks  Inc 

HHS 

23.56 

23.63 

-0.06 

-0.26% 

-4.94 

-17.32% 

0.02 

0.02 

186,500 

Mollinger  Inti  Inc 

HLR 

11.56 

11.69 

-0.13 

-1.07% 

-2.38 

-17.04% 

16.81 

9.81 

472,500 

Journal  Register 

JRC 

13.56 

14.38 

-0.81 

-5.65% 

-1.44 

-9.58% 

23.00 

11.37 

37,000 

Knight  Ridder 

KRI 

53.13 

54.31 

-1.19 

-2.19% 

2.00 

3.91% 

56.93 

40.50 

919,000 

Lee  Enterprises 

LEE 

27.81 

28.31 

-0.50 

-1.77% 

-3.69 

-11.71% 

31.50 

21.81 

89,500  1 

McClatchy  Co 

MNI 

35.13 

34.88 

0.25 

0.72% 

-0.25 

-0.71% 

38.75 

24.93 

83,000 

Media  General 

MEG  .A 

50.50 

52.06 

-1.56 

-3.00% 

-2.50 

-4.72% 

59.50 

33.87 

52,500 

New  York  Times 

NYT 

38.25 

39.50 

-1.25 

-3.16% 

3.56 

10.27% 

41.62 

20.50 

645,000 

Pulitzer  Inc 

PTZ 

44.00 

44.44 

-0.44 

-0.98% 

1.50 

3.53% 

48.56 

39.87 

52,500  ; 

Thomson  Corp  (a) 

TOC 

42.60 

41.50 

1.10 

2.65% 

10.98 

34.70% 

NA 

NA 

672,470 

Times  Mirror 

TMC 

65.81 

65.50 

0.31 

0.48% 

9.81 

17.52% 

66.81 

48.93 

137,000 

Tribune  Co 

TRB 

47.94 

48.50 

-0.56 

-1.16% 

14.94 

45.27% 

49.93 

22.37 

2,459,500 

Washington  Post 

WPO 

511.50 

537.81 

-26.31 

-4.89% 

-66.44 

-11.50% 

594.50 

481.31 

15,500  S| 

'Number  of  shares  traded  (a)  Canadian  dollars  Source:  Nordby  international  Inc.  (nordby.com),  Boulder.  Colo. 
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yiewpoint 

Judge  (de)merits  of 
estate  tax  on  their  own 

When  President  Clinton  vetoed  the  Republican-crafted  $792-billion 
tax  cut  in  a  Rose  Garden  ceremony  the  other  day,  he  said  the  bill  was  “too 
big,  too  bloated,  [and]  places  too  great  a  burden  on  America’s  economy.” 
Lost  in  the  legislation  was  the  gradual  repeal  of  the  estate  tax,  a  modestly 
scaled  and  long-overdue  proposal  that  would  make  little  difference  to  the 
U.S.  treasury,  and  all  the  difference  in  the  world  to  the  newspaper  industry 
and  the  family-owned  businesses  that  advertise  in  newspapers. 

As  Clinton  was  wielding  his  veto  pen  in  Washington,  Michael  Gartner  was 
preparing  to  clean  out  his  desk  at  The  Tribune  in  Ames,  Iowa.  After  a  jour¬ 
nalism  career  that  included  positions  as  front-page  editor  of  The  Wall  Street 
Journal,  editor  and  president  of  The  Des  Moines  Register,  and  president  of 
NBC  News,  Gartner  returned  to  Ames  a  few  years  ago  to  run  an  honest  local 
paper,  train  a  new  generation  in  journalism,  and,  as  it  happened,  win  a 
Pulitzer  Prize  for  his  graceful  editorials  along  the  way. 

But  now  Gartner  —  and  his  business  partner,  Gary  Gerlach,  another 
industry  veteran  —  are  out  of  newspapering.  Not  by  their  own  choice,  but 
only  because  the  third  partner  in  Partnership  Press,  David  Belin,  a  Des 
Moines  attorney,  died  suddenly  last  January.  With  Belin’s  family  facing  a 
heavy  estate  tax  due  Oct.  1,  Gartner  and  Gerlach  were  forced  to  sell  The 
Tribune  and  all  the  other  community  papers  and  shoppers  they  owned.  A 
man  slips  in  a  hotel  room,  and  so  a  legendary  editor  must  leave  the  news¬ 
paper  business:  Death  tax,  be  not  proud. 

This  sort  of  doubled  tragedy  is  occurring  with  the  grim  predictability  of  an 
actuarial  table  to  newspaper  families  storied  and  obscure  all  over  America. 
It  is  time  to  say,  “Enough,”  and  one  way  to  do  that  is  to  extricate  death-tax 
repeal  from  the  huge  legislative  packages  like  the  recently  vetoed  tax 
cut  bill. 

That’s  not  the  way  it’s  done  in  Washington,  of  course.  Legislators  like 
bills  that  grow  to  be  as  thick  as  a  big-city  telephone  directory.  Not  only  is 
there  one  big  number  to  trumpet  as  a  tax  “reform,”  but  it  allows  plenty  of 
nooks  and  crannies  to  reward  friends  and  punish  enemies.  But  the  estate  tax 
is  neither  an  impressive  number  nor  a  special  interest’s  favor:  It  brings  in  less 
than  1.4%  of  the  federal  government’s  revenues,  and  it  hurts  families, 
whether  they  are  publishing  newspapers  or  running  a  hardware  store.  At  the 
beginning  of  this  Congress,  bills  were  offered  to  repeal  the  estate  tax  gradu¬ 
ally  over  1 1  years.  That’s  more  than  reasonable  —  especially  when  back-to- 
back  budget  surpluses  are  now  calculated  to  run  as  high  as  $100  billion. 

It’s  just  as  reasonable  to  ask  Congress  to  take  a  simple,  uncluttered  vote 
on  death-tax  repeal,  and  for  President  Clinton  to  sign  it. 
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Meet  the  shaftless  l\IP1280. . . 
It  takes  their  news  persenally. 


e  designed  the  new  Heidelberg  NP1280  Packaging  System  for  the  high  production  realities  your  mailroom  crews  face 
today  ...and  for  the  more  specific  zoning  demands  your  markets  will  be  making  tomorrow.  So  the  NPl  280  lets  you  appeal 
to  the  masses  with  a  30,000  copy  per  hour  run  rate,  simplified  operation  and  reduced  maintenance  requirements.  And  it 
equips  you  to  package  each  paper  more  personally,  so  your  advertisers  can  better  target  your  readers.  With  independent  shafdess 
hq^rers  that  allow  fully  automatic  zone  changes  at  full  speed,  the  NP1280  is  the  most  powerful  -  and  personal  -  choice  fa*  your 


i€tters. 

E-mail:  letters@mecliainfo.com 

Times  for  an  update? 

I  found  it  interesting  that  E&P  would  use 
outdated  circulation  data  (“A  Chronicle  of 
turmoil.”  Aug.  14,  p.  10)  under  any  circum¬ 
stances.  Your  “Top  10  U.S.  markets  with 
competing  daily  newspapers”  table  was 
based  on  September  1998  circulation  num¬ 
bers.  In  case  you  haven't  heard  ...  circula¬ 
tion  numbers  are  updated  every  six  months. 
Let’s  give  credit  where  credit  is  due. 

Mike  Robison 
retail  sales  manager 
Los  Angeles  Times 

Applauding  Chelsea  Jackson 

The  story  of  reporter  Chelsea  Jackson’s 
problems  at  the  Marlin  (Texas)  Democrat 
[E&P,  Aug.  21,  p.  10]  brought  back  memo¬ 
ries  of  my  own  battle  with  a  publisher  who 
approved  of  local  officials  checking  stories 
prior  to  publication.  That  was  15  years  ago. 
In  my  case,  however,  I  managed  to  find 
other  employment  rather  than  take  my  story 
to  the  local  media.  Since  then,  1  wish  I’d 
had  Jackson’s  courage.  What  she  did  not 
only  should  have  been  done,  but  it  also 
should  tell  readers  in  that  community  that 
their  news  is  being  slanted.  I  wish  Jackson 
all  the  luck  in  the  world,  and  I  applaud  her 
courage,  ethics,  and  honesty.  And  if  I  had  an 
opening  on  my  newspaper’s  staff.  I’d  be 
proud  to  hire  a  journalist  like  her. 

W.  Curt  Vincent 
managing  editor 
New  Albany,  Ind.,  Tribune 


50 

YEARS  AGO  ... 

NEWSPAPERDOM® 

from  Editor  &  Publisher,  Oct.  I,  1949 
The  10th  annual  celebration  of 
National  Newspaper  Week  kicked  off 
with  the  slogan,  “Freedom  Goes  Where 
the  Newspaper  Goes.” 


The  trend  in  inspirational  features 
continued  this  week  with  two  new  offer¬ 
ings.  Dr.  Norman  Vincent  Peale,  a 
Protestant  clergyman,  will  write  a  week¬ 
ly  column  called  “confident  Living,” 
while  AP  Newsfeatures  will  run  a  week¬ 
ly  selection  from  Houston  Harte’s  book 
of  Bible  stories  called  “In  Our  Image.” 


Power  to  the  (press)people! 

I’ve  just  finally  got  my  hands  on  the 
Aug.  14  issue  of  the  print  version  of 
Editor  &  Publisher.  The  article  about  Y2K 
coverage  [p.  22]  was  excellent,  but  I 
thought  there  was  a  piece  missing  that  you 
may  have  covered  since. 

How  are  the  newspapers  going  to  get 
the  excellent  stories  they  plan  to  press  if 
the  utilities  don’t  deliver  the  power  to  run 
the  presses?  How  many  of  the  newspa¬ 
pers  have  backup  generators?  How  will 
they  deliver  if  the  trucking  and  rail  com¬ 
panies  have  no  fuel  available  and  no  dis¬ 
patch  capabilities? 


Faye  Colburn 
communications  specialist 
Martin  Luther  Home  Society 


The  facts  of  Hillary’s  visit  upstate 

Michael  Stein,  vice  president  for  exter¬ 
nal  affairs  at  Bassett  Healthcare,  in 
Oneonta,  N.Y.,  complains  in  an  Aug.  21 
letter  (E&P,  p.  21)  that  I  misquoted  or 
misunderstood  his  remarks  during  first 
lady  Hillary  Rodham  Clinton’s  campaign 
visit  there.  His  remarks  were  quite  clear. 

Stein,  in  his  letter,  insists  that  he  never 
told  me  that  Bassett  was  the  only  teaching 
facility  in  upstate  New  York,  a  sensitive 
issue  because  the  other  four  upstate 
teaching  hospitals  would  have  liked  to 
have  hosted  the  media-saturated  event. 

In  fact,  Stein  told  me  and  Scott 
Christianson,  a  senior  editor  at  the 
Empire  State  Report,  of  Albany,  N.Y., 
exactly  that.  Only  later,  in  conversations 
with  members  of  the  Bassett  hospital  staff 
and  other  inquiries,  did  I  identify  at  least 
four  more. 

Stein  also  said  in  his  letter  that  he 
could  take  issue  with  the  article’s  con¬ 
tention  that  the  heavily  publicized  visit  to 
Bassett  was  something  of  a  political  favor 
to  Hank  Nicols,  the  county  chair,  who 
works  at  the  hospital.  It  was  Stein  himself 
who  raised  that  issue. 


Allan  Wolper 
contributing  editor 
E&P 


Correction 

Due  to  a  proofreading  error,  the  last 
line  was  missing  in  the  author’s  bio  on  p. 
54  in  the  Sept.  1 1  issue  of  E&P.  The  bio 
should  have  read:  “Rainbolt  (rainbolt® 
cnsvax.  albany.edu)  is  the  director  of  the 
journalism  program  at  the  State  Uni¬ 
versity  of  New  York  at  Albany.” 
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I  believe  if  we  make  our 
(decisions  based  on  what  is 
in  the  best  interest  of  our 
clients,  it  will  prove  to  be  in 
our  best  interest  in  the  long 
run.  Dario  D.  D.  DiMare,  AIA 
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To  make  multiple  selections,  hold  down  the  control  key  while  selecting. 
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opportunity 


Does  your  employment  site 
build  your  local  brand? 


Plus,  with  JobOptions,  you  don’t  pay 
start-up  costs  or  ongoing  fees.  Important 
too,  you  have  a  very  attractive  revenue 
opportunity.  To  find  out  how  this  can  work 
for  you,  contact  Tom  Flood,  our  V.P. 
Business  Development.  E-mail  him  today 
at  flood@joboptions.com  or  call 
800-682-2901. 

*PC  Magazine,  May  25, 1999 


Your  newspaper  has  spent  millions 
developing  your  brand  name.  So  why  risk 
having  an  Internet  employment  site  where 
your  brand  name  disappears?  With  JobOptions 
you  can  protect  your  brand  and  have  the  i 
employment  solution  that  PC  Magazine  I 
called  “intuitive,  powerful,  and  feature-rich.’’*  j 
Our  co-branding  strategy  keeps  your  brand  | 
name  out  front  where  it  belongs.  4 
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Internet  zone 

Forbes  Publisher  Steve  Forbes,  left,  and  Vice  President  Al  Gore  are  two  in  a  cast  of 
thousands  —  candidates,  media  organizations,  parties,  special-interest  groups,  etc. 
—  with  politically  oriented  sites  on  the  Web. 

Illustration  by  Marie  Woolf 


www.mecliainfo.com 


Campaign 


it''*  •**'• 


Bowen 


e  Internet’s 
political  impact 


Imagine  a  White  House  global  com¬ 
munications  network  held  together  by 
human  beings  still  transferring  telephone 
calls  by  pushing  plugs  in  and  out  of  a 
switchboard.  The  1940s?  The  ’50s? 

Try  1993,  when  Bill  and  Hillary  and 
their  new  travel  agents  moved  into  the  big 
house. 

Fast  forward  a  few  years:  Remember 
all  the  talk  about  Al  Gore's  “Information 
Superhighway”  (whatever  that  was)? 

By  the  time  of  Bill  Clinton’s  battle  for 
re-election  in  1996,  however,  the  World 
Wide  Web  was  being  watched  closely  to 
divine  what  impact  it  might  have  on  polit¬ 
ical  elections  at  all  levels.  The  answer 
turned  out  to  be  much  hype  and  hoopla, 
little  substance  or  serious  impact. 

There  was,  though,  plenty  of  entertain¬ 
ment,  with  cyber-firsts  at  every  turn:  first- 
ever  online  press  offices  and  official  Web 
pages  for  candidates,  parties,  and  politi- 
—  .  cally  oriented  groups  of  various 
stripes.  Not  to  mention  Bob  Dole  mak¬ 
ing  a  splash  when  unveiling  “www.dole 

www.mediainfo.com 


kemp96.org.”  which,  of  course,  prompted 
syndicated  humor  columnist  Dave  Barry 
to  proclaim  that  this  was  the  first  time  a 
presidential  candidate  ever  said  “org”  on 
national  TV. 

Now  comes  Campaign  2000,  and  by  ail 
sorts  of  measures  —  even  if  it’s  simply  the 
sheer  number  of  political-oriented  Web 
sites  —  this  looks  like  the  election  year 
that  the  Internet  comes  of  age  in  the  polit¬ 
ical  arena. 

The  importance  of  the  Web  this  election 
obviously  awaits  the  judgment  of  history. 
But,  meanwhile,  well-connected  reporters 
and  editors  can  start  using  a  slew  of  tools 
right  now. 

FROM  THE  CAMPAIGN  TRAIL 

The  Web  is  too  young  to  have  any  kind 
of  “old  pro,”  but,  in  online  political  cover¬ 
age,  CNN/r/me  magazine’s  AllPolitics 
comes  pretty  close. 

Launched  four  years  ago.  AllPolitics 
(http://www.cnn.eom/ALLPOLITlCS) 


has  the  same  immediacy  as  the  Cable 
News  Network’s  other  online  properties, 
but  with  a  focus  on  Washington  and  the 
campaign  trails.  And  if  any  Web  site  is 
“bulletproof,”  it  is  this  one.  AllPolitics 
stayed  up  and  running  on  Election  Night 
1996,  one  of  the  Web’s  busiest  evenings 
on  record,  surviving  an  incredible  5  mil¬ 
lion  hits  an  hour.  As  a  matter  of  fact.  CNN 
recorded  50  million  accesses  that  evening, 
nearly  tripling  its  previous  one-day 
record.  In  other  words,  here's  a  page  that 
likely  can  be  relied  upon  even  when 
breaking  news  might  Jam  other,  less  rigor¬ 
ous  political  sites.  It  also  has  a  searchable 
database  of  previously  published  stories, 
schedules  of  upcoming  events,  transcripts 
of  statements,  and  the  frequent  buzz  of 
political  gossip. 

Among  the  top  new  guys  scrambling  to 
make  a  name  for  themselves  are  The 
Political  Junkie  and  The  Political  Insider. 
Both  specialize  in  the  latest  hot  campaign 
news  from  the  wires  and  cyber  press  head¬ 
quarters.  Their  introductor>  pages  are 
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updated  around  the  clock  with  links  to  the 
hour’s  top  political  stories. 

The  Political  Junkie  (http://www. 
politicaljunkie.  com)  also  enables  you  to 
browse  by  specific  areas  of  interest,  using 
a  comprehensive  index  listed  along  the 
left  side  of  the  introductory  screen.  Topics 
range  from  academia  and  American  histo 
ry  to  columnists  and  consultants  to  think 
tanks,  trade  associations,  and  voter  infor 
mation.  If  you  are  looking  for  a  political 
gateway  with  lots  of  entry  points,  this  is  it. 
The  site  recently  was  purchased  by 
Politics.Com  (http://www.politics.com), 
which  promises  to  use  the  resource  as  a 
centerpiece  for  Web  coverage  of  the  pres 
idential  campaign. 

The  Political  Insider  (http://www. 
politicaIinsider.com)  provides  a  “Brief 
ing”  link  for  a  quick  take  on  current  polit 
ical  developments  from  campaign  trails. 
Congress,  the  White  House,  and  assort 
ed  statehouses.  A  “Contents”  box  in  the 
left  column  of  the  screen  lets  you  focus 
on  its  various  departments,  such  as  its 
front  page,  news,  opinion,  “buzz,”  polls, 
issues,  and  debates.  For  a  break  from  the 
serious  business  of  politicking,  check 
out  its  jokes  section  for  the  latest  politi 
cal  humor  making  the  rounds.  And  if  surf 
ing  the  Net  isn’t  always  convenient  for 
you,  let  The  Political  Insider  come  to  you. 
The  home  page  has  an  option  to  sign  up 
for  delivery  of  the  “Briefings”  section 
every  weekday  morning  by  e-mail  or  by 
fax,  among  other  choices. 


TRACKING  THE  MONEY 

One  of  the  ways  the  Web  changes  how 
we  cover  politics  is  by  providing  instant 
access  to  databases  free  of  bugs  and  glitch 
es  that  can  be  easily  analyzed.  A  perfect 
example  is  the  Internet’s  facilities  for 
following  campaign  contributions. 

Tony  Raymond,  who  not  long  ago 
ended  17  years  on  the  staff  of  the 
Federal  Election  Commission,  has 
created  a  free,  data-packed  site  that 
lets  you  quickly  look  up  campaign 
contributions,  from  the  present  back 
to  1993.  FECInfo  Home  Page 
(http://www.tray.com/fecinfo)  covers 
money  from  specific  contributors,  by 
name,  by  zip  code,  by  occupation,  or  by 
employer.  You  also  can  track  funds  to  pres 
idential  candidates  and  to  specific  U.S. 
House  and  Senate  campaigns,  including 
winners  and  challengers  in  your  state  and 
by  political  action  committees  (pacs)  and 


Site-seeing  for 
the  politically  savvy 

There  is  no  shortage  of  political  sites  online.  Here  are  other 
political  Web  sites  worth  a  visit: 


For  following  the  campaign: 

.  Washington  Post  (http://www. 
washingtonpost.com/wp-srv/politics)  — 
Daily  political  news  from  the  mother  of  all 
political  newspapers. 

.  Primary  Diner  (http://www. primary 
diner.com)  —  Coverage  geared  directly  to 
the  primary  elections  across  the  country. 


^  opensecrets.org 

l3H  jmo$ium90ufKtKmmmym^ounaotm 


For  following  the  money: 

1,^.  Opensecrets.org  (http://www.open 
secrets.org)  —  A  Center  for 
Responsive  Politics  site  that  focuses 
on  the  funding  of  every  current  federal 
officeholder,  lobbyists  and  major  con¬ 
tributors. 

•  Coin-operated  Congress  (http:// 
motherjones.com/coinop_congress)  — 
Maintained  by  Mother  Jones  magazine 
with  special  attention  to  the  Senate  and  House  of 
Representatives. 

•  Federal  Election  Commission  (http://www.fec.gov)  — 

The  official  government  site  with  fec  campaign  reports. 

.  Campaign  Finance  Information  ^  rj 
Center  (http://www.campaignfinance.org) 

—  Administered  by  Investigative 
Reporters  and  Editors  and  the  National 
Institute  of  Computer-Assisted  Reporting, 
a  one-stop  shop  for  campaign-finance  ' 

data  on  state  and  federal  elections. 

For  following  candidates,  issues,  and  vot¬ 
ing  records: 

.  Policy.com  (http://www.policy.com)  — 

A  Washington-based  nonprofit  site  that 
focuses  on  research  and  opinions  on 
education,  technology,  health  care,  and 
other  issues. 

.  Politics  2000  (http:/Aissues2000.org)  — 
Invites  you  to  look  up  information  by  can¬ 
didate  name  or  by  issue  (welfare  reform, 
free  trade,  strategic  defense  initiative, 
etc.),  for  a  concise  read  on  positions. 

.  Stateline  (http://www.stateline.org)  —  Operated  by  the  Pew 
Center  on  the  States,  which  helps  you  stay  abreast  of  devel¬ 
opments  in  all  U.S.  state  capitals,  with  special  emphasis  on 
medical  issues,  welfare,  taxes  and  budgets,  deregulation  of 
utilities,  and  education. 
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For  more  intormation  on  MAN  Roland  GEOMAN  presses, 
call  MAN  Roland  Inc.,  800  East  Oak  Hill  Drive. 
Westmont.  Illinois  60559.  it  1(800)  854.1617  or 
■a  (630)  920.2000  Fax:  (630)  920.2420 
Internet;  www.manroland.com 


Mike  Lake. 


lilllVC  LuIVCi  “Printing  US  A  Today  means  our  production 
schedule  is  extremely  tight.  Production  and  distribution  are 
timed  to  the  minute,  so  our  MAN  Roland  LTJISET  70  can’t 
miss  a  beat.  And,  night  after  night,  it’s  delivered.  UTsHSET  70’s 
performance  has  been  very  reliable. 


“UNISET  70’s  print  quality  is  nothing  short  of  excellent.  The 
press  has  made  us  one  of  the  top  USA  Today  print  sites. 
Registration  has  been  consistent  plate  to  plate.  In  fact,  if  we  see  a 
problem,  we  routinely  re-make  the  plate  because  it  hasn’t  been  a 
press-related  problem.” 


If  you’re  looking  for  this  kind  of  performance  and  print  quality- 
in  a  single-width  press,  you  should  consider  the  UTsTISET  70! 


Mike  Lake,  President  -  Minneapolis 
Vice  President  -  Offset  Group 
Gannett  Print  Group 


Surfing  the  Net,  a  political  reporter  on  deadline  can  find  a 
treasure-trove  of  data  virtually  instantaneously  with  the  click 
of  a  mouse. 


CSMPAlGrB 
SELECTIONS  ^ 


special-interest  groups. 

And  you  can  find  out  the 

top  100  contributions  in 

each  state.  But  what  wilt 

attract  most  journalists  to  HHlHi  ***■ 

this  powerful  site  is 

Raymond’s  diligent  pur- 

suit  of  “soft  money,”  iHST-SStST 

those  often  shady  funds 

that  can  be  given  only 

directly  to  the  parties  and  - 

not  to  specific  candidates.  He  also  provides 
expertise  in  interpreting  the  numbers. 

Another  great  site  following  the  money 
is  the  Campaign  Finance  Information 
Center  (http://www.campaignfinance.org), 
administered  by  the  Investigative  Report¬ 
ers  and  Editors  and  the  National  Institute 
of  Computer-Assisted  Reporting  in 
Columbia,  Mo.  The  site  not  only  tracks 
money  in  federal  campaigns,  but  many 
local  races  from  across  the  nation.  And, 
where  it  doesn’t  cover  local  contributions, 
the  center  links  to  state  groups  that  do. 
Also  available  are  story  ideas  and  tips  in 
covering  campaign-finance  issues. 


FOLLOWING  THE  ISSUES 

Project  Vote  Smart  has  been  around  maries  on  issues  such  as  abortion,  crime, 
almost  a  decade  —  two  years  longer  than  the  economy,  education,  environment,  the 

the  Web  itself  —  enabling  us  to  track  federal  budget,  gambling,  health  care,  ille- 

13,000  candidates  and  elected  offices,  gal  drugs.  Social  Security,  and  welfare. 
Voting  histories,  public  positions,  perfor¬ 
mance  evaluations  by  special  interests, 
biographical  data,  and  contact  information 
are  standard  fare  in  its  online  resources 
(http://www.vote-smart.org). 

Of  special  value  for  backgrounders  are 
the  site’s  data  on  past  races  and  results 
(http://www.vote-smart.org/elections). 

Use  it  to  find  out  who  ran  for  an  office  in 
recent  years,  who  served  in  Congress  pre¬ 
viously,  or  what  statewide  measures  were 
on  the  ballot  earlier  in  the  1990s. 

Another  major  player  in  this  area  is  i 
the  Center  for  Responsive  Politics, 
where  the  Do-It-Yourself  Congres-  ! 
sional  Investigation  Kit  (http://www. 
crp.org/diykit)  lets  you  see  who  is 
handing  out  the  lobbyists’  money,  who 
is  getting  it,  how  those  recipients  then 
are  voting,  and  how  it  is  affecting  your 
readers’  pocketbooks. 

In  the  same  arena,  don’t  miss  Public  ' 

Agenda  Online  (http://www.public 
agenda.org).  In  its  pre-Web  incarnation, 
this  nonprofit,  nonpartisan  research  and  cit¬ 
izen  education  organization  has  been  track¬ 
ing  public  opinion  and  policy  since  1975. 

Online,  it  provides  briefings  and  sum- 
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your  Web  browser.  The  site  (http://www. 
dcorbit.net)  is  a  collection  of  some  dozen 
nonpartisan  Web  sites  serving  those  inter¬ 
ested  in  Washington  political  and  public 
affairs.  Of  particular  interest  is  the  net¬ 
work’s  Political  Information  site  (http:// 
www.politicalinformation.com),  a  tailored 
search  engine  that  targets  some  2.000 
political  sites  around  the  Web.  ■ 


CONTINUING  THE  SEARCH 

Finally,  to  continue  the  search  for  polit¬ 
ical  topics  as  the  campaign  rolls  on,  add 
DC  Orbit  Network  to  the  bookmarks  in 


Adding  a  little  punch 


Want  to  add  a  little  punch  to  that  campaign  story  you’ve  written  1 8 
times  now?  Plug  in  some  different  numbers  by  dropping  by  cyber- 
space’s  friendly  neighborhood  oddsmaker 
and  getting  the  spin  from  the  political  hand- 

^  ThBPoHKafMnniMr'  |  ICSPPOfS. 

i  Political  Oddsmaker,  provided  by 

;  Campaigns  &  Elections  magazine,  has  an 
SiSgS-aSsp ..  I  impressive  track  record.  Prognosticators 

-  ^  fTiade  490  predictions  in  the  1998  general 

L  ;  election  and  were  correct  in  98%.  They 

!  even  correctly  picked  winners  in  some 
.  —  I  “too-close-to-cair  U.S.  Senate  contests, 

- ; - 1  including  those  won  by  Charles  Schumer, 

D-N.Y.;  Ernest  Hollings,  D-S.C.;  Jim  Sunning,  R-Ky.;  and  Barbara 
Boxer,  D-Calif.  Visit  the  site  (http://www.camelect.com/odds)  to  get  the 
latest  odds  in  Campaign  2000  on  the  presidential  race,  as  well  as 
those  on  House,  Senate,  and  gubernatorial  contests. 
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by  Jamie  Santo 


Arizona 

Tom  MacGillivray  to  senior  vice 
president/chief  financial  officer  from  vice 
president/chief  financial  officer  for 
Phoenix-based  Central  Newspapers  Inc., 
publisher  of  The  Arizona  Republic  and 
The  Indianapolis  Star. 

Kevin  Salcido  to  vice  president/ 
human  resources  from  corporate  human- 
resources  director. 

Bill  Toner  to  vice  president/chief 
information  officer  from  chief  informa¬ 
tion  officer. 

Connecticut 

Dennis  Anderson 

to  managing  editor  of 
the  Norwich  Bulletin 
from  metro  editor  at  the 
Press  <6  Sun-Bulletin  in 
Binghamton,  N.Y.  An¬ 
derson  succeeds  Nina  Lentini,  who  left 
the  paper  to  work  in  the  public-relations 
department  of  Connecticut  College. 


Anderson 

Norwich  Bulletin 


Florida 

Rosemary  Armao 

to  managing  editor  of 
the  Sarasota  Herald- 
Tribune  from  bureau 
chief  at  The  Baltimore 
Sun.  Armao  succeeds 
Janet  Weaver,  who 
was  named  executive 
editor  in  July. 


Shine 

The  Lima  News 


Illinois 

Trever  Bricker  to  vice  president  and 
assistant  general  manager  for  Liberty 
Suburban  Chicago  Newspapers  from  vice 
president  of  production. 

Tom  Gannon  to  vice  president  of  pro¬ 
duction  from  director  of  production  for 
the  Star  and  Daily  Southtown  publications 
in  Chicago. 


New  Jersey 

Bill  Long  to  editor  of  MediaNews 
Group  Inc.’s  South  Jersey  Newspapers 


Gary  Gerlach  and  Michael  Gartner 


have  sold 

Ames  (lA)  Tribune 

( 10, 100  dally  circulation) 
and  six  weekly  publications  with 
1 10,000  combined  circulation 
to 

Omaha  World-Herald  Company 

We  are  proud  to  have  represented 
Gary  Gerlach  and  Michael  Gartner 
in  this  transaction. 


Dirks,  V/vn  Essen  &  Associates 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  875OI  TEL:  505.820.2700  FAX:  505.820.2900 
E-mail:  info@dirksvanessen.com  http://www.oirksvanes$en.com 


Co.  from  vice  president/news  for  Media- 
News  Group.  South  Jersey  Newspapers’ 
three  dailies  are  the  Bridgeton  News, 
Today’s  Sunbeam  in  Salem,  and  The 
Gloucester  County  Times  in  Woodbury. 
Long  succeeds  Walter  Herring,  who 
resigned  in  August. 

New  York 

Ken  Chandler  to  publisher  of  the  New 
York  Post  from  editor  in  chief  and  deputy 
publisher.  Chandler  will  continue  in  his 
role  as  editor  in  chief.  Chandler  succeeds 
Martin  Singerman.  who  is  retiring. 

Xana  Antunes  to  acting  editor  from 
deputy  editor  (see  p.  6). 

Laurence  “Lad”  Paul  to  executive 
editor  of  the  New  York  Times  News 
Service  from  deputy  editor.  Paul  succeeds 
Susan  Edgerley,  who  was  appointed 
deputy  editor  of  The  New  York  Times 
“Metro”  section. 

Joan  Nassivera  to  executive  editor 
of  the  New  York  Times  Syndicate  from 
editor  of  “The  City,”  a  Sunday  section  of 
the  Times  (E&P,  Sept.  25,  p.  42). 

CynDee  Royle  to  senior  managing 
editor  of  The  Journal  News  in  White 
Plains,  N.Y.,  from  managing  editor  of 
the  paper’s  Rockland  County  edition. 
Royle  succeeds  Kevin  Dale,  who  was 
named  projects  editor  of  the  sports 
department  at  USA  Today. 

Edward  Cuddihy  and  Stephen 
Bell  to  managing  editors  of  The  Bujfalo 
News,  Cuddihy  from  deputy  managing 
editor,  and  Bell  from  assistant  managing 
editor  for  business.  They  succeed 
Margaret  Sullivan,  who  was  recently 
named  editor.  Cuddihy  will  oversee  the 
city,  news,  and  copy  desks,  and  Bell  will 
direct  the  sports,  business,  features,  and 
graphics  departments. 

Steve  Biilmyer  to  assistant  manag¬ 
ing  editor  for  news  at  Syracuse  News¬ 
papers  from  senior  metro  desk  editor  at 
night  at  the  Syracuse  Herald-Journal. 

Harry  DiOiro  to  assistant  managing 
editor  for  photography  from  director  of 
photography  for  the  company. 

Geoff  Stickel  to  assistant  managing 
editor  for  art  and  graphics  from  art  director. 
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Ohio 

James  Shine  to  the 

newly  created  position 
of  general  manager  of 
The  Lima  News  from 
advertising  director  at 
the  daily. 

James  F.  McCarty  to  political 
reporter  for  The  Plain  Dealer  in 
Cleveland  from  general-assignment 
reporter.  Robert  Vickers  to  political 
reporter  from  city-council  reporter. 

Rhode  Island 

David  Lucey  to  publisher  of  The 
Westerly  Sun  from  senior  vice  president 
and  general  manager  of  the  Record- 
Journal  in  Meriden,  Conn.  Lucey  suc¬ 
ceeds  Dan  O’Neil . 

Tennessee 

Lara  Edge  to  managing  editor  of  The 
Knoxville  News-Sentinel  from  assistant 
managing  editor  of  the  daily.  Edge  suc¬ 
ceeds  Frank  Cagle,  who  now  chairs  the 
newspaper’s  editorial  board. 

Maria  Cornelius  to  night  editor  from 
metro  editor. 

Texas 

Brett  Thacker  to 

assistant  managing  edi¬ 
tor/weekends  for  the 
San  Antonio  Express- 
News  from  sports  editor. 

Stephen  Hawkins  to  correspondent 
for  The  Associated  Press  in  Fort  Worth 
from  newsman  at  the  AP  bureau  in 
Jackson,  Miss.  Hawkins  succeeds  Katie 
Fairbank.  who  resigned  to  work  for  The 
Dallas  Morning  News. 

Associations 

Pam  Robinson.  Los  Angeles  Times- 
Washington  Post  News  Service,  elected 
president  of  the  American  Copy  Editors 
Society  (aces).  Lynn  Louie,  San  Jose 
(Calif.)  Mercury  News,  elected  vice  pres¬ 
ident-conferences.  John  E.  McIntyre, 
The  Baltimore  Sun,  elected  vice  presi¬ 
dent-membership.  Ann  Ferguson- 
Rohrer,  The  Washington  Post,  elected 
secretary.  Juston  Jones  of  Newsday  in 
Long  Island,  N.Y.,  elected  treasurer. 


OBITUARIES . 

Clifford  Baldowski,  81,  retired 
political  cartoonist,  died  Sept.  27  of  heart 
failure.  Baldowski,  who  signed  his  work 
“Baldy,”  drew  local  and  national  cartoons 
for  The  Atlanta  Constitution  from  1950 
until  his  retirement  in  1982.  Baldowski 
received  four  Freedom  Foundation 
George  Washington  Medals  for  cartoons 
heralding  constitutional  freedom  and 
patriotism,  and  he  received  a  Bronze  Star 
for  his  service  in  World  War  II.  A  collec¬ 
tion  of  his  political  cartoons  has  been 
given  to  the  Richard  B.  Russell  Library  at 
the  University  of  Georgia. 

Richard  E.  Beecroft.  89,  retired  edi¬ 
tor  and  columnist  for  the  Bridgeton  (N.J.) 
Evening  News,  died  Sept.  22.  During  the 
course  of  his  45-year  career  with  the 
Bridgeton  paper  (now  the  Bridgeton 
News),  he  served  as  sports  editor,  photog¬ 
rapher,  reporter,  and  editorial-page  editor. 
His  “Boating  With  Beecroft”  column  ran 
for  30  years  until  his  retirement  four 
years  ago.  Beecroft  was  the  first  presi¬ 
dent  of  the  New  Jersey  Press  Pho¬ 
tographers  Association. 

S.  Walter  “Buddy”  de  Lazaro,  72, 

former  managing  editor  of  the  Elizabeth 
(N.J.)  Daily  Journal,  died  Sept.  23  of 
colon  cancer.  De  Lazaro  signed  on  as  a 
copy  boy  with  The  Star-Ledger  of 
Newark,  and  later  became  night  police 
reporter.  De  Lazaro  then  joined  his  home¬ 
town  newspaper,  the  Daily  Journal, 
where  he  served  as  courts  reporter,  assis¬ 
tant  city  editor,  city  editor,  and  managing 
editor.  De  Lazaro  received  several  New 
Jersey  Press  Club  Awards.  He  retired 
when  the  Daily  Journal  closed  in  1992. 

Jerry  Flemmons,  63,  longtime 
columnist  for  the  Fort  Worth  (Texas) 
Star-Telegram,  died  Sept.  17.  Flemmons 
spent  30  years  writing  in  various  capaci¬ 
ties  for  the  Star-Telegram,  serving  as  a 
police  reporter,  features  writer,  general- 
assignment  reporter,  and  columnist. 
While  Flemmons  covered  some  of  the 
most  tragic  events  of  the  1960s,  from  the 
Kennedy  assassination  to  Charles  Whit¬ 
man’s  1966  shooting  spree  at  the 
University  of  Texas,  he  also  had  a  flair  for 


Shine 

The  Lima  News 


Thacker 

San  Antonio 
Express-News 


the  comic.  Flemmons  penned  more  than 
two  dozen  stories  chronicling  the  Star- 
Telegram's  baseball  team,  the  Fort  Worth 
Strangers  —  a  figment  of  the  imagination 
—  and  wrote  columns  lauding  such  local 
culinary  delights  as  Frito  pie  and  chicken- 
fried  steak.  He  retired  in  1997  as  travel 
editor  but  continued  to  write  essays  about 
the  people  and  customs  of  Texas. 

Lynn  DeLaney  Saunders,  46, 

photo  editor  at  The  Sun  newspaper  in 
Bremerton,  Wash.,  died  Sept.  23  of 
injuries  suffered  in  a  traffic  accident. 
Saunders  was  killed  when  her  car 
swerved  and  struck  an  overpass  support 
near  Bremerton.  Before  coming  to  The 
Sun  in  December  1991,  she  worked  at 
The  Tennessean  in  Nashville;  The  Ledger 
in  Lakeland.  Fla.;  The  Commercial 
Appeal  in  Memphis,  Tenn.;  and  The 
Orlando  (Fla.)  Sentinel. 

John  Wiids.  91,  veteran  New  Orleans 
newspaperman,  died  Sept.  27  of  conges¬ 
tive  heart  failure.  Wilds  spent  more  than 
four  decades  in  journalism,  first  as  bureau 
chief  for  The  Associated  Press  in  New 
Orleans,  then  as  a  writer  and  editor  for 
The  New  Orleans  States  (later  The  States- 
Item).  Wilds  began  a  second  career  when 
he  was  assigned  to  write  a  history  of  the 
the  States-Item.  published  in  1976,  the 
year  before  the  newspaper's  centennial. 
He  retired  from  the  newspaper  in  1978 
but  continued  writing  books,  including  a 
history  of  the  Port  of  New  Orleans. 

AWARDS . 

The  National  Newspaper  Association 
(NNA)  honored  community  journalism 
with  the  presentation  of  the  James  O. 
Amos  and  Emma  C.  McKinney  Mem¬ 
orial  Awards.  The  Amos  award  went  to 
Albert  J.  Pinder,  publisher  and  managing 
editor  of  the  weekly  Grinnell  (Iowa) 
Herald-Register  since  1949.  Pinder  was 
lauded  for  his  work  in  both  national  news¬ 
paper  organizations  and  his  community. 
The  McKinney  award  went  to  Maigaret 
“Peggy”  Allen,  editor  emeritus  of  The 
Wake  Weekly  in  Wake  Forest,  N.C.,  who 
has  been  with  the  paper  45-plus  years  and 
credited  with  earning  the  paper  nine  nna 
general-excellence  awards  in  12  years. 
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Natural  gas.  Electricity. 
Endless  possibilities." 
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guessing  on 

SOARING  PRICES 

and  plummeting 
.  markets. 

4 

IS  YOUR 

COMPANY  TIRED 
OF  THIS 
conservative 
apprcach? 


Let  US  explain. 

The  uncertainty  of  a 
fluctuating  paper  market 
can  make  it  difficult  to 
protect  profits. 

And  that,  as  we  know, 
holds  companies  back  from 
confidently  investing  in 
.jiew  business  opportunities. 
In  short,  your  future. 

As  the  largest  provider  of 
risk  management  services 
to  the  pulp,  paper  and 
packaging  industry,  Enron 
can  help  shield  your  profits 
from  this  volatile  market. 

Which  actually  allows  you 
to  be  more  aggressive  in 
planning  long-term  growth. 

To  see  the  possibilities 
pulp  and  paper  risk 
management  can  offer 
your  company,  contact  the 
people  who  invented  it. 
Enron,  1  888  ENRON  41,  or 
visit  www.paper.enron.com 
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Flank  your  military  story 
with  an  artillery  of  facts 

U.S.  DEPARTMENT  OF  DEFENSE  WEB  STTE  ALLOWS  REPORTERS  TO 
ASSESS  ‘RANK  AND  FILE’  AROUND  THE  WORLD  BY  CHARLES  BOWEN 

It  used  to  be  that  if  your  town  didn’t 
have  a  U.S.  Army  base  or.  say,  a 
regional  office  for  the  Veterans 
Administration  or  the  Army  Corps 
of  Engineers,  you  probably  didn’t 
have  anyone  on  your  staff  assigned  to 
cover  military  matters  regularly.  But 
times  change.  The  military  may  well  be 
a  local  business  for  you  nowadays. 

With  a  $270-billion  annual  budget,  it  is 
among  the  top  employers  in  the  world. 

The  services  have  attracted  more  than  a 
million  men  and  women  who  have  made 
the  military  their  career.  Another  2  mil¬ 
lion  Americans  are  in  the  military 
reserves  or  in  civilian  jobs  associated 
with  one  of  the  military  branches.  With 
numbers  like  that,  you  can  be  assured  that  outs  on  how  the  money  is  spent.  Military  Dollars  Are  Spent.”  The  site 

at  least  some  of  these  3  million  people  •  “People.”  Perhaps  the  most  useful  then  provides  a  table  listing  each  state 
and  their  friends  and  relatives  are  among  section  for  journalists,  this  area  contains  and  the  amount  for  salaries  paid  to  civil- 
your  readers  —  wherever  your  town  is.  a  wide  variety  of  facts  and  figures  about  ian,  active  duty  personnel,  reserves. 
Physically,  the  military  has  reached  the  men  and  women  in  uniform.  Among  compensation,  and  military  contracts, 
far  beyond  its  traditional  environs,  the  statistics  are  those  on  where  person-  Other  considerations  in  using  the 
More  than  500  fixed  facilities  now  nel  serve,  the  sources  of  officers,  vari-  almanac  for  your  reporting  and  editing: 
occupy  some  18  million  acres  of  space  ous  ranks,  ages,  the  National  Guard  and  ai  The  data  is  compiled  by  the  staff  of 
in  parts  of  virtually  all  the  states  and  reserves,  and  civilian  employment.  I  the  American  Forces  Information 

more  than  140  foreign  countries.  So,  a  •  “Forces  &  Weapons.”  Here  you  Service  from  assorted  sources  within 
modem  newsroom  needs  to  be  able  to  find  charts  and  tables  of  information  on  the  Defense  Department.  When  avail- 
get  a  quick  fix  on  things  military,  from  various  special  forces,  aircraft,  ships,  able,  links  are  provided  to  these  original 
the  locations  and  staffing  numbers  of  missiles,  and  ground-combat  systems  sources.  Also,  you  can  reach  the  afis  at 
military  bases  to  the  names  of  specific  deployed  by  the  military.  http://www.  defenselink.mil/afis. 

armaments  to  funding  figures  for  indi-  Use  of  the  almanac  depends  on  the  I^The  site  also  lists  a  link  to  the 
vidual  states  and  territories.  Since  such  type  of  story  you’re  pursuing.  Suppose,  ^department’s  organization  chart,  a 
figures  are  likely  to  be  fluid,  print  is  not  for  instance,  you’re  working  on  a  fea-  694-kilobyte  file  in  Adobe’s  portable 
the  best  medium  for  the  data.  ture  on  what  it’s  like  to  live  in  a  military  document  file  (pdf)  format.  Note  that 

Enter  the  new  digital  Defense  family  and  you  need  a  statistical  picture  you  will  need  to  have  Abode’s  Acrobat 
Almanac.  It  offers  an  online  selection  of  of  where  the  military  takes  its  people  Reader  installed  to  view  the  file, 
statistics  and  narrative  information  on  these  days.  Click  on  the  “People”  link  O  For  more  information  about  the  lat- 
the  organization,  staff,  funding,  and  on  the  left-hand  column  of  the  introduc-  West  defense  budget,  visit  the  site 
equipment  of  the  U.S.  Department  of  tory  page,  then  select  “Families  —  operated  by  the  Office  of  the  Under 
Defense.  To  use  the  resource,  visit  http://  Where  They  Live”  from  the  resulting  Secretary  of  Defense  (Comptroller)  at 
www.defenselink.mil/pubs/almanac,  menu.  This  produces  a  table  of  the  latest  http://www.dtic.mil/comptroller/99 
where  the  introductory  page  is  divided  statistics,  showing  numbers  for  the  Air  budget.  A  subsequent  screen  provides 
into  four  hyperlinked  parts:  Force,  Army,  Marines,  and  Navy  in  hyperlinks  to  details  on  acquisitions, 

•  “Organization.”  This  includes  bio-  Europe,  the  former  Soviet  Union,  East  procurement,  construction  projects,  and 
graphical  information  about  the  key  Asia,  Africa,  and  elsewhere.  piersonnel. 

personnel  in  the  three  military  depart-  Or  perhaps  you  want  to  know  how  - 

ments  and  the  14  defense  agencies  that  your  state  compares  with  others  in  the  Bowen  (charlesbowen® CompuServe. 
comprise  the  Defense  Department.  slicing  up  of  the  Defense  Department’s  com)  is  a  West  Virginia  journalist  and 

•  “Money.”  Shown  in  this  part  is  an  pie.  Click  on  the  “Money”  link  on  the  30-year  veteran  of  newspapers.  He  is 
overview  of  the  department’ s  share  of  main  screen  and,  from  the  resulting  host  of  the  daily  “Internet  News"  syndi- 
the  overall  federal  budget,  with  break-  menu,  choose  the  option  labeled,  “Where  cated  radio  show. 
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With  Internet  Tradeline’s  Point  &  Shop, 
The  Only  Turn-key  E-commerce  Solution 
Created  Especially  For  Newspapers. 

Over  200  newspapers  have  already  clicked  with 
Point  &  Shop™  online  malls.  What  are  you  waiting  for? 

www.pointshop.com 

800-872-3390 

Sc 

POINT^SHQR 


INTERNET  COMMERCE  WITH  A  POINT- 


The 

Get  Rich 
Clique 

The  New  York  Times 
Los  Angeles  Times 
Bergen  Record 
Denver  Post 
Newsday 

The  Hartford  Courant 
New  York  Post 
Connecticut  Post 
Danbury  News-Times 
Charlotte  Observer 
Duluth  News-Tribune 
Fori  Worth  Star 
Philadelphia  Inquirer 
Philadelphia  Daily  News 
San  Jose  Mercury  News 
Wilkes-Barre  Citizens  Voice 
Record  Journal 
Arizona  Republic 
Las  Vegas  Sun 
Spokane  Spokesman  Review 
Press  of  Atlantic  City 
The  Lawrence  Ledger 
Hopewell  Valley  News 
The  Beacon 

The  Hillsborough  Beacon 
The  Manville  News 
The  Central  Post 
Tempo 

The  Cranbury  Press 
The  Windsor-Heights  Herald 
The  Messenger  Press 
The  Hamilton  Observer 
Register  News 
Peoria  Journal  Star 
East  Brunswick  Sentinel 
South  Brunswick  Sentinel 
Monroe  Sentinel 
Suburban 

North  Brunswick  Sentinel 

News  Transcript 

Independent 

Examiner 

Bay  News 

Kings  Courier 

Flatbush  Life 

The  Brooklyn  Graphic 

Bay  Ridge  Courier 

Brooklyn  Heights  Courier 

Carroll  Gardens/Cobble  Hill  Courier 

Park  Slope  Courier 

Caribbean  Life 

Nassau  Community  Newspapers 
Chelsea/Clinton  News 
Westsider 
Manhattan  Spirit 
Our  Town 

Bronx  Press  Review 
Riverdale  Review 
Queens  Tribune 
Image 

Cape  Cod  Times 
And  more... 


Point  &  Shop  is  a  trademaric  of  Internet  Tradelme.  Inc.  01999  Intemet  Tradeline.  Inc. 
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Classified  Ventures  fills  metro  holes 


DENVER  POST  FIRST  NONOWNER  AFFILIATE  BY  MARTHA  L.  STONE 


Classified  Ventures  has  launched  its 
first  nonowner  affiliate.  The  Denver 
Post.  Until  now,  only  newspapers  that 
were  co-owners  of  the  Chicago-based 
company  have  been  affiliates  of  its  clas¬ 
sified  Web  sites,  which  include  cars.- 
com  and  Apartments.com. 

With  a  presence  in  34  of  the  top 
50  U.S.  markets.  Classified  Ven¬ 
tures  is  seeking  nonowners  as  part¬ 
ners  in  a  quest  to  fill  holes  in  the  top 
metropolitan  markets.  The  compa¬ 
ny  has  been  absent  from  major 
cities  such  as  Atlanta  and  Houston. 

The  Denver  Post,  a  MediaNews 
Group  Inc.  property,  announced  its 
affiliation  with  cars.com  through 
full-page  promotional  ads  in  the 
newspaper.  The  paper  will  continue 
to  promote  the  partnership  in  the 
coming  months,  said  Eric  Grilly, 
director  of  DenverPost.com. 

“Providing  local  solutions,  using 
partners  so  we  could  offer  the  best 
products  to  our  clients,  [has 
become]  our  mantra,”  said  Jim  Wall, 
general  manager  and  executive  vice 
president  of  The  Denver  Post. 

In  all,  the  Classified  Ventures 
network  represents  135  newspa¬ 
pers.  About  100  of  those  papers 
have  Web  sites,  and  about  86  of 
those  sites  have  already  launched 
cars.com,  said  Tim  Fagan,  the  net¬ 
work’s  affiliate  manager. 

“It’s  important  to  fill  the  holes 
from  a  consumer  experience 
because  we  are  a  national  online 
automotive  solution,”  Fagan  said. 

“For  us  not  to  have  content  in  a 
place  like  Denver,  it  lessens  the 
value  proposition  from  the  user 
standpoint.  From  the  affiliate  expe¬ 
rience,  it  brings  better  brand  aware¬ 
ness,  more  traffic  to  the  site,  and 
ultimately  makes  it  a  better  site.” 

Fagan  said  Classified  Ventures  is 
open  to  dealing  with  non-newspa¬ 
per  companies.  “Our  strategy  is  not 
limited  to  newspaper  companies,” 
he  said.  “Radio  or  TV  deals  also 
would  be  valuable.” 

C.  Dean  Welch,  classified  adver¬ 
tising  director  for  The  Atlanta 
Journal-Constitution,  does  not  dis¬ 
count  a  possible  partnership  with 
Classified  Ventures,  but  suggests  it 
is  unlikely  at  this  time.  The  Journal- 


Constitution's  parent,  Cox  Newspapers 
Inc.,  is  not  one  of  the  eight  media  com¬ 
pany  owners  of  Classified  Ventures. 

“Right  now,  [Classified  Ventures]  has 
things  that  don’t  work  with  us  and  we 
have  things  that  don’t  work  with  them,” 
said  Welch,  who  works  with  AutoTrader, 


which  just  merged  with  AutoConnect,  for 
online  automobile  classifieds. 

“We  are  not  dyed-in-the-wool  ene¬ 
mies,”  Welch  said  of  Classified  Ventures. 
“We  just  think  we  have  a  better  mouse¬ 
trap,  and  they  think  they  have  a  better 
mousetrap.”  ■ 
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Flexing  its  multimedia  mus 

cles.  The  Associated  Press 
launched  a  land,  air,  and  sea 
campaign  Sept.  29  to  dissem 
inate  information  stemming 
from  its  blockbuster  special  report  on 
the  alleged  mass  killings  of  civilians  by 
U.S.  soldiers  in  the  early  days  of  the 
Korean  War. 

Watchwords  of  getting  out  the  infor 
mation  were  “simultaneous”  and 
“across  the  board.” 

At  precisely  12:30  edt,  out  went  the 
word  —  and  photos,  audio  tracks,  TV 
clips,  graphics,  and  Web  site  material 
related  to  the  special  report,  which  was 
more  than  a  year  in  the  making.  The  AP 
doggedly  traced  veterans  in  130  or  so 
interviews  by  telephone  and  in  person 
to  produce  convincing  evidence  that 
American  soldiers  machine-gunned 
200  or  more  helpless  civilians  under  a 
giant  railroad  bridge  near  No  Gun  Ri,  a 
village  about  100  miles  southeast  of 
Seoul,  capital  of  South  Korea. 

“This  is  the  AP  of  the  year  2000  and 
beyond;  this  shows  the  breadth  and 
scope  of  what  can  be  done,”  said  Kelly 
Smith  Tunney,  ap’s  director  of  corpo¬ 
rate  communications  and  assistant  to 
the  president. 

Reflecting  the  growing  importance 
of  the  Internet,  the  AP  special  report 
included  an  ambitious  Web  package  for 
use  by  AP  member  papers,  complete 
with  audio  and  video  material. 

In  addition,  TV  footage  was  distrib¬ 
uted  by  APTN,  an  international  video 
service  based  in  London,  and  audio  and 
graphics  packages  were  released. 

Print  versions,  too,  took  several  dif¬ 
ferent  forms  to  suit  a  variety  of  inter¬ 
ests.  The  big  version  of  the  main  story 
weighed  in  at  3,200  words,  with  a 
1,700-word  condensed  version  also 
moving.  Sidebars  included  a  600-word 


The  infamous  bridge  near  No  Gun  Ri  in  South  Korea. 


first-hand  account  based  on  interviews 
with  survivors,  a  500-word  look  at  vet¬ 
erans'  feelings  about  discussing  the 
killings,  and  a  Korean  War  chronology. 
The  package  also  included  archival  and 
current  photos,  as  well  as  graphics. 

It  didn’t  take  long  for  the  special 
report  to  land  roundhouse  punches. 
The  New  York  Times  carried  the  story, 
complete  with  a  large  color  photo¬ 
graph,  in  the  middle  of  its  front  page 
directly  under  the  nameplate.  The 
Times  was  joined  by  papers  around  the 
country,  both  in  print  and  on  the  Web, 
in  picking  up  the  harrowing  story. 

The  Pentagon’s  initial  response  was 
to  stand  by  a  recent  statement  by 
spokesman  Kenneth  Bacon,  who  reiter¬ 
ated  a  statement  made  last  March  that 
held  Army  historians  examining  mili¬ 
tary  archives  “found  no  information  to 
substantiate  the  claim  that  U.S.  Army 
soldiers  perpetrated  a  massacre  of 
South  Korean  civilians.” 

But  by  the  day  after  AP  released  its 
special  report,  U.S.  Secretary  of 
Defense  William  Cohen  said  President 
Clinton  wanted  to  find  a  way  to  get  to 
the  bottom  of  the  matter. 

The  South  Korean  and  U.S.  govern¬ 
ments  promised  full  investigations  into 
accounts  of  mass  killings  of  South 
Korean  civilians  by  U.S.  Army  troops 
in  1950.  ■ 


This  interactive  map  is  one  of  many  high- 
res  graphics  in  the  “Bridge  at  No  Gun  Ri” 
package. 


The  New  York  Times  published  the  No  Gun 
Ri  story  the  day  after  AP  released  its 
special  report. 


We  couldn’t  have  said  it 
better  ourselves. 


■  -  A  ’*  if  ^  ^  "  *  ■ '  » ’ 
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Advice  to  office  lovelorn 


CAREERPATH.COM  USES  MULTIPLE  PROMOTIONS  BY  JOE  NICHOLSON 


CareerPath.com.  the  newspaper  in¬ 
dustry’s  biggest  jobs  board,  matches  its 
competitors’  help-wanted  ads.  but  also 
offers  advice  to  visitors  about  their  cur¬ 
rent  Jobs,  including  a  warning  about 
office  sexual  perils. 

“We  have  resources  for  how  to  deal 
with  a  difficult  boss  or  manager  or  how 
to  dress  on  casual  Friday  and  strategies 
for  negotiating  a  salary  increase,”  said 
Ben  Beilinson,  senior  vice  president  for 
product  management  and  marketing  of 
Los  Angeles-based  CareerPath.com, 
operated  by  about  90  newspapers, 
including  The  New  York  Times. 

“Whether  employers  like  it  or  not. 
workplace  romance  is  a  fact  of  modern 
life,”  warns  the  CareerPath.com  site, 
which  reports  that  a  recent  survey 
found  55%  of  respondents  say  they’ve 
already  mixed  work  and  pleasure  and 
another  22%  “reveal  they’d  like  to 
indulge  in  an  office  fling,  even  if  they 


Ben  Beilinson,  CareerPath.com 


haven’t  done  so  yet.” 

“Employers  are  fighting  back.”  says 
CareerPath.com.  “Their  latest  tool  is  the 
iove  contract.’  a  legal  document 
designed  to  let  the  record  show  that  both 
parties  in  an  office  romance  want  the 
relationship.  In  some  cases  the  docu¬ 


PARTY  LIKE  IT'S  1999 


Party?  Celebrate?  Doesn't  the  turn  of  the  century  spell  doom  for  computer 
systems  everywhere?  Not  at  Baseview.  Not  only  ate  we  teady  for  the  year 
2000,  but  we’ve  always  been  ready,  thanks  to  some  of  the  best  Circulation, 
Advertising  and  Editotial  software  developers  in  the  business.  So  if  you  don’t 
already  have  Baseview  software,  there’s  still  time  .  .  . 
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ment  precludes  the  company  from  lia¬ 
bility  if  the  affair  fizzles.” 

CareerPath.com  offers  a  quiz  on 
office  sexual  politics.  For  example:  “It’s 
OK  for  this  CEO  to  have  sex  on  the  brain 
at  work  —  she  followed  in  her  father’s 
footsteps  promoting  male  fantasies  for  a 
living.”  Among  the  multiple-choice 
answers  is  Christie  Hefner. 

Visitors  also  are  asked  to  pick  the 
name  of  the  office  worker  who  was 
“allegedly  in  bed  with  former  Vice 
President  Nelson  Rockefeller  at  the 
time  of  his  fatal  coronary.”  Choices 
include  Megan  Marshak. 

“Match  the  White  House  resident 
with  their  [sic]  extramarital  sexual  part¬ 
ner,”  says  another  portion  of  the  quiz. 
The  names  of  former  first  lady  Eleanor 
Roosevelt,  former  Presidents  Franklin 
D.  Roosevelt  and  John  F.  Kennedy,  and 
President  Bill  Clinton  are  followed  by 
four  choices:  Judith  Exner,  Lorena 
Hickock.  Lucy  Mercer,  and  Monica 
Lewinsky.  ■ 

How  to  get 
your  ad  read 

Survey  results  printed  in  the  “Display 
Ad  News”  newsletter  of  The  News  & 
Obserx'er  in  Raleigh,  N.C.,  reveal  fac¬ 
tors  that  draw  readers  to  a  newspaper 
ad.  They  show  readership  jumped: 

•  80%  if  ads  showed  10  to  12  prices 
compared  with  ads  with  fewer  than 
seven  prices; 

•  40%  if  ad  was  full-page  rather  than 
quarter-page; 

•  30%  if  half  the  ad  space  was  used  for 
illustration; 

•  25%  if  ad  showed  models; 

•  25%  if  ad  showed  multiple  products, 
and  13%  if  it  showed  one  product; 

•  20%  with  full  color;  and 

•  20%  if  ad  gave  sale  prices. 

No  significant  difference  was  found 
due  to  ad  clutter,  the  presence  of  com¬ 
plementary  news  copy,  or  position  on  a 
page  or  within  a  section,  including 
placement  on  left-  or  right-hand  page, 
above  the  fold  or  below,  on  the  outside 
of  a  page  or  near  the  gutter. 

The  Roper-Starch  Worldwide  study 
was  based  on  nearly  2.000  in-person 
interviews  in  10  markets. 
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regime  m  North  ivorea cdisgP^against  the nei^. 
bo^g  countries.  Beijing  reacted  angrily  to  reports 
Pentagon  was.^teidering  allowifigTmw; 
cess  to  upgraded^rariot  missiles,  which  would  6i 
deployed  unde?^  TMD.  The  Beijing  government 
'.regards  Taiwan  as  a  renegade  province  ^d  has  threatj 
ened  to  recover  it  by  force.  A  Pentagon  report  tl 
month  said  “China  is  engaged  in  an  intense  bi 
'f  ballistic  and  rnissile  forces  — ^'hl  giy 


renegade  \re-ni-gad\  n:  one  who  has  deserted  a  cause, 
principle  or  allegiance  for  a  hostile  one. 


Thorough  Journalists  Do  Not  Rely  on  Misleading  Characterizations 

What  is  inept  about  explaining  Beijing’s  actions  toward  Taiwan  by  saying,  “Beijing  considers 
Taiwan  a  renegade  province”? 

It  perpetuates  a  historical  fallacy  that  hinders  understanding  of  a  complex  current  issue  instead 
of  clearly  and  accurately  reporting  the  facts  behind  today’s  news: 

•  Fact:  The  Republic  of  China  was  founded  in  1912  after  the  collapse  of  the  Ch’ing 
dynasty,  which  ceded  Taiwan  to  Japan  in  1895.  Japan  then  surrendered  Taiwan  to 
the  ROC  in  1945. 

•  Fact:  The  ROC  government  has  exercised  sole  jurisdiction  over  Taiwan  since  1945. 

Four  years  later,  it  lost  control  of  the  mainland,  and  the  People’s  Republic  of  China 
was  proclaimed. 

•  Fact:  The  ROC  government  relocated  to  the  remaining  territory  under  its 
jurisdiction — the  Taiwan  Area  in  1949.  Beijing  has  threatened  to  take  Taiwan  by 
force  but  has  never  succeeded. 

So  who  should  be  calling  whom  the  “renegade”?  The  authorities  in  Beijing — not  Taipei — divided 
China  in  1 949,  and  nothing  has  changed  since. 

Uncritically  quoting  the  use  of  an  incongruous  label  such  as  “renegade  province”  to  describe 
Taiwan  glosses  over  failure  to  articulate  the  crucial  complexities  of  the  issue. 

Clarify  the  story  by  saying,  “Beijing  wants  to  bring  Taiwan  under  its  rule.”  It  is  clear,  succinct 
and  accurate.  Isn’t  that  the  essence  of  balanced  and  objective  coverage? 


For  further  information,  contact: 

Taipei  Economic  and  Cultural  Office  in  New  York 
Tel:  (212)  373-1800  http://www.taipei.org 
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Keane  and  King  don’t  like  the 
way  ‘Dysfunctional’  functions 

THEY  HAVE  LAWYER  CONTACT  ‘DYSFUNCTIONAL  FAMILY  CIRCUS’ 

WEB  SITE,  WHICH  INCLUDES  RISQUE  CAPTIONS  BY  DAVID  ASTOR 


250,000  since  the  attorney  letter 
arrived. 

Has  he  made  any  money  from  the 
“Dysfunctional  Family  Circus”?  “No,” 
replies  Galcik,  who  runs  a  disclaimer  on 
the  site  saying,  among  other  things,  that 
it  “is  not  authorized  by  Bil  Keane.” 

Keane’s  cartoon  —  which  stars  a 
family  of  six  —  appears  in  over  1 .500 
papers,  making  it  the  most  widely  dis¬ 
tributed  single-panel  comic  in  syndica¬ 
tion.  ■ 


the  attorney  letter  demanded?  “I'd  pre¬ 
fer  not  to  discontinue  the  site,  but  it 
really  depends  what  comes  out  of  dis¬ 
cussions  with  King,”  says  Galcik. 

A  King  spokesman  declined  to  com¬ 
ment.  except  to  say  that  the  syndicate 
supports  Keane's  comments. 

Galcik’s  site  is  actually  called 
“SpinnWebe,”  with  the  “Dysfunctional 
Family  Circus”  one  of  its  sections.  Total 
hits  usually  range  from  30,000  to 
40,000  a  day,  but  have  increased  to 


A  Web  site  parodying 

“The  Family  Circus”  has 
stopped  posting  new 
images  after  receiving  a 
letter  from  an  attorney 
representing  cartoonist  Bil  Keane  and 
King  Features  Syndicate. 

The  4-year-old  “Dysfunctional  Fam¬ 
ily  Circus”  site  —  operated  by  Greg 
Galcik.  29,  a  Chicago-based  Web  devel¬ 
oper  —  displayed  Keane’s  panels  and 
invited  visitors  to  submit  their  own  cap¬ 
tions.  Many  were  risque. 

Keane  tolerated  the  site  for  a  while. 
“I  don’t  object  to  parody  of  my  feature, 
and  some  of  the  stuff  was  humorous.” 
he  told  E&P.  But  the  cartoonist  began 
to  reconsider  his  tolerance  after  getting 
a  number  of  letters  from  readers  dis¬ 
mayed  with  the  parody  site  (http://www. 
spinnwebe.com/dfc/). 

“I  thought  the  ‘Dysfunctional  Family 
Circus’  was  injuring  the  precious  cre¬ 
ation  I’ve  spent  almost  40  years  build¬ 
ing,”  Keane  said.  “And  there  are  many 
children  on  the  Internet  who  might  see 
some  of  this  nasty  material.  I  have  a  lot 
of  kid  readers.” 

So  Keane  contacted  King,  and  an 
attorney’s  letter  was  sent. 

Will  Galcik  stop  displaying  Keane’s 
“Family  Circus”  cartoons  on  the  site,  as 
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By  Bil  Keane 


THE  FAMn  CIRCUS, 


Bit  Keane,  “The  Family 
ChYXis”  ringntaster,  moved 
agiunst  the  parody  site  after 
determinhig  it  was  b^urfng 
his  “precious  creation.” 


Tou  drew  this  one  of  Adam  and  Eve 
wrong,  Daddy.  They  didn’t 
have  belly  buttons." 
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intelligence.  CMR  delivers  the 
^  information  agencies  and  buying  services 

use,  allowing  you  to  better  compete  with 
TV,  radio,  direct  mail  and  weeklies. 

Over  500  newspapers  measured. 

Every  ad  in  every  edition,  zone,  section,  insert 
and  preprint.  Plus  alternatives,  magazines,  auto  traders, 
real  estate  books  —  every  print  competitor  you  identify. 

An  insider’s  perspective.  Our  established  newspaper  relationships  assure 
that  the  information  is  accurate  and  up-to-date.  Plus,  in-market  representatives 
see  that  we  start  with  complete  and  current  newspapers,  direct  mail  and  weeklies. 

The  information  is  just  part  of  the  story.  Our  regional  teams  support  only 
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Get  a  grip  on  your  market  with  CMR  today.  Tap  your  markets  full  potential  and 
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Panel  provides 
info  on  Internet 

United  Feature  Syndicate  has 
launched  “e-Trivia”  (http:// 
www.e-trivia.  com),  a  twice- 
weekly  illustrated  panel  with 
information  about  the  Internet, 
e-mail,  e-commerce,  and  more. 

It  was  created  by  Rick 
Broadhead,  who  has  co¬ 
authored  27  Internet  and  e- 
commerce  books. 


Sixty  percent  of  Internet  shoppers  do  not  trust  the  colors  they 
see  on  their  computer  monitors,  according  to  a  study  by  Cyber 
Dialogue.  Thirty  percent  of  survey  respondents  say  they  didn’t 
purchase  a  product  online  because  of  concerns  about  color 


accuracy. 


Today’s  question: 

What  percentage  of  online  shoppers  say  that  they 
have  returned  products  because  the  online  color 
didn’t  match  the  color  of  the  actual  product? 


Related  Web  site: 

http://www.trueinternetcolor.cofn  luaajad  Si  isomiv  :jaMsu' 


News  (BN)  financial  news  service. 

BN,  founded  in  1990,  has  750 
reporters  and  editors  in  78  cities 
worldwide. 

Nobelist  names 
focus  on  future 

The  Los  Angeles  Times 
Syndicate  is  offering  a  monthly 
series  of  commentaries  by  Nobel 
laureates,  who  will  discuss  future 
issues  in  their  respective  fields  of 
endeavor. 

Among  them  will  be  Nelson 
Mandela  (peace),  Nadine  Gordimer 
(literature),  Hans  Bethe  (physics), 
and  Amartya  Sen  (economics). 


Detroit  News  hires  Payne 

Henry  Payne  has  been  named  staff 
editorial  cartoonist  for  The  Detroit 
News. 

Payne,  who  was  with  Scripps  Howard 
News  Service  for  1 3  years,  will  continue 
to  have  his  work  distributed  by  United 


Are  you  giving  your 
readers  the  best? 
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AccuWeather’s  AccuNer” 
Online  Services  can  provide 
the  most  up-to-date  and 
accurate  weather 
customized  for  your  site. 
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Feature  Syndicate. 

The  News  hired  Payne  to  succeed 
Draper  Hill,  who  sources  said  was  forced 
to  leave  this  spring  after  23  years  (E&P, 
May  1,  p.  63). 

LATS  syndicates  Bioomberg 

The  Los  Angeles  Times  Syndicate 
will  market  and  distribute  the  Bloomberg 


Scripps  scripting 
century’s  events 

Scripps  Howard  News  Service  is 
offering  “Century  Countdown,”  high¬ 
lights  of  political,  cultural,  and  scientif¬ 
ic  milestones  in  America  for  each  year 
since  1900. 

It’s  being  moved  each  Monday  for  10 
weeks,  a  decade  at  a  time. 


Parade  magazine  editor  Walter 
Anderson  is  hosting  a  series  of  discus¬ 
sions  at  the  Library  of  Congress.  He'll 
interview  the  Walt  Disney  Co.’s 
Michael  Eisner  Oct.  5,  the  United 
Nations’  Kofi  Annan  Oct.  19,  and 
actor  Christopher  Reeve  Oct.  26.  ... 
The  “Yak’s  Comer”  children’s  feature 
(http://www.yakscomer.com)  is  now 
being  offered  in  a  one-page  format, 
according  to  TYibune  Media  Ser¬ 
vices.  It  will  also  continue  to  be  avail¬ 
able  in  half-,  third-,  and  quarter-page 
layouts.  ...  Knight  Ridder/Tribune 
Interactive  (http://www.krtdirect.com/ 
interactive)  has  redesigned  its  Web 
packages,  which  cover  news,  enter¬ 
tainment,  sports,  and  business.  One 
change  is  that  the  packages  are  more 
compact.  . . .  Two  widely  syndicated 
cartoonists  from  United  Media  have 
new  books  out.  The  Andrews 
McMeel-published  collections  include 
“Dilbert  Gives  You  the  Business”  by 
Scott  Adams  and  “Sunshine  & 


Shadow”  by  “For  Better  or  For 
Worse”  creator  Lynn  Johnston.  ...  An 
exhibit  featuring  cartoons  about  aids 
is  being  held  through  Jan.  21  at  the 
Ohio  State  University  Cartoon  Re¬ 
search  Library.  Exhibit  co-organizer 
David  Horsey,  editorial  cartoonist  for 
the  Seattle  Post-Intelligencer  and 
North  America-Syndicate,  will  speak 
at  Ohio  State  Nov.  18.  ...  Los 
Angeles  Times  Syndicate  fitness 
columnist  Kathy  Smith  is  also  doing  a 
monthly  feature  for  Se// magazine.  ... 
Motor  News  Media  has  a  new  Web 
site  (http://www.motomewsmedia. 
com)  and  a  new  feature,  “Ask  Dr. 
Gizmo.”  by  auto  technician/consultant 
Paul  Arendt.  ...  The  (3ct.  4-9 
sequence  of  “Nancy,”  by  Guy  and 
Brad  Gilchrist  of  United,  marks 
National  Fire  Prevention  Week.  Also, 
Guy’s  placement  of  country-music 
references  in  “Nancy”  is  the  subject 
of  an  article  in  the  Oct.  5  issue  of 
Country  Weekly  magazine. 
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Mac  G4  chip  shortage 
no  obstacle  for  vendors 

MOTOROLA’S  ‘BRAIN  DRAIN’  HASN’T  HAD  ANY  SIGNIFICANT  IMPACT 
ON  APPLE  COMPUTER  USERS  IN  THE  INDUSTRY.  YET.  BY  JIM  ROSENBERG 


Neither  system  vendors  nor 

a  sampling  of  their  news¬ 
paper  customers  report 
problems  as  a  result  of  the 
shortage  of  chips  that  are 
the  brains  of  Apple  Computer  Inc.’s 
new  G4  line  of  Macintosh  computers. 

By  late  September  —  only  weeks 
after  it  formally  introduced  its  new 
PowerMac  —  Apple,  based  in 
Cupertino,  Calif.,  had  received  less  than 
half  the  supply  of  G4  chips  it  had 
expected  from  Motorola.  Without 
explaining  the  shortfall.  Motorola  said  it 
anticipated  meeting  demand  soon. 

Orders  for  the  G4-based  PowerMac 
came  early  and  strong,  but  only  Motorola 
manufactures  the  microprocessor,  al¬ 
though  its  PowerPC  architecture  was 
developed  by  a  collaboration  of  Apple, 
Motorola,  and  IBM,  which  made  some 
earlier  PowerPC  chips. 

Though  at  least  a  couple  of  its 
accounts  were  slated  to  install  G4s, 
Baseview  Products,  developer  of  Mac- 
only  systems  sold  to  thousands  of  most¬ 
ly  small  and  mid-size  dailies  and  week¬ 
lies,  reported  no  complaints  late  last 
month.  “I  haven’t  heard  any  yet,”  re¬ 
marked  Kim  Anderson,  a  sales  liaison 
who  works  with  customers  and  Base- 
view’s  sales  force. 

LAG  TIME  BUILT-IN 

“One  site  that  called  that  actually  had 
G3s  ordered  and  couldn’t  get  them  for 
that  same  [chip  shortage]  reason,”  said 
Anderson,  nevertheless  “got  G4s.” 

Baseview  no  longer  sells  hardware, 
but  its  hardware  coordinator,  Laurie 
Lynn,  said  she  had  “not  heard  of  any 
problems”  and  would  be  looking  for 
sources  if  any  customers  were  experi¬ 
encing  serious  difficulties. 

“Typically,  in  the  past,  with  the  way 
Apple  has  made  changes  to  their  prod¬ 
uct  line,  we’ve  always  had  a  problem,” 
said  Lynn,  pointing  to  the  practice  of 
producing  new  products  only  after  let¬ 
ting  inventory  sell  out  of  channels.  So 
Baseview  plans  for  some  lag  time 
between  announcement  and  availability 
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of  a  new  product,  she  said,  and  informs 
customers  and  tries  “to  have  them  pur¬ 
chase  new  hardware  a  little  sooner  than 
normal.” 

In  Phoenix,  The  Arizona  Republic 
will  be  installing  approximately  100 
G4s  for  its  new  advertising  system 
from  Digital  Technology  International 


(DT),  Springville,  Utah.  “But  we  don’t 
plan  on  having  them  install  those  till 
the  beginning  of  next  year,”  said  DT 
quality  assurance  director  Eric  Brant. 
“So  it  may  be  remediated  by  that.” 

A  temporary  shortage  of  G4s  has  left 
the  Republic  “a  little  disappointed”  in 
some  respects,  said  the  director,  adver¬ 
tising  and  marketing  applications,  Dena 
Greenawalt.  But  though  “we  want  to 
buy”  some  of  the  machines,  she  said, 
their  delayed  availability  “is  not  going 
to  hinder  anything  we’re  doing.  ...  We 
don’t  have  anything  riding  on  it.”  (The 
paper’s  Ad  Layout  System  from 
Managing  Editor  Inc.  was  recently 
installed  on  G3s.) 

“We  generally  deal  with  a  local  re¬ 
seller,”  said  Greenawalt,  but  the 
Republic  recently  approached  Apple 
directly  looking  for  a  better  arrange¬ 
ment.  For  reasons  that  include  im¬ 
proved  memory  allocation  and  fewer 
crashes,  “we’d  like  to  get  to  the  ver¬ 
sion- 10  OS,”  she  said,  referring  to  the 


next  Mac  operating  system. 

“We’re  not  going  to  see  a  negative 
impact  from  the  problems  that  Apple  is 
having,”  she  said,  adding,  however,  that 
the  paper  would  like  to  obtain  some  G4 
laptops  for  use  with  its  digital  cameras. 

Greenawalt  said  the  Republic  tries 
“not  to  buy  a  lot  of  capital  items  in  the 
fourth  quarter”  owing  to  budgeting.  In 
any  event,  she  said  her  paper  doesn’t 
bank  on  any  new  technology’s  an¬ 
nounced  ship  date  and  runs  new  prod¬ 
ucts  through  its  test  lab  before  putting 
them  into  production. 

Like  the  Republic's,  all  major  DT 
installations  not  already  under  way  are 
slated  for  early  next  year,  and  some 
involve  few  or  no  Macs,  said  dt’s 
Brant.  For  its  380-seat  order.  The 
Kansas  City'  (Mo.)  Star  plans  to  install 
DT  NewsSpeed  5.0  editorial  software  on 
PCS  and  AdSpeed  software  on  Macs  — 
for  which  it  is  considering  an  upgrade  to 
the  G4s,  said  Brant. 

The  order  includes  pagination,  graph¬ 
ics-management.  wire  photo,  archiving, 
and  OPI  (open  prepress  interface)  appli¬ 
cations.  The  Star's  current  QuarkXPress- 
based  pagination  already  relies  on  Macs; 
NewsSpeed  with  PageSpeed  pagination 
will  utilize  Adobe  InDesign  to  compose 
text  and  assemble  pages.  AdSpeed  also 
replaces  XPress  in  ad  services. 

THREE  MAJOR  CUSTOMERS 

In  addition  to  Central  Newspapers 
Inc.’s  Republic  and  Knight  Bidder’s 
Star,  a  third  major  DT  customer  using 
some  Macs  is  Landmark  Communica¬ 
tions.  Its  Roanoke  (Va.)  Times  received 
DT  software  five  years  ago  and  will 
upgrade  next  year;  Virginian-Pilot  in 
Norfolk  gets  ClassSpeed  this  year,  fol¬ 
lowed  by  NewsSpeed;  and  News 
Record  in  Greensboro,  N.C.,  will  begin 
installing  dt’s  news  and  ad  products 
next  year. 

Once  completed,  the  systems  will  be 
linked  by  a  wide  area  network  to  share 
information,  stories,  images,  ads,  and 
pages  —  much  as  Cox  Newspapers  has 
done  groupwide  with  its  dt  systems.  ■ 

www.mediainfo.com 
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We  strap^%  the  top  20 
newspapers  across  America... 


The  other  1  is  coming 


Newspapers  with  daily  circulation  from  5,000  to  one  million  are 
choosing  Dynaric, Inc. strapping  equipment... 


Bliipiiite  Ctitre  Nest  -  5BD  Frill  N.  Birr  Bill.  -  . . I.  NJ  B7BBB  -  201  •  692-7700  -  000  -  526-0827  -  Fii  201  -  602-7757 


Why  do  they  choose  Dynaric?  ■  Lowest  Overall  Cost  Per  Bundle  ■  Superior  Up-time  Equipment 
Performance  ■  Highest  machine  life  expectancy  ■  Foremost  in  after  sales  service  and  support  ■  Major 
commitment  to  the  newspaper  industry  through  ceaseless  dedication  to  improve  our  systems  through  research 
and  development  ■  Only  complete  Customer  Satisfaction  Program  in  the  industry. 


The  Dynaric  Facts  Are:  ■  The  first  N  P-1  strapper  sold  in  1982  is  still  in  operation  with  over  40  million 
cycles.  ■  Dynaric  has  the  highest  repeat  order  business  in  the  industry.  ■  Dynaric  equipment  has  the 
lowest  maintenance  cost.  ■  Dynaric  does  not  imitate  the  competition  but  instead  develops  new  and  innovative 
equipment.  ■  Dynaric  manufactures  the  highest  quality  strapping  material  for  today's  high 
speed  packaging  operations.  ■  Dynaric  has  the  largest  technical  and  service  orga- 
-  nization  in  the  newspaper  industry  ■  Dynaric  continues  replacing  more 

competitive  equipment  than  the  rest  of  the  competition  combined. 

_  m  Call  a  Dynaric,  Inc.  representative  today  at 

^  ^  Hi  1-800-526-0827  to  begin  to  experience 

the  Dynaric  advantage. 
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The  Wichita  Eagie  moves 
to  the  KBA  Colormax  II 

The  Wichita  Eagle  is  spending  $27.6 
million  to  replace  its  two  letterpress-flexo 
lines  with  a  kba  Colormax  II  flexo  press, 
expanding  color  from  four  to  32  pages  and 
pushing  back  deadlines,  thanks  to  40% 
faster  production  speeds,  according  to 
Kevin  Desmond,  Eagle  operations  vice 
president. 

In  addition  to  being  able  to  run  more 
color,  the  paper  is  anticipating  later  news, 
5:30  a.m.  deliveries,  and  more-targeted 
news  and  advertising  zoning. 

Beginning  early  in  2000  and  lasting  ap¬ 
proximately  three  years,  the  existing 
pressroom  will  be  modified  to  accommo¬ 
date  the  new  press  in  a  phased  installation 
that  will  allow  the  use  of  two  presses 
without  interruption  during  the  project. 

The  new  shaftless  press  (each  couple 
will  be  independently  driven)  will  feature 
10  five-couple  Colormax  units  and  two 
2:3:3  jaw  folders  (one  single,  one  double). 
The  compact  units,  in  each  of  which  three 
color  couples  are  stacked  over  two  black 
couples,  permit  various  web  leads. 

DPS  Typecraft  now  DT’s 
U.K.  and  Irish  subsidiary 

Digital  Technology  International  owner 
Oldham  Associates  LLC,  Springville, 


Some  of  the  web  leads  possible  from  a 
pair  of  KBA  Colormax  II  five-couple  units 


Utah,  bought  dps  Typecraft  Ltd.,  its  busi¬ 
ness  partner  in  the  United  Kingdom  and 
Ireland  —  the  last  major  world  market 
where  DT  did  not  control  its  distribution. 

In  1983,  Typecraft  was  the  first  in  the 
United  Kingdom  to  develop  PC-based 
(Commodore)  software  to  drive  a  photo¬ 
typesetter.  DPS  (Digital  Publishing  Sys¬ 
tems)  was  licensed  to  sell  dt's  software  in 
1985.  The  companies  merged  in  1988,  and 
the  following  year  acquired  the  developer 
of  PlanBuilder  page-planning  software. 
Highbury  House  Communications  plc,  a 
publicly  traded  media  company,  acquired 
the  company  three  years  ago. 

The  operation  in  Brentwood.  England, 
now  functions  as  dt’s  U.K.  subsidiary. 


Web  Press  Corporation  Introduces,,, 


-  THE  QUAD-STACK  4+4  COLOR  PRINTING  UNIT 


FLOOR  I  SIT 
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Web  Press  International 

22023  68rti  Avenim  Soulk,  Kenf,  WA  98032  •  Tel:  253-395^343  •  Fox:  253-395-4492 
http://www.webprew1.com  •  E-moil:  wpcorpOjuno.com 


working  with  the  company’s  German  affil¬ 
iate  in  Greisheim-Darmstadt.  It  adds  al¬ 
most  50  people  to  dt’s  work  force  of  more 
than  200  (including  those  at  new  offices  in 
Singapore).  Chairman  and  CEO  Don 
Oldham  said  DPS  software  development, 
including  PlanBuilder  and  Taskmaster,  will 
be  brought  into  dt’s  development. 

Harris  Publishing  buys 
TSE  intellectual  property 

Harris  Publishing  Systems  Corp., 
Melbourne,  Fla.,  bought  all  the  intellectu¬ 
al  property  of  Total  Systems  Engineering 
Inc.  (TSE),  Louisville,  Ky.  The  purchase 
gives  Harris  the  MaxWorkFlow  System, 
an  output  manager  with  OPl  (open  pre¬ 
press  interface)  built  into  the  rip  (raster 
image  processor). 

MaxWorkFlow’s  20  modules  perform 
such  tasks  as  proofing,  high-resolution 
output,  TlFF-to-HTML  conversion,  down- 
sampling,  and  preflighting  multiple  file 
formats  to  assure  proper  output. 

TSE  founder  Richard  J.  Masters  joined 
Harris,  where  he  oversees  sales  and  devel¬ 
opment  of  the  product. 

Earlier,  Harris  announced  an  agreement 
with  Sacramento,  Calif.-based  System 
Integrators  Inc.  for  its  development  of  an 
interface  to  SB’s  Coyote/3  client  software. 
The  C3  interface  gives  Harris’  News- 
Maker  pagination  workstation  access  to 
the  sil  front-end  system,  with  the 
Coyote/3  as  the  primary  text  editor. 
Coyote  would  run  as  a  window  on 
NewsMaker. 

An  edited  and  reflowed  story  can  be 
saved  on  the  SIl  system  from  within  the 
Coyote  window.  The  saved  story  will 
possess  all  Harris  composition  character¬ 
istics.  Stories’  H&J  (hyphenation  and 
justification)  may  be  carried  out  in  the 
Coyote  window  using  Harris  composi¬ 
tion  rules. 

Muller  Martini  keeps 
TV  booklets  in  stitebes 

Muller  Martini  Corp.,  Smithville, 
N.Y.,  sold  Presto-TV  saddle  stitchers  to 
the  Amarillo  (Texas)  Daily  News  and 
Globe  Times,  and  Belleville  (111.)  News- 
Democrat.  The  Spokesman-Review,  Spo¬ 
kane,  Wash.,  installed  a  Prima-TV  saddle 
stitcher.  Both  models  fold,  stitch,  trim, 
and  deliver  ready-to-insert  TV  program, 
coupon,  shopping,  real  estate,  and  spe¬ 
cial-interest  booklets. 
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www.mediamergers.com 

NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISERS 


C.  BERKY  &  ASSOCIATES,  INC, 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


NEWSPAPER  BROKERS 


770Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  SWest/West 
(505)  524-0122 

John  Szefc,  Midwest  (91 4)  291  -7367 
Michael  Bradley,  Northeast 
(508)  563-2835 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchose  of  a  property,  you  should  call 
(727)  733-8053 

or  write  Box  3129,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


NEWSPAPER  BROKERS 


Confidential  Appraisal  \  Bolitho-Cribb 
for  Estate,  ESOP,  !  &  AsSOClatCS 
Partners,  Bank,  Tax,  Publication  Brokerage 

Stock,  Assets  *  Appraisals 


We  have  sold  I 
thousands  of  j 
publishing  companies  : 
since  1923 


Please  call  us  to  discuss  your  options  in  a  sale 


John  Cribb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozeman,  MT  59715 
jcribbe  imt.net 


Jim  Hicks 
307-684-9407 
336  US  16  East, 
Buffalo,  WY,  828iM 
jfhicksdtrib.com 


Tom  Karavakis 
941-403-4133 
268  Edgemere  Way  E., 
N»les,  FL  341(15 
tokise  mindspring.com 


For  a  lining  of  publications  for  saie,  go  to  wvm.cribb.com 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community 
Newspapers 

Check  our  References 
(214)265-9300  Ted  Rickenbacher 
Rickenbacher  Media 

6^31  Desco  Dr.,  Dalla.s,  TX  75225 
www.rickenbachermedia.com 


NEWSPAPER  BROKERS 


DORAAAN  E.  CORDELL 
Specially  Enterprises,  Inc. 
1 3240  Peyton  Drive 
Dallas,  TX  75240 
(972)  960-0096 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  RaymonJ,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 

GREGG  K.  KNOWLES 
Knowles  Medio  Brokeroge  Services 
Nationwide  Soles,  Acquisitions,  Mergers 
(909)  626-6440  Fax  (909)  624-8852 

JMPC,  Est  1983,  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  news¬ 
papers  in  90-120  days.  Phone  (614) 
889-9747.  http://www.jmpc.net 

MICHAEL  D.  UNDSEY 
Experienced  -  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003  FAX  (307)  772-0004 

NEWSPAPER  BROKERS 


NEWSPAPER  BROKERS 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  lOCX) 

3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  #11,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


PHILUPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  21 9 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 

NEWSPAPERS  FOR  SALE 

FOR  A  UST  OF 

Publications  For  Sale  Go  To  ... 
www.mediamergers.com 


FOR  CURRENT  LISTINGS 
GOTO 
cribb.com 


RURAL  NORTHERN  NEW  ENGLAND 
paid  weekly  grossing  $3(X),000.  Reply 
with  letter  explaining  interest  to  Box 
08932,  Editor  &  Publisher. 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)  476-3950 


NEWSPAPER  BROKERS 


‘A  traditloii  of  service 

to  community  newspapers’ 

“You  can  count  on  our  knowledge  and  experience  when  you  are 
contemplating  the  sale  of  your  community  newspaper.  “ 

Bolitho  Media  Service 

Brokers  “Appraisers  •  Consultants 

(580)  421-9600 

P.O.  Box  1985  “Ada,  OK  74821-1985  Tom  Bolitho 
_ Web  address:  bolitho.com  » e-mail:  bolitho@bolitho.com _ 
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www.mediainfo.com 


11  W  19th  Street,  New  York,  NY  1001 1  Phone  (212)  675-4380  Fax  (212)  929-1259  •  li$acl@mediainfo.com  •  mlchelea@mediainfo.com 


ANNOUNCEMENTS 

NEWSPAPERS  WANTED 

FACKELMAN  NEWSPAPERS  SEEKS  to 
add  quality  publications  to  our  family 
of  community  newspapers.  Thinking  of 
selling?  Please  consider  us.  Cash  or 
terms.  Confidential.  Call  Marc  A. 
Richard  (850)  785-7709  or  mail  Box 
2265,  Panama  City,  FL  32402. 

CLASSIFIED  ADVERTISING 
DEADLINES 

In-Column  Advertisements 

Tuesday  noon  (EST)  for  following 
Saturday  issue 
Classified  Display 
Friday  5pm  ((ST)  8  days 
prior  to  publication 


PUBUCATIONS  FOR  SALE 

,  •  CENTRAL  CALIFORNIA  COAST: 

MULTI-DAY  NEWSPAPER  -  W/press. 
i  FY  '99  gross  over  $1M.  Price:  $2.5 
I  million. 

;  NORTHERN  CALIFORNIA: 

•  TWO  WEEKLIES  -  One  staff,  gross 
$500K.  Near  ocean.  Price:  $575K. 

I  •  BUSINESS  MAGAZINE  -  Monthly, 
j  serves  high  demographic  market.  '99 
■  CF  projection  $200K.  Price:  $1.2 
million. 

i  •  6-NAMEPlATE  GP.  SUBURBAN  COM- 
:  MUNITY  NEWSPAPERS  -  3  semi- 
'  monthlies,  1  monthly,  2  monthly 
i  regional  specialty  pubs.  '98  gross 
$800K-h.  Positive  Cr.  Price:  $500K. 

'  •  SMALL  WEEKLY.  Mountain  area. 

!  Price:  $100K. 

!  Mel  Hodell,  Broker 

I  Contact  Gregg  K.  Knowles, 

I  Exclusive  Agent 

i  (909)  626-6440.  Fax  (W9)  624-8852 


PUBUCATIONS  FOR  SALE 

MEDIA  CONSULTANTS,  INC. 
Offices  AZ,  CO,  FL,  OH,  WY 

•  Colorado  Shopper  -  25,000  mail. 

•  Carolina's  Shopper  -  20,000  rack. 

•  Texas  Paid  Weekly.  100  years  old. 

•  Midwest  Entertainment  Niche. 

•  Specialty  paper  from  anywhere. 

HOWARD  ALSPACH 
(740)  681-9259 
alspach@compuserve.com 

NORTHERN  ARIZONA'S  leading 
monthly  tourist/visitor  magazine,  cover¬ 
ing  Flagstaff,  Sedana,  Grand  Canyon. 
$45,000.  O^er  retiring.  The  Guide, 
2700  Woodlands  Village  Blvd.,  #300- 
291,  Flagstaff,  AZ  86001. 

theguide@infomagic.com 

www.theguide-fsgc.com 


PUBUCATIONS  FOR  SALE 

MONTHLY  ADVERTISING  publication, 
major  metro  area  Northern  California, 
i  Awesome  income  producer,  well  estab- 
!  lished  and  growing.  (530)  926-6236 
i  or  (530)  926-5575. 


Your  communication 
link  to  the 
newspaper 
industry  every 
week  since  1884. 


EQUIPMENT  & 
SUPPLIES 

CAMERA  &  DARKROOM 

NO  NONSENSE  50"  WEB 
SQUeeze  Lenses 
Herb  Corlbom  -  CK  Optical 
(310)  372-0372 

EQUIPMENT  FOR  SALE 

TWO  CHESIRE  LABEUNG  MACHINES 
Heat  wheel  and  glue  wheel. 
Bought  new,  still  like  new. 

Call  (256)  546-0600,  ask  for  Bill 

MAILROOM 

1  Hall  Monarch  Bottomwrap  & 

1  Hall  Monitor  Counter 
Stacker/ with  Ranger  Laser. 

As  is.  Will  Sell  or  Trade  for 
Kirk  Rudy  Labeling  Machine 
with  21 5  ba  se  ana  21 1  head. 

Call  (903)  596-6250 

ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher /Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 

LARGE  GROUP  OF  1 992  QUIPP 
CONVEYOR  COMPONENTS 
(stream,  floor,  slackers) 

Muller  227  Inserters/Pockets 
Kansa  480  Inserters 
MID-AMERICA  GRAPHICS,  INC. 
(800)  356-4886  Fax  (816)  887-2762 

MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 

(407)  273-521 8  Fax  (407)  273-901 1 

NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini  and 
Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  Systems 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newslec.com 

PIONEER  EQUIPMENT 

•  Inserters  &  Stackers 

•  Strapers  •  Labelers  *1/4  Folders 
(217)  431-0275,  Fax  (217)  431-0273 


_ MAILROOM _ 

PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


A  BRIEF  DESCRIPTION  OF  PRESSES 
INLAND  IS  CURRENTLY  OFFERING 

•  GOSS  URBANITE  tri-color  unit  with 
lO-side  color  deck  (U-807). 

•  4-unit  GOSS  COMMUNITY  SC  press 
with  SC-51 3  folder  &  60HP  drive. 

•  3-unit  GOSS  COMMUNITY  press 
with  Community  folder  and  grease 
lubricated  units. 

•  Add-on  GOSS  SSC,  SC  &  COM¬ 
MUNITY  units  (floor  position  or  stacked 
position),  folders,  upper  formers,  press 
drives  and  roll  stands. 

•  5-unit  HARRIS  VI 5C  with  JF7  &  30 
HP  drive,  1981  vintage,  available 
October,  1999. 

•  5-unit  HARRIS  V15C  units  (converted 
to  VI 5D),  mid  '70s  vintage. 

•  5-unit  HARRIS  VI 5A  press  with  JF7  & 
30  HP  drive  (ductor  style  units).  Avail¬ 
able  February,  2000. 

•  6-unit  NEWS  KING  with  KJ6  and  3 
stacked  sets  of  units,  late  '60s. 

•  4-unit  NEWS  KING  with  KJ6  and  30 
H.P.  motor  and  drive.  Can  be  seen  in 
operation  and  will  be  available  Febru¬ 
ary  2000. 

Inland  Newspaper 
Machinery  Corporation 
For  a  complete  list  of  presses. 

(800)  255-6746  or  (91 3)  492-9050 
www.inlandnews.com 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International,  L.L.C. 

Web  Press  Sale 

‘WoHdwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845,  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  ^LNA  D30  C96 

Tel:  (913)  648-2000 
Fax:  (913)648-7750 


COMMERCIAL  PRESSES  &  AUXlUARIES 
Brush  Dampener  Conversions 
(815)  648-461 1  Fax  (815)  648-2856 

FIVE  UNIT  WEB  LEADER,  1982,  very 
clean.  Move  by  Oct.  1 5.  75,000/offer 
(815)  877-4044 

GOSS  HV  1/2  FOLDER 
22  3/4"  CUTOFF 
Good  Condition 
Call  Buffalo  Newspress  Inc. 

1  (800)  886-1736 

_ Kathy _ 

METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 

MOST  EXTENSIVE  SELEQION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 

USED  NEWSPAPER  PRESSES. 

Call  Henry  Cobb  @  ONE 
(404)  842-01 1 1 

PRESS  FOR  SALE 
1 3-unit  Goss  Community  SC/SSC 
comprised  of  1  -three  high,  3-two 
highs,  4  mono  units.  Equipped  with 
pneumatics,  brush  dampening  and 
motorized  comps.  Clean  &  in  excellent 
condition.  Can  be  seen  running. 
Inter-Continental  Graphics  Inc. 
(941)561-6401  inter@sprintmail.com 


PRESSES 

•Goss  3:2  Folders  23  9/10",  22  3/4", 

22",  21  1/2",  21" 

•New  or  Rebuild  Goss  R.T.P.  42"  +  45" 
•Goss  Y  columns  all  sizes 
•Goss  Metro  Units 
•Harris  1650  folder  22  3/4" 

•9  unit  Goss  Cosmo 
22  3/4"  cut-off 
7  42"  RTPs 
3-2  Folder 
Fincore  drives 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 

Faith  sees  the  invisible,  believes  the 
incredible  and  receives  the  impossible 

Unknown 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 

MOUNTAIN  STATES,  INC. 

(800)  257-3045 

WANTED  TO  BUY 

BUYING  news  photos,  sports,  politics, 
personalities,  events.  Any  quantity, 
anywhere.  Call  Jim  1  (800)  872-9990. 

NEWSRACKS  WANTED.  Want  to  get 
rid  of  your  old  newsracks?  Call  me,  I 
will  buy  them.  John  (305)  225-3742. 

WANTED  DEAD  OR  AUVE 
Muller  Martini/Harris 
inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fox  (256)  997-9656 

WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-581 7  Fox  (770)  590-7267 


Call  us  about  our 
low  contract  rates! 

(212)  675-4380  ext.  174 


FERAG  EQUIPMENT 


FERAG  MULTI  CELL 
STACKER  COMPLEXES 
FOR  SALE 

Contact:  John  Wills 

Phene:  (516)  843-3003 
Fox:  (516)  843-2280 


MELVILLE,  NY 


www.mediainfo.com 
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11  W  191h  Street,  New  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  hazelp@mediainfo.conn  •  micheiea@mediainfo,com 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

!!M  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)  550-1515 
E-mail:  mnsl@metro-news.com 
www.metro-news.com 

Mill  ONE  ALTERNATIVE  FOR 
PRUDENT  NEWSPAPERS  MIN 
Circulation  Development,  Inc. 
Teleservices  For  Newspapers 
(800)  247-2338 
www.circulation.net 

BLENKARN  TELEMARKETING 

•  Auto  pay  experts 

•  Automatic  Bonk/ 

Credit  Cord  Transactions 

Joseph  Skoff  (800)218-6731 

JOHN  A.  BURKE 
NY  •  NJ  •  PA 

CIRCULATION  MARKETING  SERVICES 
Phone/Fox:  (516)  588-2735 

TELE  DIREa  MARKETING,  INC. 
(912)  226-6100  Fax  (91 2)  226-5414 
“newspaper  telemarketing  experts” 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


CIRCULATION  SERVICES 

HEADLINE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  toilored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPAREI  Test  Programs  Available 

E-mail  Hdlinel@aol.cam 
for  a  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 

SPEaRUM  MARKETING  SERVICES 

A  teleservices  solutian  for 

•  Cold-call  projects 

•  Stop-saver  prajects 

•  Up-grade  projects 

Call  Doug  Reese  at  (800)  972-6778 


TELEMARKETING 
PROFESSIONALS  Inc 

Coast  to  Coast  Telemarketing 
Over  25  years  of  experience 
to  the  Newspaper  Industry 
Our  quality  is  second  to  none 
Al  Schreibman  (800)  830-3776 


NEWSPAPER  EXECUTIVE  SEARCH  NEWSPAPER  EXECUTIVE  SEARCH 


Executive  Search  Consultants 


“Our  Associates  are  former  newspaper  execs  with  over  70  years 
experience,  call  me  for  a  confidential  discussion  of  your  needs,” 

Ron  Haas  &  Associates 

713-977-8955  Fax  713-977-9656 
e-mail:  rhaas@rhaas.com 


HELP  WANTED 


JOURNALISTS  WANTED 

for  The  Freedom  Forum  Ph.D.  Fellowship  Program 

The  School  of  journalism  and  Mass  Communication  at  the 
University  of  North  Carolina  at  Chapel  Hill  is  seeking  applicants 
for  its  sixth  class  of  Freedom  Forum  Ph.D.  Fellows.  Open  to  mid¬ 
career  professionals  with  at  least  10  years  of  news  experience. 
Must  M  currently  en^loved  full  time  in  a  news  operation. 
Experience  as  adjunct  faculty  member  beneficial  but  not  essen¬ 
tial.  The  27-month  program  pays  up  to  $50,000  a  year  plus  tuition, 
medical  insurance  and  travel  benefits.  GRE  required  of  all  appli¬ 
cants.  Master's  not  required.  This  program  is  funded  by  The 
Freedom  Forum. 

Contact:  Margaret  A.  Blanchard 
mablanchliemail.unc.edu 
919  /  962-4072 

Program  information  also  available  afc 
httpd/metalab.anc.edu/iomc/acadcmic/graduate/financial/fH.htnil 
Deadline;  Dec.  1, 1999 
Class  enters  May  2000 

UNIVERSITY  OF  NORTH  CAROLINA 

THE  FREEDOM  FORUM _ 
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COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)791-3301 
http://www.fakebrains,com 

JOURNALIST  SERVICES 

COPY  EDITORS,  are  you  making 
$80,000  a  year?  I  thought  not.  I'm  a 
retired  newspaper  editor  making  $40 
an  hour  copy-editing  book  manuscripts 
for  small  independent  publishers,  of 
whom  there  are  at  least  10,0(X)  in  a 
booming  industry.  If  I  wanted  to  do  this 
full  time  (I  don't)  I  could  moke  $80,(XX) 
a  year,  assuming  I  could  get  sufficient 
clients.  I  can  put  you  into  this  pipeline 
and  give  you  a  cash  cow.  Can  be  done 
in  your  spare  time.  I  sell  (1)  a  test  and 
(2)  a  complete  kit  of  info  that  includes 
a  mailing  list  of  3,000  publishers,  plus 
where  and  how  to  advertise.  (A  perma¬ 
nent  classified  ad  in  a  certain  pub¬ 
lication  is  the  key  to  my  success.)  You 
can  buy  either  or  both.  Write  for 
details  to  Robert  A.  Juran,  20248 
Molalla  Avenue,  #38,  Oregon  City, 
OR  97045.  Questions? 

Call  (503)  655-9255. 


PRESSROOM  SERVICES 

DO  YOU  NEED  HELP  ON  YOUR 
ELEQRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  (or  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hour  line 
(505)  842-1357 
P.O.  Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


Editor  &  Publisher!  The  communication  link 
of  the  newspaper  industry  every  week  since  1884. 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES,  INC. 

The  Prepaid  Subscription  Telemarketing  Leader 
Offering  The  Programs  Innovative  Circulators  Need 

•  25%  Minimum  Prepaid  Subscription  Sales 

•  Post  Start  Verification  with  Instant  E-mail 

•  Do-Not-Call  File  Cleanup 
•  Upgrade  Conversions  &  Non-Pay  Restarts 
Call  1-888-343-0470  for  more  information 


ASSISTANT  PROFESSOR 
PRINT  JOURNALISM 

Department  af  Communicatians 

Loyala  University,  New  OHeans 

Print  Journalism:  Tenure  track  position 
as  assistant  professor  available  August, 
20(X).  Ph.D.  and  professional  experi¬ 
ence  required.  Salary  competitive.  The 
successful  candidate  will  demonstrate  a 
strong  commitment  to  teaching  under¬ 
graduate  print  journalism  courses  and 
graduate  courses  as  needed,  involve¬ 
ment  in  scholarly  research/creativity 
octivity  and  advising  majors.  Review  of 
applications  begins  immediately.  Send 
letter  of  application,  curriculum  vitae, 
three  letters  of  reference,  and  an 
official  transcript  of  highest  degree  to 
Choir,  Search  Committee,  Department 
of  Communications,  Box  201,  Loyola 
University  New  Orleans,  6363  St. 
Charles  Avenue,  New  Orleans,  LA 
70118.  Loyola  University,  a  Jesuit 
institution,  is  an  equal  opportunity/ 
affirmative  action  employer. 


NEWS 

Makes  The  Difference 


♦  Editor  &  Publistier  is 
NOT  a  monthly  journalism 
review. 

♦  Editor  &  Publisher  is 
NOT  a  monthly  associa¬ 
tion  house  organ. 

♦  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


www.mediainfo.com 


IMPORTANT!  Please  tell  us  about  yourself: 


E&P 


52  ISSUES. 
75  BUCKS. 


□  YES!  Please  enter  a  one  year  subscription  to  E&P  in  my 
name.  I  pay  only  $1 .44  per  week  -  a  savings  of  $61 .00  off  the 
cover  price! 

Name _ _ 


E-mail 

Company 

Address 


City _ State _ Zip 

□  Save  me  more  money!  Send  me  two  years  for  only  $135 

□  Bill  me.  □  Payment  enclosed.  Charge  my  □  VISA  □  MC  □  AMEX 

# _ Exp. _ 


Signature _ 

asM  (X  Columln  residents  please  add  appicaUe  sNes  tax.  Canada  resdents  please  add  GST.  Your  subscriptxxi  is  bx  deduct!^ 
Inlemalional  (outside  U.S  and  Canada):  U.S  $125  surface  U.S.  $315  air 


A.  Your  Business  (Check  Only  Qjk  Category) 

1. -1  Dally  Newspaper 

7.  J  Graphic  Arts  /  Printing 

2.  j  Weekly  Newspaper 

Service  /  Newspaper 

2a.  j  Radio  Station 

Supplier 

2b.  j  TV  Stations 

8.  J  News  Service/ Feature 

2c.  J  Cable  TV  Network 

Syndicate 

2d.  J  On-line  City  Guide 

9.  J  Publicity  and  Public 

6.  _j  Magazine /Other 

Relations 

Publication 

10.  J  Library  /  Federal  /  State 

2e  J  Software  Provider 

and  Local 

3.  J  Corp./lnd./Assn. 

Governments 

Buying  Advertising 

1 1 .  J  Education:  Students  / 

Space 

Teachers 

4.  J  Advertising  Agency 

Other  (Please  specify) 

5.  J  Newspaper  Rep. 

B.  Your  Occupation  (Check  Only  Ong  Category) 

A.  J  Publisher 

M.  JPR  Mgr. 

B.  J  President 

0.  jProd  Mgr. 

C.  jV  President 

P.  J  Composing  Mgr. 

0.  J  Editor 

Q.  J  Circulation  Mgr. 

01.  J Producer 

R.  □Editorial  Dept. 

02.  J  Station  Mgr. 

S.  □Advertising  Dept. 

03.  J  News  Dir. 

T.  □Circulation  Dept. 

04.  _iDir.  New  Media 

V.  □Production  Dept. 

05.  _i  Content  Dir. 

W.  □Promotion  Dept. 

06.  J  Webmaster 

X.  □Freelance  Artist/Writer 

E.  J  General  Mgr. 

Y.  □Newspaper  Dealer/ 

F.  J  Business  Mgr. 

Distributor 

G.  J  Controller 

Z.  □Retired 

H.  J  Advertising  Mgr. 

AA.  □  MIS  Mgr. 

1.  J  Sales  Mgr. 

BB.  □  Prepress  Mgr. 

J.  J  Class  Mgr. 

CC.  □  Mailroom  Mgr. 

K.  J  Research  Mgr. 

Other  (Please  specify) 

L  J  Promo  Mgr 

RECYCLED  PAPER 


1 1  W  1 9th  Street,  New  York,  NY  1 001 1  Phone  (21 2)  675-4380  Fax  (21 2)  929-1 259  •  hazelp@mediainfo.com  •  micheleaQmediainfo.com 


CLASSIFIED 


HELP  WANTED 


_ ACADEMIC _ 

ADMINISTRATIVE  MANAGER 

The  University  of  Michigan  Journalism 
Fellows  seeks  on  Administrative  Man¬ 
ager  to  work  closely  with  the  Director 
in  oil  phases  of  one  of  the  nation's  pre¬ 
mier  mid-career  professional  studies 
program.  The  successful  applicant  will 
be  familiar  with  several  fields  in  addi¬ 
tion  to  journalism,  and  offer  special  pro¬ 
ficiency  in  some:  staff  management, 
business  operations,  publications,  con¬ 
ferences,  computers,  development  and 
facility  maintenance. 

The  program  attracts  leading  pro¬ 
fessional  journalists  from  around  the 
world  and  is  largely  privately  funded. 
An  important  part  of  the  position  is 
maintaining  and  broadening  networks 
of  relations  on  an  individual  and  orga¬ 
nizational  basis.  The  administrator  is 
often  the  first  contact  with  the  nation's 
most  eminent  journalists,  major  donors 
and  University  officials,  and  apportions 
the  work-time  of  a  small  staff  with 
similarly  broad  responsibilities. 

Requirements  are  a  Bachelor's  degree 
or  equivalent,  strong  interpersonal 
skills  and  a  proven  ability  to  produce 
results  with  efficiency,  grace  and  good 
humor.  The  position  carries  full  Univer¬ 
sity  of  Michigan  benefits  and  vacation 
schedule.  The  salary  is  commensurate 
with  the  higher  ranks  of  institutional 
staff  categories. 

To  apply,  please  send  a  cover  letter 
and  resume  to  The  University  of 
Michigan  journalism  Fellows,  620 
Oxford,  Ann  Arbor,  Ml  48104. 

A  Non-Discriminatory,  Affirmative 
Action  Employer 


ADMINISTRATIVE 


PUBLISHER  -  Northern  New  Jersey 
weekly  community  newspaper  group 
located  in  thriving  area  near  major 
metro  market.  Require  marketing  expe¬ 
rience  in  a  competitive  media  area; 
experience  in  new  products,  strategy 
planning.  Minimum  10  years  experi¬ 
ence  as  publisher,  community  newspa¬ 
pers.  Mail  resume  to  Resume,  P.O.  Box 
4154,  South  Hackensack,  NJ  07606 
or  fox  to  (21 2)  262-8741. 

SENIOR  MEDIA  PROFESSIONALS 
The  International  Research  and 
Exchanges  Board's  ProMedia  Program, 
a  USAID-funded  project,  seeks  long¬ 
term  Resident  Advisor  to  lead  a  print 
media  development  program  in 
Belarus.  Ideal  candidates  are  experi¬ 
enced  professionals  with  at  least  10 
years  business  management  and/or 
journalism  experience  in  print  media. 
Some  Broadcast  experience  and 
regional  language  skills  helpful.  Pre¬ 
fer  extensive  media  outlet  manage¬ 
ment  experience.  Send  resume/cover 
letter  to  IREX/Promedia-BO,  1616  H 
Street,  NW,  Washington,  DC  20006, 
Fox  (202)  628-8189. 


ADVERTISING 

ADVERTISING  MANAGER 


Immediate  opportunity  for  regional 
advertising  manager  of  three  North 
Lake  Tahoe  newspapers  (two  weeklies 
and  one  twice  weekly).  Duties  include 
supervision  of  account  executives,  hir¬ 
ing,  training,  revenue  goal  setting, 
budgeting,  strategic  planning  and 
hands-on  leadership  of  group  advertis¬ 
ing  staff.  Competitive  salary  and  bene¬ 
fits.  Resumes  to  Tahoe  World,  P.O.  Box 
1 38,  Tahoe  City,  CA  961 45  or  E-mail: 
henry@swiftnews.com 


DIREaOR  OF  ADVERTISING 


Freedom  Newspapers  of  New  Mexico 
seeks  a  self-starter  to  help  us  grow  and 
lead  the  retail  and  classified  sales 
efforts  for  three  community  newspapers 
(two  daily,  one  bi-weekly)  with  total 
circulation  of  16,700.  The  qualified 
candidate  will  have  management 
experience,  the  ability  to  establish, 
meet  and  exceed  sales  goals,  and  con- 
thue  staff  development  and  training. 
We  offer  competitive  salary  and  bene¬ 
fits.  Send  resume  and  references  with 
cover  letter  ond  salary  requirements  to: 

I  Clovis  News  Journal 

j  Julie  Moreno,  Senior  Publisher 
P.O.  Box  1689 
Clovis,  NM  88102 


ADVERTISING  CALL  CENTER  SALES 
SUPERVISOR 

For  major  daily  newspaper  in  Western 
New  York 


I  Responsible  for  the  sales  performance 
j  and  quality  customer  service  of  a 
division  within  a  major  call  center. 
Responsibilities  include,  however  are 
not  limited  to:  interviewing/staffing, 
scheduling,  quality  assurance,  sales 
and  procedural  training  and 
I  administrative  reporting.  Able  to 
design,  implement  and  supervise  new 
I  and  on-going  programs  that  result  in 
I  the  sale  of  additional  business.  The 
I  chosen  individual  would  supervise  12 
I  direct  reports,  consisting  of  a  combina- 
I  tion  of  inbound  and  contract/outbound 
I  sales  representatives.  Interaction  with 
I  two  peer  supervisors  on  a  daily  basis  is 
I  essential,  inclusive  of  covering  assign¬ 
ments  for  one  another  whenever 
necessary  within  a  call  center  consist¬ 
ing  of  39  sales  representatives. 

Requires  strong  interpersonal  and  posi¬ 
tive  customer  interaction  skills.  Must  be 
able  to  multi-task  in  a  fast  paced 
environment.  Computer,  problem¬ 
solving  and  analytical  skills  used 
routinely.  Must  have  previous  customer 
service  and  sales  supervisory  experi¬ 
ence.  Previous  call  center  experience  a 
definite  plus.  Position  reports  directly  to 
the  Classified  Advertising  Telephone 
Sales  Manager. 

If  you  are  willing  to  take  on  a  challeng¬ 
ing  position  that  offers  excellent  bene¬ 
fits  and  compensation  please  send  a  let¬ 
ter  of  interest  along  with  salary  require¬ 
ments  and  resume  to  Classified 
Advertising  Telephone  Sales  Manager, 
The  Buffalo  News,  One  News  Plaza, 
P.O.  Box  100,  Buffalo,  NY  14240.  An 
equal  opportunity  employer. 


ADVERTISING 


AD  DIRECTOR/SALES  MANAGERS 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 

AD  DIREaOR 

Mid-sized,  independent  New  England 
daily  seeks  a  leader  who  can  motivate 
staff,  increase  revenues  and  manage 
the  ad  growth  we  are  poised  to 
achieve.  We  will  generously  reward 
success  in  challenging,  competitive 
market.  Reply  ta  Box  08948,  Editor  & 
Publisher. 


ADVANCEMENT 

See  how  far  your  newspaper  career 
can  go  with  Boone  Newspapers,  Inc. 
See  the  JOBS  page  at  our  web  site: 
www.boonenewspapers.com 

ADVERTISING  DIREaOR 
Aggressive,  enthusiastic,  innovative 
and  hands-on.  These  are  the  qualities 
that  a  small  7  day  in  Zone  1  needs.  If 
you  like  running  your  own  show  and 
working  for  an  aggressive  company 
this  may  be  the  position  for  you.  We 
offer  an  excellent  compensation 
package  and  benefits.  Forward  your 
resume  in  confidence  ta  Box  08953, 
Editor  &  Publisher. 


ADVERTISING  OPERATIONS 
MANAGER 

The  Omaha  World-Herald  is  starting 
the  new  millennium  with  a  $100 
million  state-of-the-art  printing  facility 
and  full  pagination  computer  ta  plate. 
We  need  a  proven  leader  ta  ploy  a 
major  role  in  leading  advertising  pre¬ 
press  on  this  exciting  and  invigorating 
journey! 

The  Advertising  Operations  depart¬ 
ment  is  a  40-t-  staff  of  graphic  artists, 
od  services  personnel,  digital  transfer 
specialists  and  classified  paginators. 
Everything  pre-press  that  is  advertising 
related  is  handled  by  Advertising 
Operations. 

Candidates  preferably  will  bring 
technical  sales,  and  management 
expertise  to  the  challenge.  Previous 
newspaper  experience  is  certainly  pre¬ 
ferred.  Use  your  technical  knowledge 
and  management  savvy  to  lead  the 
creative  effort  to  support  advertising 
sales  with  complete  responsibility  for 
production  and  customer  service.  Our 
creative  software  is  Creatar2  on  Macs 
with  Pagination  on  Harris  NMP  and  C- 
PAG. 

The  Omaha  World-Herald  is  an 
employee  owned  twice  daily  newspa¬ 
per  with  a  250,000-t-  circulation.  We 
offer  a  competitive  compensation  plan 
that  includes  three  choices  for  Health 
Care,  a  Dental  Plan,  as  well  as  vaca¬ 
tion  and  tuition  reimbursement. 

Serious  applicants  should  send  their 
resume  and  cover  letter  with  salary 
expectations  ta  the  address  below. 

Omaha  World-Herald 
World-Herald  Square 
Omaha,  NE  68102 
Fox:  (402)  444-1211 
E-mail  msimnrK3nds@owh.com 


j _ ADVERTISING _ 

j  ADVERTISING  MANAGER 
j  Immediate  opportunity  for  regional 
advertising  manager  of  three  North 
;  Lake  Tahoe  newspapers  (two  weeklies 
^  and  one  twice  weekly).  Duties  include 
I  supervision  of  account  executives,  hir- 
j  ing,  training,  revenue  goal  setting, 
budgeting,  strategic  planning  and 
I  hands-on  leadership  of  group  o^ertis- 
[  ing  staff.  Competitive  salary  and  bene¬ 
fits.  Resumes  to  Tahoe  World,  P.O.  Box 
1 38,  Tahoe  City,  CA  96145  or  E-mail: 
henry@swiftnews.com 


!  THE  IDAHO  STATESMAN  (66,000  dai- 
]  ly/87,000  Sunday)  seeks  an  experi- 
I  enced  retail  ad  manager  for  our 
national,  major  and  local  advertising 
outside  soles  teams.  Will  develop  busi- 
I  ness  strategies;  plan  and  Budget 
i  market  segments;  and  manage,  hire, 
’  train  and  motivate  a  staff  of  25.  The 
j  Statesmen,  located  in  Boise  in  the 
foothills  of  the  Rockies,  is  in  a  growth 
market  arKl  is  herxlquarters  ta  several 
j  international  corporations.  With  a 
moderate  climate,  Boise  is  o  great 
place  to  live  for  anyone  who  enjoys  the 
outdoors  but  appreciates  urban 
'  amenities. 

:  Competitive  salary,  bonus  and  benefits 
I  (includes  401  (k)  and  retirement  plans), 
j  Send  letter,  resume  and  salary  require- 
I  ments  to  Keith  Bulling,  The  Idaho 
i  Statesman  1200  N.  Curtis  Rood,  Boise, 
’  ID  83706,  or  E-mail  us  from  our  web 
i  siteatwww.idahostatesman.com 


j  DtREQOR  OF  ADVERTISING 

j  The  Pennsylvania  Newspaper  Associa- 
i  tion  is  seeking  a  Director  of  Advertising 
to  lead  dynamic  sales  team.  Great 
I  opportunity  for  a  proven  soles  man- 
j  ager  looking  for  the  challenge  of  grow- 
I  ing  the  sales  organization. 
Responsibilities  include  marketing  and 
selling  advertising  in  newspapers 
through  the  Pennsylvania  Newspaper 
Network. 

Must  be  a  self-starter,  resourceful,  well 
organized  and  able  to  foster  teamwork 
,  and  cooperation.  Strong  verbal  and 
written  communication  and  computer 
skills  required.  Duties  include  oversee¬ 
ing  all  sales  processes,  media  buying 
functions,  bud^ng,  marketing  and  pro¬ 
motion,  ana  public  presentations. 
Some  overnight  travel.  Top  association 
position  for  right  person,  reporting  to 
Executive  Director.  College  degree 
required.  Necessary  experience  in 
advertising  sales  and  marketing, 
advertising  or  media  buying  company. 

I 

1  Please  send  resume  and  references  to 
Chris  Dimov,  Pennsylvania  Newspaper 
Association,  3899  North  Front  Street, 
Harrisburg,  PA  17110.  EOE 


!  CLASSIFIED  ADVERTISING  MANAGER 

The  Register-Guard,  a  78,000- 
I  circulatio  morning  daily  in  Eugene, 
\  OR,  is  accepting  applications  for  a 
j  Classified  Advertising  Manager. 

!  Detailed  description  available  at 
I  www.registerguard.com  Qualified 
*  applicants  must  submit  a  cover  letter, 
I  and  resume,  including  salary  history 
I  and  esrpectations  no  later  than  October 
;  22,  1999  to  CLASSIFIED  ADVERTIS- 
i  ING  MANAGER,  The  Register-Guard, 
I  P.O.  Box  10188,  Eugene,  OR  97440- 

I  2188 


www.medjainfo.com 
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HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  DIREaOR 
Aggressive,  enthusiastic,  innovative 
ana  hands-on.  These  are  the  qualities 
that  a  small  7  day  in  Zone  1  needs.  If 
you  like  running  your  own  show  and 
working  for  an  aggressive  company 
this  may  be  the  position  for  you.  We 
offer  an  excellent  compensation 
package  and  benefits.  Forward  your 
resume  in  confidence  to  Box  08953, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 

The  Register-Guard,  a  78,000- 
circulation  morning  daily  in  Eugene, 
OR,  is  accepting  applications  tor  a 
Classified  Advertising  Manager. 
Detailed  description  available  at 
www.registerguard.com  Qualified 
applicants  must  submit  a  cover  letter, 
and  resume,  including  salary  history 
and  expectations  no  later  than  October 
22,  1999  to  CLASSIFIED  ADVERTIS¬ 
ING  MANAGER,  The  Register-Guard, 
P.O.  Box  10188,  Eugene,  OR  97440- 
2188. 


ADVANCEMENT 

See  how  far  your  newspaper  career 
can  go  with  Boone  Newspapers,  Inc. 
See  the  X3BS  page  at  our  web  site: 
WWW.  boonenewspapers.  com 

CIRCULATION 


_ ADVERTISING _ 

LIBERTY  GROUP  PUBLISHING 

j  Liberty  Group  Publishing  is  one  of  the 
I  fastest  growing  companies  in  the 
!  United  States  with  over  300  pub- 
I  lications  in  15  states.  In  order  to  fuel 
I  our  continued  growth,  we  are  seeking 
I  newspaper  executives  with  a  proven 
!  track  record  of  success  in  community 
I  focused  publications  with  circulation  of 
I  less  than  30,0(X). 

!  We  offer: 

'  *0  decentralized  operating  environ¬ 
ment  with  autonomy  for  our  executives 
•a  deep  and  long  term  commitment  to 
the  communities  we  serve 
•a  commitment  to  using  technology, 

!  training  and  the  open  sharing  of 
i  knowledge  across  our  company 
!  ‘opportunity  for  advancement  based 
1  on  performance 

‘  ‘a  stock  option  program,  deferred  com- 
i  pensation  plan,  and  generous  reloca- 
I  tion  package 

I  To  find  out  more,  tell  us  about  your 
!  accomplishments  along  with  why  you 
belong  on  the  Liberty  Group  Publishing 
team. 

i 

I  Please  include  a  salary  history.  All 
'  information  will  be  held  in  strict  con¬ 
fidence. 

Maureen  Wurfel,  Human  Resources 
Liberty  Group  Publishing 
3000  Dundee  Road,  Suite  202 
Northbrook,  IL  60062 

CIRCULATION 


CUSTOMER  SERVICEM^ANAGER 

The  Indianapolis  Star  and  The  Indianapolis  News  have  an  immediate 
management  opportunity  in  our  Circulation  Department. 

The  Customer  Service  Manager  is  responsible  for  direct  day-to-day 
operations  of  the  Customer  Service  Department.  This  manager  will 
develop,  implement  and  enforce  policies  and  procedures  to  maintain 
quality  standards  and  customer  satisfaction.  Planning  and  directing  the 
receipt,  and  investigating,  evaluating  and  settling  customer  complaints  and 
occasionally  following  up  with  customers  to  resolve  difficult  issues. 
Collecting,  analyzing  and  summarizing  customer  service  information 
trends.  Coaching  and  counseling  employees,  including  on-going  training, 
planning,  monitoring  and  appraising  job  results.  Designing  and 
implementing  methods  for  measuring  customer  satisfaction.  Working 
closely  with  other  departments  to  resolve  service  discrepancies. 

This  position  requires  the  following  abilities  and  experiences. 

*  Ability  to  make  independent  decisions 

*  Excellent  communication  skills,  written  and  verbal 

•  Ability  to  work  independently  to  accomplish  objectives/multiple  projects 

•  Proficient  computer  skills  with  experience  in  Windows 

The  ideal  candidate  will  have  5-10  years  of  supervisory/management 
experience  in  Circulation,  Customer  Service  or  Telemarketing.  Related 
management  experience  in  an  environment  of  strong  customer  service 
will  also  be  considered. 

The  Star/News  offers  and  attractive  benefits  package  to  include  medical, 
dental,  vision  coverage,  a  pension  plan  and  a  401(k)  program. 

Interested  candidates  should  submit  a  resume  with  cover  letter,  salary 
history  and  references  no  later  than  Monday,  October  11, 1999  to: 

y  Human  Resources  \ 

The  IndioiUqntUs  Star  and  The  Indianapolis  News  ^ 

P.O.  Box  145 

Indianapolis,  IN  46204-0145 
Fax  (317)  633-9816 

CyiMd  Opportunity  Employer  That  f'itlaes  Diversity 


ADVERTISING 

CLASSIFIED  ADVERTISING 
ONUNE  SUPERVISOR 


The  Classihed  Advertising  Department 
of  the  Milwaukee  Journal  Sentinel  has 
an  exciting  opportunity  for  an  Online 
Classified  Supervisor. 

Successful  candidates  will  demonstrate 
a  proven  track  record  in  competitive 
media  sales.  This  position  is  responsi- 
]  ble  for  the  day  to  day  operations  of 
several  key  online  web  sites  and  works 
I  closely  with  the  Classified  Online 
Manager  in  the  development  of  new, 
high  quality  products  for  our 
advertisers  and  online  visitors.  This 
position  is  also  responsible  for  selling 
I  all  Classified  Online  services,  including 
i  annual  campaigns,  banner  and  tile 
;  advertising  and  the  many  other 
I  availabilities  we  offer. 

Competence  to  coach  our  sales  staff  on 
marketing  the  Internet  and  a  commit¬ 
ment  to  exceeding  revenue  expecta- 
I  tions  are  key  to  this  position. 

The  qualified  candidate  must  be 
I  motivated  with  a  desire  to  help  shape 
this  growing  department.  The  ideal 
candidate  will  possess  a  B.A.  degree 
‘  or  equivalent,  along  with  2-3  years  out¬ 
side  sales  experience,  a  commitment  to 
i  customer  service  and  a  strong  working 
'  knowledge  of  the  Internet. 

’  The  Milwaukee  Journal  Sentinel,  a  sub- 
I  sidiary  of  Journal  Communications 
Inc.,  is  an  employee  owned  company 
with  a  rich  history  in  southeastern  Wis¬ 
consin.  Journal  Sentinel  employees 
have  the  apportunity  to  enroll  in  a 
stock  plan,  as  well  as  enjoy  our  gener¬ 
ous  benefits  package  which  includes 
medical,  dental,  vision,  401(k), 
I  pension  plan  and  a  tuition  reimburse- 
I  ment  program. 

I  If  you  have  the  desired  skills  and  expe- 
j  rience,  please  send  your  resume  and 
cover  letter  (including  salary  require- 
1  ments)  to: 

I  Journal  Sentinel  Inc. 

I  Human  Resources  Deportment 
333  W.  State  Street 
Milwaukee,  Wl  53203 
;  Fax:(414)224-2897 

E-mail:  hr@onwis.com 

Journal  Sentinel  Inc.  is  an  Equal 
Opportunity  Employer  supporting 
diversity  in  the  workplace. 


_ ADVERTISING _ 

ADVERTISING  OPERATIONS 
MANAGER 

The  Omaha  World-Herald  is  starting 
the  new  millennium  with  a  $1O0 
million  state-of-the-art  printing  facility 
and  full  pagination  computer  to  plate. 
We  need  a  proven  leader  to  play  a 
!  major  role  in  leading  advertising  pre- 
i  press  on  this  exciting  and  invigorating 
'  journey! 

j  The  Advertising  Operations  depart- 
I  ment  is  a  40-h  staff  of  graphic  artists, 

;  ad  services  personnel,  digital  transfer 
I  specialists  and  classified  paginators. 
j  Everything  pre-press  that  is  advertising 
i  related  is  handled  by  Advertising 
I  Operations. 

;  Candidates  preferably  will  bring 
{  technical  sales,  and  management 
I  expertise  to  the  challenge.  Previous 
j  newspaper  experience  is  certainly  pre- 
;  ferred.  Use  your  technical  knowledge 
i  and  management  savvy  to  lead  the 
creative  effort  to  support  advertising 
sales  with  complete  responsibility  for 
;  production  and  customer  service.  Our 
'  creative  software  is  CreatorZ  on  Macs 
!  with  Poqination  on  Harris  NMP  and  C- 
,  PAG. 

;  The  Omaha  World-Herald  is  an 
!  employee  owned  twice  daily  newspa¬ 
per  with  a  250,000-f  circulation.  We 
offer  a  competitive  compensation  plan 
I  that  includes  three  choices  for  Health 
Care,  a  Dental  Plan,  as  well  as  vaca¬ 
tion  and  tuition  reimbursement. 

I  Serious  appliconts  should  send  their 
resume  and  cover  letter  with  salary 
expectations  to  the  address  below. 

I  Omaha  World-Herald 

World-Herald  Square 
Omaha,  NE  68102 
Fax:(402)444-1211 
E-mail  msimmonds@owh.com 

WANT  TO  WORK  IN  A  COOL,  HIP 
ENVIRONMENT 

Thomson  Newspapers,  a  leading 
media  and  marketing  company,  is  seek- 
I  ing  a  highly  successful,  self-motivated 
advertising  sales  person  to  join  our 
expanding  team.  You  will  be  based  in 
the  heart  of  downtown  Chicago  and 
.  will  be  responsible  for  developing 
;  revenue  from  national  and  regional  od 
■  agencies  and  their  clients  based  in  the 


!  DISPLAY  ADVERTISING  MANAGER 
I  A  Colorado  mountoin  newspaper  pub- 
I  lishing  company  is  looking  for  a  sec¬ 
ond  in  command  in  our  advertising 
j  department.  This  individual  would  hove 
I  direct  supervision  of  our  outside  sales 
;  reps.  All  display  function  responsibility. 
I  Hands  on  management  experience  a 
I  plus.  Send  resume  and  cover  letter  to 
j  Human  Resources,  P.O.  Box  6607, 
Avon,  CO  81620. 


Qualified  candidates  must  possess  an 
entrepreneurial  attitude  and  strong 
strategic  skills  as  well  as  outstanding 
communications,  writing  and  organiza¬ 
tional  skills.  National  advertising  sales 
with  agency  contacts  preferred.  Com¬ 
petitive  salary  plus  commission,  sup¬ 
portive  environment  and  generous 
benefits.  If  you  are  ready  to  take  the 
next  step,  please  E-mail  your  resume  to 
debbie.gates@thomnews.com  or  fax  to 
(312)  573-38 1 0  attn :  Debbie  Gates 


CLASSIFIED  ADVERTISING  DEADLINES 

In-Column  Advertisements:  Tuesday  noon  (EST)  (or  following  Saturday  issue 
Classified  Display:  Friday  5pm  (EST)  8  days  prior  to  publication 
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HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  CALL  CENTER  SALES 
SUPERVISOR 

For  major  doily  newspaper  in  Western 
New  York 

Responsible  for  the  sales  performance 
and  quality  customer  service  of  a 
division  within  a  major  call  center. 
Responsibilities  include,  however  are 
not  limited  to:  interviewing/staffing, 
scheduling,  quality  assurance,  sales 
and  procedural  training  and 
administrative  reporting.  Able  to 
design,  implement  and  supervise  new 
and  on-going  programs  that  result  in 
the  sale  of  additional  business.  The 
chosen  individual  would  supervise  12 
direct  reports,  consisting  of  a  combina¬ 
tion  of  inbound  and  contract/outbound 
sales  representatives.  Interaction  with 
two  peer  supervisors  on  a  daily  basis  is 
essential,  inclusive  of  covering  assign¬ 
ments  for  one  another  whenever 
necessary  within  a  call  center  consist¬ 
ing  of  39  sales  representatives. 

Requires  strong  interpersonal  and  posi¬ 
tive  customer  interaction  skills.  Must  be 
able  to  multi-task  in  a  fast  paced 
environment.  Computer,  problem¬ 
solving  and  analytical  skills  used 
routinely.  Must  have  previous  customer 
service  and  sales  supervisory  experi¬ 
ence.  Previous  call  center  experience  a 
definite  plus.  Position  reports  directly  to 
the  Classified  Advertising  Telephone 
Sales  Manager. 

If  you  are  willing  to  take  on  a  challeng¬ 
ing  position  that  offers  excellent  bene¬ 
fits  and  compensation  please  send  a  let¬ 
ter  of  interest  along  with  salary  require¬ 
ments  and  resume  to  Classified 
Advertising  Telephone  Sales  Manager, 
The  Buffalo  News,  One  News  Plaza, 
P.O.  Box  100,  Buffalo,  NY  14240.  An 
equal  opportunity  employer. 


NEWS 

Makes  The  Difference 

♦  Editor  &  Publisher  is 
NOT  a  monthly  journalism 
review. 

♦  Editor  &  Publisher  is 
NOT  a  monthly  associa¬ 
tion  house  organ. 

♦  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


_ ART/GRAPHICS 

STARS  AND  STRIPES,  a  free  and  inde- 
pendent  newspaper  for  the  U.S. 
military  overseas,  has  an  opening  for  a 
full-time  graphic  artist  in  Washington 
IX.  If  you  are  a  graphics  jack-of-all- 
trades  and  practice  ethical  journalism, 
you  could  become  part  of  our 
dynamic,  creative  team.  Our  depart¬ 
ment  handles:  editing  and  preparing 
photos  for  pre-press,  creating  maps, 
and  infographics.  You'll  need  to  have 
strong  skills  in  Freehand  and  Illustrator 
and  expertise  using  Photoshop  on  both 
PC  and  MAC  platforms.  You  need  to 
be  deadline  oriented  and  a  fast 
learner.  In  return,  we  offer  a  salary 
range  of  $30,000  to  $45,000,  full 
benefits,  a  cubicle  and  a  nameplate,  a 
challenging  but  fun  work  environment. 
If  you  are  an  energetic,  self-starter  who 
has  a  lot  to  contribute  to  our  graphics 
team,  please  send  a  resume,  no  more 
than  five  samples  of  your  design  or 
photographic  skills,  and  a  cover  letter 
describing  how  your  skills  would 
benefit  our  readers,  to  NAF  Personnel 
Office,  Building  11,  Room  2-72, 
WRAMC,  Washington,  DC  20307- 
5001,  Fax  to  (202)  782-0547;  E-mail 
to  jobs@stripes.osd.mil  Applications 
must  be  received  by  COB  October  1 1 , 
1999.  Stars  and  Stripes  is  an  Equal 
Opportunity  Employer. 


BELO  INTERACTIVE  Is  hiring  web 
designers  who  can  edit  like  journalists, 
create  like  artists  and  write  HTML  as 
fluently  as  they  speak  English.  Flash, 
JavaScript  and  DHTML  literacy 
wouldn't  hurt,  either.  Contact  me  if  you 
would  like  to  join  a  team  that  will 
utilize  the  resources  of  the  ninth  largest 
media  company  in  the  U.S.  to  tell  com¬ 
pelling  stories  and  blaze  new  frontiers. 
Chris  Kozlowski,  Belo  Interactive,  714 
Jackson  Street,  Suite  800,  Dallas,  TX 
75202.  E-mail  koz@dallasnews.com 


CIRCULATION 


ADVANCEMENT 

See  how  far  your  newspaper  career 
can  go  with  Boone  Newspapers,  Inc. 
See  the  JOBS  page  at  our  web  site: 
WWW.  boonenewspapers .  com 

CIRCULATION  MANAGER 

East  Coast  Metro  has  opening  for 
Circulation  Manager.  Must  be 
aggressive  with  a  strong  background 
in  home  delivery  and  single  copy.  Posi¬ 
tion  reports  to  Circulation  Director. 
Mail  resume,  salary  requirements  to 
Box  08949,  Editor  &  Publisher. 


CIRCULATION  MARKETING 
MANAGER. 

Great  opportunity  for  an 
enthusiastic  District  Manager  to  move 
up.  Sunny  central  Florida,  7  day, 
16,000  circulation  newspaper.  Grawth 
market,  excellent  standard  of  living.  If 
you  are  self-motivated,  goal-oriented, 
and  thrive  on  working  on  an 
aggressive  team,  we  want  to  hear  from 
you.  Excellent  compensation  package. 
Send  resume  to  Box  08941,  Editor  & 
Publisher. 


_ CIRCULATION _ 

i  CIRCULATION  DIREOGR 

1 

I  The  Daily  News,  a  24,000  circulation 
7-day  morning  daily  has  an  immediate 
opening  for  a  circulation  director.  We 
are  looking  for  the  right  individual  to 
[  lead  our  department  and  aggressively 
:  attack  the  market  and  grow  our  home- 
!  delivery  numbers.  We  are  located  in 
j  beautiful  southwestern  Washington, 
j  close  to  mountains  and  the  coast. 

:  Please  send  letter  and  resume  to  Peter 
York,  publisher.  The  Daily  News,  P.O. 
j  Box  1 89,  Longview,  WA  98632. 


CIRCULATION 


CIRCULATION  MANAGER 
The  Progress-Index,  a  consistently 
award-winning  newspaper  in 
Petersburg,  VA  has  a  career  opportu¬ 
nity  for  an  energetic  circulation  pro¬ 
fessional.  The  position  is  responsible 
for  all  facets  of  the  circulation  sales 
and  service  operation  at  this  19,000 
circulation  daify  newspaper,  located  in 
south  central  Virginia.  The  successful 
applicant  will  have  a  degree  or 
equivalent  experience  arxj  3-5  years  in 
circulation  management  with  particular 
expertise  in  circulation  growth.  The 
ability  to  function  as  a  key  member  of 
on  energetic  management  team  is 
essential. 


ONE  OF  THE  finest  newspapers  in  the 
^  country  is  seeking  an  aggressive,  | 
I  results-driven,  marketing  ariented  indi- 
[  vidual  to  lead  our  circulation  depart-  j 
ment.  Our  circulation  is  currently  over 
25,000  but  stagnating.  The  successful 
candidate  will  be  rewarded  for  making 
our  numbers  grow.  Please  write  us  a  let- 
I  ter  telling  us  why  you  are  that  individ¬ 
ual  and  pravide  a  resume  together  with 
details  of  your  current  compensation 
arrangement.  The  ideal  candidate  is 
capable  of  someday  being  a  publisher. 

I  Send  replies  to  Box  08946,  Editor  & 
j  Publisher. 


NEW  MEDIA 


The  Progress-Index  is  a  part  of  Times- 
Shamrock  Communications  and  affers 
an  excellent  compensation  and  benefits 
package. 

Interested  candidates  should  forward  a 
cover  letter  and  resume  immediately  to 
George  Fain,  publisher.  The  Progress- 
Index,  P.O.  Box  71,  Petersburg,  VA 
23804  or  by  fax  to  (804)  732-0884  or 
E-mail  to: 

georgefain@progress-index.com 
We  are  an  equal  opportunity  employer 


The  two  most  important  things  in  life  are 
good  friends  and  a  strong  bull  pen 

Bob  Lemon 

NEW  MEDIA 


A  Pre-IPO,  fast-growing 
software-development 
and  consulting  company 
taking  the  publishing 
industry  to  the  next  level. 

PRODUCT  MARKETING  MANAGER 
Scottsdale,  AZ 

Responsible  for  the  product  rollout  and  features  associated  with  a 
new  Internet  recruiting  product  into  the  Fortune  1000  and  media 
industry.  Prior  experience  in  both  product  management  and  product 
marketing  required.  Experience  in  the  media  and  software  industry  is 
preferred.  Prior  experience  working  with  developing  product 
requirements  as  well  as  managing  the  product  launch  is  important. 

WEB  APPLICATION  DEVELOPERS 
West  Chester,  PA  and  Scottsdale,  AZ 

Designs,  develops  and  deploys  Internet  and  Extranet  applications 
within  Pentawave's  product  line.  Experience  in  designing,  developing 
and  deploying  database-driven  Websites  is  a  must.  Skills  needed 
include:  SQL  Server,  VB,  ASP,  HTML,  NT,  IIS,  browser-based  scripts. 

SALES  OPERATIONS  MANAGERS 
Scottsdale,  AZ  and  West  Chester,  PA 

Post  sales  responsibilities  will  include  training  of  classified  sales  staff, 
assisting  in  definition  and  presentation  of  customer  sales  packages 
and  ongoing  account  management.  Responsible  for  assisting  in  the 
sales  process  of  Pentawave  applications  into  the  newspaper  industry. 
Individuals  will  provide  assistance  to  the  sales  staff  by  applying  knowl¬ 
edge  of  classified  newspaper  operations  and  convincing  prospects  of 
achieving  ROI  objectives.  Must  have  direct  experience  in  newspaper 
classified  advertising  field.  Auto/Employment  industry  experience  a 
plus.  Must  have  3  years  sales  or  sales  support  experience. 

Full  benefits  package,  competitive  salary,  401  (k)  and  stock 
options.  E-mail  or  Fax  your  resumes  to: 

Jobs@Pentawave.com  Fax  to  (480)  596-9357 
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EDITORIAL 


_ CIRCULATION _ 

MARKET  SEGMENTATION 
MANAGER 

The  Arizona  Republic,  Phoenix,  Ari¬ 
zona's  leading  information  company  is 
looking  for  o  full-time  Market  S^men- 
totion  Manager  in  the  Circulation 
Department.  Individual  will  strategize 
with  other  departments  to  create  a 
targeted  sales/market  segmentation 
distribution  system  that  allows  delivery 
of  other  newspaper  products/services 
to  customers.  Strong  leadership,  man- 
I  agement  and  presentation  skills.  1^  pro- 
j  ficient  especially  with  Microsoft  Office. 

I  Familiarity  with  the  Internet  and  data 
I  use  in  a  media  environment,  plus 
]  excellent  mathematical  and  analytical 
I  skills.  Bachelor's  degree.  M.B.A.  pre¬ 
ferred.  Four  to  SIX  years  sales/ 
analytical  experience. 

The  Arizona  Republic  offers  excellent 
health  benefits  and  401  (k)  plan  and 
competitive  compensation.  Please  send  a 
resume  with  cover  letter  and  salary 
requirements  in  confidence  to: 

Chris  Christian,  Cl  16 
Assistant  Circulation  Director 
The  Arizona  Republic 
200  E.  Van  Buren  Street 
Phoenix,  AZ  85(X)4 

The  Arizona  Republic  is  an  Equal 
Opportunity  Employer  and  a  drug-tree 
workplace. 


EDITORIAL 


EDITORIAL 

OPPORTUNITIES 


Kalmbach  Publishing  Co.,  one  of  the  most  successful  hobby 
magazine/book  publishers  in  the  country,  has  immediate  editorial 
positions  available.  Ideal  candidates  will  have  solid  editing  and 
writing  experience;  excellent  grammatical  skills,  and  computer 
proficiency  (Macintosh  experience  a  plus).  Bachelor's  degree  in 
English,  Journalism  or  Liberal  Arts  preferred. 

Editor,  DOLLHOUSE  MINIATURES  -  The  largest  circulation 
magazine  in  the  dollhouse  miniatures  field.  Seek  candidates  with 
3-5  years  experience  in  editorial  management  and  an  appreciation 
of  the  miniatures  hobby  or  a  related  field. 

Associate  Editor,  CLASSIC  TOY  TRAINS  -  The  #  1  magazine  for 
toy  train  operators  and  collectors.  Interest  in,  or  familiarity  with,  toy 
trains  or  collecting  hobbies  required.  Publishing  background  is 
a  plus. 

We  offer  an  excellent  benefits  package  that  includes  401  (k)  /  profit 
sharing  and  relocation  assistance.  Our  offices  are  located  in  a 
beautiful  Western  Suburb  of  Milwaukee,  Wisconsin.  Qualified 
candidates  should  submit  a  resume  and  cover  letter  detailing 
related  experience  AND  SALARY  REQUIREMENTS  to:  Human 
Resources  Department,  EDT-6,  Kalmbach  Publishing  Co., 
21027  Crossroads  Circle,  PO  Box  1612,  Waukesha,  Wl 
53187-1612.  Fax:  (414)  796-0739.  E-mail:  hr(g)kalmbach.com. 

Visit  our  website:  www.kalmbach.com. 

Equal  Opportunity  Employer 


_ CIRCULATION _ 

CIRCULATION  MANAGER 

Direct  Marketing  subsidiary  of  The  Col¬ 
umbus  Dispatcn  seeks  a  Circulation 
Manager  for  its  saturation  TMC  ser¬ 
vice.  Current  coverage  is  980,000 
households/week  with  a  delivery  on 
Sunday  and  Wednesday. 

Requirements: 

•Management  of  daily  newspaper 
circulation  over  60,000 
•Supervision  of  district  managers 
•Knowledge  of  computer-based  distri¬ 
bution  systems 

•Detailed  knowledge  of  independent  con¬ 
tractor  relationships 

•Ability  to  analyze  multiple  problems 
simultaneously,  establish  priorities,  and 
provide  quick  and  efficient  solutions 
•Ability  to  communicate  at  all  levels  of 
the  organization  -  from  top  manage¬ 
ment  to  independent  contractors  to 
advertisers  and  residents 
•Experience  managing  customer  ser¬ 
vice  functions 

•Knowledge  of  transportation  systems 

Prefer  candidate  with  5-t-  years  of  daily 
circulation  experience,  college  degree, 
excellent  communication  skills,  com¬ 
puter  literate,  positive  work  ethic  and 
ability  to  lead  organizational  change. 
We  offer  exceptional  benefits  and  a  com¬ 
petitive  salary.  Send  or  fax  resume  to: 

DCS,  Inc. 

7801  N.  Central  Drive 
Lewis  Center,  OH  43035-0262 

Attn:  HR  -  Circulation 

Fax:  (740)  548-4940 

EOE 

CUSTOMER  MARKETING  MANAGER 

Here's  your  chance  to  relocate  to  the 
beautiful  Northwest  and  work  for  the 
Northwest's  best  newspaper!  The 
Seattle  Times  is  seeking  an 
experienced  Customer  Marketing 
Manager  to  lead  our  Circulation  Sales 
and  Marketing  team.  The  successful 
candidate  must  be  able  to  provide 
leadership  and  coaching  in  the  areas 
of  telemarketing,  storefront  and  door- 
to-door  sales.  You  will  also  be 
responsible  for  new  business  sales 
development  that  support  long  range 
strategic  objectives  while  developing 
and  coordinating  sales  programs  that 
continually  improve  work 
performance  and  fulfill  departmental 
objectives.  Requirements  include 
outstanding  management  and 
development  skills,  excellent 
organizational,  communication  and 
multi-  tasking  skills,  strong  analytical 
skills,  ability  to  spot  and  develop 
trends  and  PC  proficiency.  A  minimum 
of  3  years  relevant  work  experience 
with  supervisory  experience  of  a  large 
diverse  soles  staff.  A  Bachelor's 
degree  in  Business  Administration  or 
Marketing  preferred.  We  offer  a 
competitive  salary  of  $58-77K/year, 
DOE  plus  incentives,  excellent 
benefits,  and  a  relocation  package. 
Please  specify  job  code:  99-328/AD- 
EP/RB  on  your  resume  and  send  to 
The  Seattle  Times,  Employment- 
328/RB,  P.O.  Box  70,  Seattle,  WA 
98 1 1 1  or  Fax  to  (206)  5 1 5-5560.  EOE 


_ CIRCULATION _ 

DIVISION  MANAGER 

I  The  Chicago  Tribune,  the  #1  newspa¬ 
per  source  in  Chicago  and  the  Midwest 
and  a  progressive  Irader  in  the  news¬ 
paper  and  informatian  industry,  is  seek¬ 
ing  candidates  to  join  our  award¬ 
winning  team. 

This  position  is  responsible  for  plan¬ 
ning,  organizing  and  managing 
circulation  soles,  service  and  collection 
activities  within  the  Chicagoland 
I  market.  Responsibilities  include  manag- 
j  ing  the  distribution  of  the  Chicago 
\  Tribune  and  other  publications  within 
I  this  market  while  analyzing  service 
levels  and  making  recommendations 
,  regarding  contract  status.  Additional 
responsibilities  include  financial 
accountability  and  regular  monitoring 
and  reporting  of  single  copy  sales.  This 
position  acts  as  a  liaison  between 
independent  contractors  and  the  Chi- 
I  cago  Tribune.  Requirements  include  a 
i  college  degree  in  Business,  Marketing 
I  or  equivalent  work  experience.  Candi¬ 
dates  must  demonstrate  creativity  and 
;  flexibility,  while  possessing  strong 
coaching,  motivational,  planning, 

I  communication  and  follow  through 
skills. 

In  exchange  for  your  skills  and  experi¬ 
ence,  we  offer  a  challenging  and 
rewarding  work  environment,  a  com¬ 
petitive  salary  and  benefits  package 
and  the  opportunity  to  be  part  of  a  suc¬ 
cessful  team.  Please  send  your  resume 
with  salary  history  to: 

The  Chicago  Tribune 
Human  Resources 
2000  York  Rood 

Oak  Brook,  IL  60523 
Att:  DM/JB 

i  EDITORIAL 

i - 

;  13,000-CIRCULATION  DAILY  near 
I  Atlanta  seeks  reparters.  Send  resume 
and  clips  to  Managing  Editor  Ron 
Wayne,  Griffin  Daily  News,  P.O. 

,  Drawer  M,  Griffin,  GA  30224. 


!  ADVANCEMENT 

'  See  how  far  your  newspaper  career 
can  go  with  Boone  Newspapers,  Inc. 

,  See  the  XD6S  page  at  our  web  site: 
j  www.boonenewspapers.com 

j  ALTOONA  (PA)  MIRROR,  a  35,000 
:  circulation  daily  newspaper,  has  four 
I  jobs  open:  assistant  city  editor, 
j  reporter,  photographer  and  graphic 
I  artist.  We're  an  expanding  newsroom 
I  with  a  new  attitude.  We  want  people 
i  who  want  to  learn  and  grow  while  they 
!  work.  Send  resume,  clips,  references 
I  and  salary  requirement  to  Mike  Bieger, 
I  Altoona  Mirror,  P.O.  Box  2008, 
Altoona,  PA  1 6603-2008. 


ASSISTANT  CITY  EDITOR 
Award-winning  suburban  Philadelphia 
35,000  AM  seeks  versatile  editor  for 
4-person  local  assigning  desk.  You  will 
help  direct  and  mentor  news,  features 
and  business  reporters.  Send  letter, 
resume,  samples  to  Raymond  J. 
Lamont,  managing  editor.  Daily  Local 
News,  250  N.  Bradford  Avenue,  West 
Chester,  PA  1 9382. 
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HELP  WANTED 


ASSISTANT  EDITOR 

The  Detroit  Free  Press  is  seeking  an 
assistant  editor  to  work  with  five  or  six 
reporters  covering  both  topical  and 
regional  beats.  This  editor  will  be 
energetic  about  making  the  Oakland 
edition  a  smart  and  authoritative  pub¬ 
lication  of  Oakland  County  and  metro 
Detroit  readers. 

While  we  do  consciously  address  an 
Oakland  audience,  the  news  we  pro¬ 
duce  should  have  the  sweep,  regional 
interest  and  compelling  writing  that 
often  pushes  itself  into  all  editions  of 
the  Free  Press  -  preferably  on  1  A. 

Strong  communications  skills  and  the 
desire  for  a  high-profile  role  in  the 
newsroom  are  musts.  So  are  an 
aptitude  for  both  breaking  news  and 
long-range  planning,  and  successful 
leadership  and  team-building  experi- 


Broad  thinkers  and  good  coaches  — 
people  who  enjoy  working  cbsely  with 
reporters  to  hdp  make  them  the  best 
they  can  be  --  should  apply. 

Joe  Grimm 

Recruiting  and  Development  Editor 
Detroit  Free  Press 
600  W.  Fort  Street 
Detroit,  Ml  48226 
(800)  678-6400  ext.  6490 
Fax;  (313)  222-5981 
E-mail;  grimm@freepress.com 

BIUNGUALNEWS  EDITOR 
Innovative  online  Spanish-languoge 
news  site  seeks  an  experienced  bi¬ 
lingual  (Spanish/English)  news  editor. 
You'll  be  tne  liaison  between  the  online 
staff  and  the  staff  of  El  Nuevo  Herald, 
the  fastest  growing  newspaper  in  the 
country.  Strong  Spanish-languoge  edit¬ 
ing  skills  and  a  Keen  news  sense  are 
essential.  Apply  if  you  hove  a  strong 
interest  in  tne  Net,  even  if  you  don't 
hove  direct  online  experience.  E-mail 
your  cover  letter,  resume  ond  salary 
requirements  to  jlegon@herald.com 

ASSISTANT  METRO  EDITOR-FLORIDA 

The  Stuart  News/Port  St.  Lucie  News, 
the  dominant  paper  on  Florida's 
rapidly  growing  Treasure  Coast,  seeks 
an  assistant  metro  editor  who  can  help 
younger  reporters  sharpen  copy  and 
find  the  deeper  meaning  in  routine 
stories.  We've  got  the  news  associated 
with  growth;  political  conflict,  shifting 
demographics,  development/ environ¬ 
mental  battles.  We  also  hove  editors 
with  senior  experience  in  Atlanta  and 
Philadelphia,  and  now  are  building  a 
staff  to  explore  the  fundamental 
change  coming  to  the  Treasure  Coast. 
Opportunity  is  terrific  (as  is  the 
v/eother). 

Send  a  brief  letter  and  resume  to  Dan 
Lovely,  metro  editor.  E-mail; 

lovely@stuartnews.com 
The  Stuart  Newrs/Port  St.  Lucie  News, 
1939  S.  Federal  Highway,  Stuart,  FL 
34995.  Web  site;  www.tcpalm.com 


ASSISTANT  SPORTS  EDITOR 
The  Antelope  Valley  Press  is  looking 
for  on  assistant  sports  editor  for  its 
award-winning  editorial  staff.  Candi¬ 
date  will  possess  two  to  three  years  of 
experience  on  a  sports  copy  desk, 
strong  layout  and  design  skills, 
excellent  word  skills  and  an  ability  to 
work  flexible  hours.  Knowledge  of 
QuarkXPress  and  Photoshop  also  are 
beneficial.  We  are  looking  for 
someone  with  a  good  attitude  and 
creative  background  to  come  in  and 
spice  up  our  sports  section.  Interested 
candidates  should  send  cover  letter, 
resume  and  clips  to  Antelope  Valley 
Press,  Personnel  Department,  P.O.  Box 
4050,  Palmdale,  CA  93590-4050. 


AHENTION  COPY  EDITORS;  Oppor¬ 
tunities  are  available  ta  market  your 
valuable  skills.  Editor  &  Publisher 
would  like  to  help  you  find  them.  Look 
to  our  new  “Journalist  Services" 
category  within  the  Industry  Services 
section  of  our  classifieds. 

AWARD  WINNING  MINNESOTA 
twice  Nveekly  seeks  exceptional  talent  to 
lead  news  department.  Growing 
regionol  group  with  several  dailies  and 
weeklies.  Above  average  salary,  great 
benefit  package,  outstanding  area  to 
live,  personal  growth  opportunity.  All 
replies  in  confidence.  Dennis 
Winskowski,  Detroit  Lakes  Tribune, 
51  1  Washington  Avenue,  Detroit 
Lakes,  MN  56501. 

BUSINESS  REPORTER 
The  employee-owned  Omaha  World- 
Herald  (225,000  circulation  on  week¬ 
days,  285,000  Sundays)  seeks  a 
skilled,  aggressive  reporter  to  produce 
high-profile  business  stories.  Omaha, 
one  of  America's  nrost  livable  cities,  is 
home  to  the  likes  of  ConAgra  Inc., 
Union  Pacific  Corp.,  Ameritrode  and 
Warren  Buffett's  Berkshire  Hathaway 
Inc.  We're  taking  our  business  cov¬ 
erage  up  several  notches  os  we  pre¬ 
pare  to  open  o  $100  million  produc¬ 
tion  facility  in  2001 .  If  you  can  write 
with  flair  and  hove  a  track  record  of 
breaking  big  stories  before  the  press 
release  comes  out,  please  apply.  Send 
I  resume,  clips  and  a  cover  letter  to; 

Jeff  Gauger,  assistant  managing  editor 

Ortraha  World-Herald 

World-Herald  Square 
Omaha,  NE  68102-1138 

BUSINESS  REPORTER 
American  Banker,  the  top  daily  news¬ 
paper  on  financial  services,  has  an 
immediate  opening  for  a  reporter  with 
4-7  years  experience.  Business  writing 
for  a  daily  newspaper  preferred.  Send 
resume,  cover  letter  and  a  few  clips  to 
Debra  Cope,  American  Banker,  1  State 
Street  Plaza,  New  York,  NY  1 0004. 

CAPITAL  REPORTER 

The  Tampa  Tribune  needs  a  strong 
writer  and  experienced  enterprise 
reporter  to  tackle  state  government  cov¬ 
erage  in  Tallahassee.  Must  be 
tenacious  in  ensuring  public  access  to 
meetings  and  records.  Send  resume 
and  clips  to  Larry  Fletcher,  senior 
editor,  Tampa  Tribune,  202  South 
Porker  Street,  Tampa,  FL  33606. 


BUSINESS  WRITER 

The  San  Diego  Union-Tribune  is 
adding  a  full-time  personal  finance/ 
banking  reporter  to  its  growing  busi¬ 
ness  staff.  Spend  your  weeks  devel¬ 
oping  cutting  edge  financial  coverage 
in  one  of  the  nation's  most  active  invest¬ 
ment  communities;  enjoy  your 
weekends  in  a  city  groced  by  the 
nation's  nicest  weather.  For  more 
information  on  this  opportunity,  please 
call  Steve  Prosinski,  senior  editor  for 
Business  and  Sports  at; 

(61 9)  293-1303  or  send  E-mail  ta; 
steve.prosinski@uniontrib.com 

CAN  YOU  break  the  news  and  amplify 
on  it  with  issue  stories?  The  Naples 
Daily  News  is  looking  for  enterprising 
reporters  to  add  to  a  staff  that  pro¬ 
duces  a  three-edition,  medium-sized 
daily  with  a  heavy  emphasis  on  local 
news.  The  Daily  News  is  in  coastal 
Southwest  Florida,  where  you  can 
unwind  on  the  pristine  beaches  of  the 
Gulf  of  Mexico.  Send  resume,  clips  to 
Todd  Pratt,  9102  Bonita  Beach  Rood, 
Bonita  Springs,  FL  34135. 

CHALLENGING  OPPORTUNITY  for 
General  Assignment  Reporter  in  state 
capital  set  in  the  beautiful  bluegrass 
and  horse  country  of  Central  Kentucky 
and  in  a  sparkling  new  plant.  Two 
years  daily  newspaper  work  preferred 
but  exceptional  experience  in  a  school 
of  journalism  or  with  a  weekly  will  be 
considered.  Send  resumes,  clippings, 
and  references  ta  Carl  West,  The  State 
Journal,  1216  Wilkinson  Blvd., 
Frankfort,  KY  40602  or  E-mail  to; 
cwesl@state-journal.com 


CITY  EDITOR  -  The  Herald,  a  32,000- 
circulation,  McClatchy-owned  daily  in 
Rock  Hill,  SC,  just  20  minutes  south  of 
Charlotte,  NC,  needs  a  creative, 
organized  city  editor  to  lead  a  staff  of 
14  and  direct  all  facets  of  our  local 
news  coverage.  This  is  not  a  cushy  job; 
don't  apply  if  you  aren't  good  at 
coaching/directing  young  reporters, 
organizing  and  overseeing  daily 
stories,  weekenders  and  special  pro¬ 
jects,  beating  the  competition  and 
managing  your  time.  If  that  sounds  like 
fun,  send  a  resume,  cover  letter  and 
supporting  material  ta  Rich  Rassmann, 
managing  editor.  The  Herald,  P.O.  Box 
1 1 707,  Rock  Hill,  SC  29731 .  EOE. 

CITY  EDITOR 

Experienced  assigning  editors  looking 
for  an  opportunity  ta  run  the  city  desk 
in  one  of  Minnesota's  largest 
newsrooms  are  invited  to  apply  for  the 
city  editor's  job  at  the  Post-Bulletin  in 
Rochester,  MN.  We're  looking  lor  an 
aggressive,  well-organized  editor  who 
lives  and  breathes  local  news  and  who 
also  knows  how  ta  work  in  a  close,  col¬ 
laborative  relationship  with  o  large 
staff.  The  city  editor  works  with  1 4 
reporters  to  produce  the  best  city/ 
region  report  in  southeastern  Min¬ 
nesota;  also  looking  for  reporter  can¬ 
didates.  For  more  details,  call  Manog- 
ing  Editor  Jay  Furst  at  (507)  285- 
7742.  Send  cover  letter,  resume  and 
work  samples  to  Post-Bulletin  Co., 
L.LC.,  Human  Resources  Director,  P.O. 
Box  6118,  Rochester,  MN  55903- 
6118. 


Classified  Advertisers:  If  you  don't  see  a  category 
that  fits  your  needs,  please  call  us  at  (212)  675-4380  ext.  174 


ADMINISTRATIVE 


ADMINISTRATIVE 


iMANAGEMENTXX 
Recruitment  Specialists 

Some  of  our  current  assignments: 

■  Metro  Editor  -  West  coast  daily  (SO.OtK)  to  '^O.tXX) 
circulation  range);  oversees  staff  of  22;  mid  S6()'s. 

■  Circulation  Director  -  Midwest.  gn)upowned  daily 
(10,000  to  15.(X)0  circulation  range);  competitive 
market;  gogetter,  mid  $40  s. 

■  Classified  Recruitment  Manager  -  Major  metro 
Midwest  daily;  sales  oriented  individual;  gtxKl  income 
package. 

H  Contact  us  if  you  have  a  recruitment  need... or 
IP  send  your  resume  for  current  or  hiture  openings. 

^  ^  1605  Colonial  Parkway,  Suite  240  ■  Inverness,  IL  60067 

3l|  847.963.9300  ■  inm2@stametinc.com  ■  lax  847.934.6607 
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HELP  WANTED 


COME  WORK  IN  PARADISE 
Entry-level  general  assignment/ sports 
reporter  sought  for  Knight  Ridder 
weekly  newspaper  in  the  Florida  Keys. 
Great  job  in  a  great  environment  for 
recent  college  graduate.  Extensive 
benefits  begin  on  the  first  day  of  work. 
Send  resume,  variety  of  samples  of 
your  work  to  Jackie  Harder,  editor.  The 
Reporter,  P.O.  Box  1 1 97,  Tavernier,  FL 

33070. _ 

COPY  EDITOR  -  The  Springfield  News- 
Sun,  a  34,000  AM  Ohio  daily  located 
between  Columbus  and  Dayton,  whose 
staff  has  received  95  Associated  Press 
awards  in  the  1990s,  has  an  opening 
for  a  copy  editor.  Candidates  must  be 
more  than  a  spell-checker  with  local 
copy,  have  experience  in  pagination, 
layout  and  design.  The  work  week 


National  Multiple  Sclerosis  Society 
seeks  individual  with  strong’  writin); 
skills  for  ciuartcrly  consumer  inatja- 
zine  and  client  education  publica¬ 
tions.  BS/BA,  lyrs.  piiblishin};  exp 
and  P('  skills  required.  Salary 
comm,  with  exp.,  Ix'nefits  &  4 
week  vac!!  Fax  resume  attn: 
Human  Resources  to  (212) 
476-0535.  Only  candidates 
selected  for  further  consider¬ 
ation  will  be  contacted. 

EOF  M/F/DA' 


National 

MULTIPLE  SCLEROSIS 
SOCIETY 


days,  etc.)  are  very  competitive.  Send 
resume,  layout  samples  to  Jack 
Bianchi,  managing  editor,  Springfield 
News-Sun,  202  N.  Limestone  Street, 
Springfield,  OH  45503.  Phone  (937) 
328-0362 

COPY  DESK  CHIEF 

We  asked  our  25-person  copy  desk 
why  you  should  join  the  News  & 
Record,  a  1 00,0(X)-circulation  daily  in 
Greensboro,  NC.  They  said: 

“The  best  thing  about  working  at  the 
News  &  Record  copy  desk  is  me  peo¬ 
ple.  They  are  unfailingly  friendly  and 
helpful.  The  copy  desk  is  a  real  team 
effort."  -  copy  editor  Bonnie  Lawrence. 
“The  company  offers  the  most  extensive 
collection  of  on-site  professional- 
development  opportunities  I've  ever 
heard  of.”  -  Lydian  Bernhardt,  former 
cepy  desk  chief,  now  assistant  features 
editor 

If  you  like  what  you  hear  and  have 
copy  desk  monagement  experience, 
send  a  letter,  resume  and  work  sam¬ 
ples  to  Ed  Willi  ams,  recruitment 
coordinator.  News  &  Record,  200  E. 
Market  Street,  Greensbora,  NC 
27420. 


;  COPY  EDITOR  -  The  Ann  Arbor  News, 
j  one  of  Michigan's  fastest  growing 
I  dailies,  has  an  opening  for  an  experi- 
I  enced  copy  editor  on  its  news  desk. 
The  successful  candidate  will  join  our 
desk  rotation  handling  a  variety  of 
I  news  and  feature  pages  for  our  three 
i  zoned  editions.  We're  looking  for 
i  someone  who  can  write  crisp  headlines 
I  and  packoge  late-breaking  stories  on 
:  deadline.  Pagination  experience  with 
QuarkXPress  and  excellent  layout  and 
j  design  skills  are  required.  Applicants 
j  should  send  a  cover  letter,  resume  and 
!  samples  of  their  work  to  News  Editor 
!  Andy  Chapelle,  340  E.  Huron  Street, 
i  Ann  Arbor,  Ml  48106-1147  The  Ann 
Arbor  News  is  an  Equal  Opportunity 
Employer. 

COPY  EDITOR/DESIGNER:  Growing 
30,000  daily  in  Oregon's  Cascade 
Mountains  is  looking  for  a  go-getter  to 
join  seven-editor  team  that  plans,  edits 
and  designs  28  to  32  pages  daily  over 
four  local  sections  and  60  pages  on 
i  Sundays.  Must  be  able  to  design  clean, 
well-edited  section  fronts  using  QuarkX¬ 
Press,  along  with  headline-writing  and 
I  inside  page-building  duties.  Can  you 
learn  quickly,  think  creatively,  and  do 
I  quality  work  under  severe  deadline  con¬ 
ditions?  Great  place  to  live,  prog¬ 
ressive  independent  newspaper, 
superb  benefits.  Contact  Marc 
I  Faulconer,  news  editor.  The  Bulletin, 

!  1526  N.W.  Hill  Street,  Bend,  OR 
j  97701.  Phone;  (541)  383-0315. 

COPY  EDITOR/DESIGNER  -  Good 
I  pay,  reasonable  workload,  congenial 
]  group.  The  Yakima  Herald-Republic 
j  has  just  redesigned  and  needs  a 
{  talented  designer  preferably  with 
FreeHand  graphics  ability,  pagination 
experience  in  QuarkXPress  helpful. 
Send  resume,  references  and  clips  to 
Kay  Gause,  human  resources  director, 
Yaxima  Herald-Republic,  P.O.  Box 
9668,  Yakima,  WA  98909.  Fax;  (509) 
577-7722.  We  are  a  member  of  The 
Seattle  Times  group  and  an  Equal 
i  Opportunity  Employer. 

COPY  EDITOR/DESIGNER 
Located  on  the  west  coast  of 
Florida,  the  award  winning  Sun 
Herald  is  one  of  the  fastest- 
growing  papers  in  the  country. 
We  are  looking  for  copy 
editors/page  designers  to  help 
us  become  the  best  mid-size 
paper  in  the  country.  We  are 
looking  for  people  who: 

*likes  competition  and  has  the 
will  to  win 
■can't  stand  errors 
■has  an  eye  for  design,  focusing 
on  precision  as  much  as  pizzazz 
■wants  to  work  with  the  latest 
design  and  pagination 
programs 

■is  never  satisfied  with  the 
status  quo 

The  job  includes  design  and 
editing  of  pages  on  o  10  person 
desk,  producing  four  editions 
per  day.  QuarkXPress 
knowledge  a  plus.  If  this  sounds 
like  you  senci  your  resume  and 
some  tear  sheets  to  Scott  Ladd, 
capy  desk  chief,  23170 
iHaroorview  Road,  Port 
Charlotte,  FL  33980. 


_ EDITORIAL _ 

COPY  EDITOR/PAGE  DESIGNER:  The 
Ashland  Times-Gazette  is  accepting 
resumes  for  a  copy  editor  position  that 
requires  layout  and  design.  Experience 
with  QuarkXPress  a  plus,  but  not 
necessary.  Please  send  resume  to  Amy 
Ann  Adams,  managing  editor, 
Ashland  Times-Gazette,  40  E.  Second 
Street,  Ashland,  OH  44804. 

1 

j  COPY  EDITOR/PAGE  DESIGNER:  The 
I  Rapid  City  Journal,  a  34K  morning 
I  daily  in  the  Black  Hills  of  western  South 
Dakota,  is  seeking  a  copy  editor/page 
designer  to  join  our  6-person  copy 
I  desk  team.  The  area  offers  endless 
j  recreational  opportunities,  mild 
I  weather  most  of  the  year,  excellent 
[  schools,  and  a  wide  range  of  cultural 
j  activities.  We  want  a  creative  individ¬ 
ual  with  a  passion  for  words,  a  flair  for 
j  page  design  -  including  designing 
I  feature  page  fronts  -  and  a  sense  of 
I  humor.  Solid  editing  skills,  the  ability  to 
write  compelling  headlines,  and  a  com¬ 
mitment  to  accuracy  are  musts.  A 
degree  in  English  or  journalism  and  at 
least  two  years  of  experience  at  a  daily 
newspaper  preferred.  QuarkXPress 
experience  a  plus.  Four  10-hour  night 
shifts  plus  some  weekends.  We  offer  a 
competitive  salary  and  excellent  bene¬ 
fits  including  a  generous  401  (k).  Send 
I  resume  with  references  and  examples 
^  of  your  work  to  Rapid  City  Journal, 
Attn:  Human  Resources,  P.O.  Box  450, 
Rapid  City,  SD  57709-0450.  Fax 
(609)  394-8446.  E-mail: 

steve_hall@thenewspaper.org 
Equal  Opportunity  Employer 

COPY  EDITOR/PART-TIME 

I  Dow  Jones  &  Company  is  the  world's 
premier  publisher  of  business  news 
I  and  information  in  every  form  of 
1  media.  The  Asian  Wall  Street  Journal 
Weekly  Edition  serves  the  needs  of 
North  American  executives  who 
manage  their  companies'  overseas 
operations,  with  emphasis  on  the 
Asia/Pacific  region.  The  AWSJ 
Weekly,  which  reports  on  Asian  invest¬ 
ments,  manufacturing,  trade,  econom- 
I  ics  and  politics,  is  seeking  a  part-time 
!  Copy  Editor. 

The  successful  candidate  will  edit  and 
adopt  articles  for  The  AWSJ  for  the 
Weekly  Edition.  Write  headlines;  assist 
in  layout  and  proofread  final  pages. 

Requirements  include  a  B.A.  in  Journal¬ 
ism.  We  prefer  one  to  two  years'  of 
copy-editing  experience.  Work  hours 
are  Wednesdays  and  Thursdays  9:30 
a.m.  to  5:30  p.m.  Fridays  8:30  a.m.  to 
1  4:30  p.m. 

We  offer  competitive  compensation 
and  excellent  part-time  benefits.  For  con¬ 
sideration,  please  forward  your  resume 
ond  salary  requirements  specifying  job 
title/cixle  to: 

DOW  JONES  &  COMPANY 
Staffing  AC89759 
200  Liberty  Street 
New  York,  NY  10281 
Fax;  (212)416-4290 
anne.clarke@clowjones.com 
An  Equal  Opportunity  Employer 
Visit  our  website  at 
www.cfowjones.com/ careers 


COPY  EDITOR/PAGE  DESIGNER 
sought  for  50,000  circulation  daily. 
Knowledge  of  QuarkXPress  helpful. 
Send  resume  and  samples  to  Glenn 
Gilbert,  executive  editor.  The  News- 
Herald,  7085  Mentor  Avenue, 
Willoughby,  OH  44094. 

I 

j  COPY  EDITOR/REPORTER 
'  Full-time  position  with  Capital  Press,  a 
weekly  39,(XX)  circulation  agricultural 
newspaper  covering  Washington, 
Oregon,  Idaho  and  Northern  and  Cen¬ 
tral  California.  Fastest-growing  agricul- 
!  tural  newspaper  in  the  West.  Person 
I  will  work  in  Salem,  OR,  headquarters 
I  office  writing,  editing  copy  and 
j  designing  pages.  We  cover  production 
I  agriculture,  food  processing  and  a 
I  variety  of  agricultural-related  issues. 

I  Qualifications:  At  least  3  years  news 
reporting;  photography  and  computer 
I  expertise  (Mac,  QuarkXPress);  journal- 
'  ism  education;  agricultural  background 
or  familiarity  with  agriculture.  Send  let¬ 
ter  of  application,  resume,  samples  to 
I  Carolyn  Homan,  managing  editor, 
P.O.  Box  2048,  Salem,  OR  97308. 


I  COPY  EDITORS,  REPORTERS 

I 

:  The  South  China  Morning  Post,  Hong 
I  Kong's  leading  English-language  daily, 
j  is  seeking  both  skilled  copy  editors  and 
’  reporters.  Editors  should  have  both  the 
,  patience  to  deal  with  stories  sometimes 
written  in  a  second  language  and  the 
demonstrated  ability  to  ask  questions 
I  which  add  depth,  context  and  meaning 
to  the  copy.  Reporters  should  be  able 
j  to  look  beyond  routing  news  and 
!  events  anci  produce  stories  which 
I  explain  social,  political  and  economic 
j  issues  to  a  sophisticated  readership.  A 
I  reporter  with  high-level  business  report¬ 
ing  talent  is  particularly  needed,  one 
’  who  can  prcxjuce  analytical  articles  on 
local  and  regional  issues.  Obviously, 
the  ability  to  speak  Chinese,  especially 
'  Cantonese,  is  a  major  asset  for  report- 
{  ing  positions. 

Live  and  work  in  Hong  Kong,  one  of 
;  Asia's  most  fascinating  cities,  and  help 
make  the  paper  recently  named  Asia's 
j  best  English-language  newspaper  an 
even  better  publication.  Reply  to  Robert 
i  Keatley,  editor.  The  South  China  Morn¬ 
ing  Post,  28/F  Dorset  House,  979 
I  King's  Rood,  Quarry  Boy,  Hong  Kong. 

!  Fax  (01 1)1852)2516-7478 
I  E-mail  rkeat1ey@scmp.com 

I  COPY  EDITOR 

j  Spend  your  days  skiing,  mountain¬ 
biking  or  kayaking  in  the  Great 
Northwest  and  your  nights  producing 
I  one  of  the  best  papers  or  its  size  in  the 
nation.  The  Spokesman-Review  in 
Spokane,  WA,  is  looking  for  a  copy 
editor  with  at  least  three  years'  daily 
newspaper  experience  for  its  night 
news  operation.  We  need  someone 
who  can  bring  editing,  headline  writ¬ 
ing  and  layout  skills  to  what  the  Society 
.  or  Newspaper  Design  has  called  one 
of  the  best-designed  newspapers  in  the 
world.  Our  24-person  copy  desk  is 
dedicated  to  journalism  and  our  East¬ 
ern  Washington  and  North  Idaho  com¬ 
munities.  Send  letter,  resume  and  clips 
to  Kevin  Graman,  news  editor.  The 
Spokesman-Review,  P.O.  Box  2160, 
Spokane,  WA  99210-1615. 
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HELP  WANTED 


_ EDITORIAL _ 

COPY  EDITOR 

The  Antelope  Valley  Press  seeks  copy 
editor  with  two  years  experience  in 
copy  editing  and  page  design;  strong 
language  skills,  induding  spelling, 
grammar,  punctuation  and  familiarity 
with  Associated  Press  style;  proficiency 
on  Macintosh  and  IBM-based  computer 
systems  for  editing  and  page  design, 
including  a  working  knowledge  of 
QuarkXPress.  Reguires  a  B.A.  o^ree 
in  English,  journalism,  ar  five  years  of 
equivalent  work  experience.  Our  10- 
person  desk  puts  out  an  award¬ 
winning  community  paper  that  domi¬ 
nates  its  market  and  is  growing. 
Interested  candidates  should  send 
resume  to  Antelope  Valley  Press, 
Personnel  Department,  P.O.  Box  4050, 
Palmdale,  CA  93590-4050. 


COPY  EDITOR 

The  News-Journal,  a  family-owned 
daily  in  a  highly  competitive  morket,  is 
seeking  a  copy  editor  with  strong  edit¬ 
ing  and  graphic  skills  who  must  be  will¬ 
ing  to  learn  Harris  pagination. 
Versatility  and  enthusiasm  are  as 
important  as  experience.  Send  resume 
and  work  samples  to  Troy  Moore, 
managing  editor/News,  The  News- 
Journal,  901  Sixth  Street,  Daytona 
Beach,  FL  32117-8099. 


COPY  EDITOR 

The  York  Daily  Record  is  a  43,000- 
circulation  AM  doily  in  a  growing, 
scenic  community  north  of  Baltimore. 
We  pride  ourselves  on  outstanding 
projects,  thorough  coverage,  great 
artwork  and  fine  design.  It  can't  be 
done  without  great  copy  editors.  Our 
news  desk  needs  one.  Send  cover  let¬ 
ter,  resume,  work  samples  to  Mark 
Moore,  news  editor,  York  Daily 
Record,  P.O.  Box  15122,  York,  PA 
1 7405.  EOE.  Check  us  out  at: 

www.ydr.com 


COUNTY  GOVERNMENT  REPORTER 
The  Las  Vegas  Review-Journal,  a 
164,000  daily,  seeks  an  experienced 
reporter  to  cover  the  governing  body 
presiding  over  the  nation's  fastest  grow¬ 
ing  urban  area.  The  Clark  County  Com¬ 
mission  makes  decisions  that  affect  1 .2 
million  people  in  a  county  the  size  of 
New  Jersey  and  in  a  state  where  the 
Legislature  meets  just  120  days  every 
other  year.  This  is  the  key  to 
bureaucracy  managing  growth,  water, 
transportation  and  gaming  policy,  as 
well  as  providing  city  services  for  more 
than  5()0,000  people.  To  apply,  send 
resume,  cover  letter  and  clips  to 
Annette  Caramia,  city  editor.  Las 
Vegas  Review- Journal,  P.O.  Box  70, 
Las  Vegas,  NV  891 25. 

EDITOR/ACCOUNT  EXECUTIVE 

Yoel  Studio,  Peekskill's  premiere 
graphic  design  studio  seeks  fun- 
energetic-motivated  editor  for  hip  girl 
magazine  and  website.  Check  out 
www.muddjeans.com  Must  be  up  on 
“in”.  Other  clients  include  Disney, 
Nickelodeon,  Cartoon  Network,  Austin 
Powers,  etc.  Fax  cover,  resume,  and 
samples  to  Jessi  at  (91 4)  788-1295. 


_ EDITORIAL _ ! 

EDITOR  WANTED  i 

Warsaw  Business  Journal  seeks  expe-  | 
rienced  editor  for  its  weekly  English 
language  business  title.  Qualified  appli-  | 
cants  must  have  3-5  years  editing/ 
management  experience,  live  to  break 
news  and  be  willing  to  take  up  the 
challenge  of  running  a  paper  in 
Europe's  most  dynamic  emerging 
market  and  obviously  be  able  to  move 
to  Poland.  Serious  applicants  should 
fax  or  attach  their  resume  to  Russ 
Havens  (01 1 )  48  22  646  0576  or 

russ@wbj.pl  j 

EDITOR/PART-TIME 

City  News  Service  in  Los  Angeles  has 
an  immediate  opening  for  an  overnight 
weekend  desk  editor.  Go  to 
www.SoCalNews.com  to  learn  about 
us,  and  then  fax  your  resume  to  (310) 
201-9174. 


EDITOR/WRITER  for  online  magazine,  j 
covering  behavioral  health  issues  for  | 
general  readership.  Fast-growing 
Internet  company  in  Wilmington,  DE. 
Reporting/editing  experience  and  | 
Web  know-haw  required.  Clips/  j 
resume  to  dale@epotec.com  j 


EDITORIAL.  ASSISTANT  SPORTS 
EDITOR/  SPORTSWRITER  desired  for 
Eastern  Shore  Maryland  daily.  Strong 
layout,  writing  and  editing  skills  requirecL 
Send  resumes/cover  letter  to  John  Evans, 
sports  editor,  Salisbury  Daily  Times,  1 1 5 
E.  Carroll  Street,  Salisbury,  MD  21801 . 


EDITORIAL  I 

NEWS  REPORTER 

A  leading  journal  covering  the  venture 
capital  industry  seeks  a  news  reporter. 
The  candidate  should  have  strong 
reporting  skills  and  the  drive  to  dig 
and  uncover  hard  news  in  a  private 
market,  as  well  as  the  ability  to  write 
feature  articles.  Send  letter,  resume, 
and  clips  to  Debra  Lau,  Securities  Data 
Publishing,  1 290  Avenue  of  Americas, 
36th  Floor,  New  York,  NY  10104. 
EOE.  Fax  (21 2)  581-5189. 


EDUCATION/SPORTS  REPORTERS 
Aggressive,  award-winning  six-day 
PM  newspaper  in  growing  university 
town  north  of  New  Orleans  has  2  open¬ 
ings:  education  reporter  and  sports 
reporter.  Never-dull  community  news  is 
our  specialty.  Send  resume  and  clips  to 
Editor  Lil  Mirando,  Daily  Star,  P.O. 
Box  1 1 49,  Hammond,  LA  70404, 

E-mail  to  staredit@i-55.com  or  call 
(504)  345-2333,  ext.  207 

EDITOR 

Responsible  for  writing  and  editing 
publications  and  online  copy  and 
managing  the  work  of  outside  writers, 
editors,  designers.  Requires  strong  writ¬ 
ing  skills  as  demonstrated  by  published 
work. 

Ceridian  Performance  Partners 
Boston,  MA 

The  Nation's  leading  provider  of 
work-life  and  EAP  support  services 

Fax  your  cover  letter,  resume,  and  writ¬ 
ing  samples  to  Human  Resources, 
(617)  734-2554 


_ EDITORIAL _ 

FISHERIES  WRITER/SENIOR  EDITOR 

National  Fisherman  Magazine,  the 
only  national  magazine  for  the  com¬ 
mercial  fishermen,  is  looking  for  a  top- 
notch  senior  editor.  This  position  will 
assign  and  edit  lead  news  stories  and 
features,  working  with  a  diverse  group 
of  writers  around  the  country.  Looking 
for  someone  who  can  stay  abreast  of 
changes  in  the  industry,  generate  story 
ideas,  edit  copy,  and  meet  deadlines. 
Newspaper  or  magazine  editing/ 
writing  experience  and  knowledge  of 
commercial  fishing  issues  are  essential. 
This  position  is  located  in  Portland, 
Maine.  We  offer  a  competitive  salary 
and  benefit  package.  Send  resume, 
with  cover  letter  stating  salary  require¬ 
ments  to  Human  Resources,  Diversified 
Communications,  P.O.  Box  7437, 
Portland,  ME  04112  or  E-mail 
jcrosby@divcom.com  To  learn  more 
about  our  company,  please  visit  us  at: 
www.divbusiness.com 

HELP  US  BREAK  the  mold  in  workplace 
coverage.  The  Press-Enterprise,  the 
dominant  newspaper  in  Southern  Cali¬ 
fornia's  booming  and  affardable 
Inland  Empire,  is  looking  for  a  business 
reporter  to  cover  the  workplace, 
careers  and  the  economy.  Business 
reporting  experience  at  a  daily  news¬ 
paper  or  equivalent  is  preferred.  More 
important  are  fresh  ideas  and  a  desire 
to  help  readers  deal  with  the 
workplace  and  career  choices.  Resume 
and  clips  to  David  Harrison,  executive 
editor.  The  Press-Enterprise,  3512  14th 
Street,  Riverside,  CA  92501 . 

E-mail:  dharrison@pe.com 

EDITORIAL 


i _ EDITORIAL _ 

i  EVENING  EDITOR-IN-CHARGE  -  A 
j  mid-sized  afternoon  daily  in  a  vibrant 
university  town  needs  an  experienced 
[  evening  editor  to  help  us  jump  start  our 
three  zoned  editions.  We're  looking  for 
I  someone  who  has  excellent  news  judg- 
I  ment,  content  editing  skills  and  a  flair 
I  for  layout  and  page  design.  This 
person  will  work  an  evening  shift  Sun- 
I  day  through  Thursday  and  should  feel 
j  confident  editing  and  rewriting  local 
I  copy,  working  with  reporters  and 
j  photographers,  and  designing  local 
I  pages  and  centerpieces  for  our  first- 
j  zoned  edition  off  the  press.  Send 
j  resume  and  samples  to  Box  08950, 
Editor  &  Publisher. 


CLASSIFIED 

ADVERTISING 

DEADLINES 

In-CoIumn 

Advertisements 

Tuesday  ncxjn  (EST)  for 
following  Saturday  issue 

Classified  Display 

Friday  5pm  (EST)  8  days 
prior  to  publication 


EDITORIAL 


"add  Cleveland 

two  more 

experienced  writers  to  the  staff  of  its 
newest  weekly,  Cleveland  Scene.  The 
paper  publishes  hard-hitting,  magazine- 
style  news  stories  as  well  as  provocative 

2^ 

music  and  arts  coverage.  This  work  goes 
beyond  mere  fact-finding-we  want  writers 
who  can  craft  compelling  narratives, 
analyze  complex  subjects  and  put  the 
city’s  news  in  perspective. 

s 

New  Times  offers  competitive  salaries 
and  benefits.  Interested  candidates 

a 

should  send  cover  letter,  resume  and 
clips  to: 

Christine  Brennan 

Executive  Managing  Editor 

New  Times,  Inc. 

RO.  Box  5970 

Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 

www.mediainfo.com 
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HELP  WANTED 


_ EDITORIAL _ 

EXECUTIVE  EDITOR 

California's  newspaper  company  with 
papers  in  Sacramento,  Chico  and  Reno 
seeks  a  new  executive  editor  to 
supervise  its  three  alternative  papers. 
The  News  &  Review  seek  candidate 
with  an  outstanding  background  edit¬ 
ing  news,  arts  and  feature  stories. 
Management  ability  a  must.  Alternative 
Background  a  plus.  Send  cover  letter, 
resume  and  clips  to  Melinda  Welsh, 
executive  editor,  1015  20th  Street, 
Sacramento,  CA  958 1 4. 


INDIANA'S  FASTEST  GROWING  daily- 
newspaper,  the  Post-Tribune,  is  seeking- 
an  experienced  photojournalist  to  lead 
our  10-person  photo  department  into 
the  2 1  St  century. 

Our  new  photo  editor  will  be  a  proven 
communicator  with  an  eye  for  photo 
presentation,  layout  and  design.  Our 
new  photo  editor  will  also  have  a  talent 
for  transcending  the  usual  norms  of 
journalism. 

We  are  an  aggressive  newspaper  in  a 
competitive  market  and  want  a  photo 
editor  who  knows  how  to  compete. 

If  you  are  up  to  the  challenge,  send 
cover  letter,  resume  and  samples  of 
your  work  to  Stephen  Snelgrove, 
managing  editor,  Post-Tribune  1065 
Broadway,  Gary,  IN  46402. 


Some  like  to  understand  what  they 
believe  in.  Others  like  to  believe  in  what  \ 
they  understand  i 

Stanislaus  Lee  ^ 

EDITORIAL 


i _ EDITORIAL _ 

!  HOMESTORE.COM  IS  HIRING 

j  Homestore.com  is  the  leading  web  site 
'  for  finding  a  place  to  live  (by  way  of 
listings  on  our  site  Realtor.com  ).  Our 
future  growth  is  tied  to  creating  great 
editorial  content  focused  on  all  things 
related  to  living  in  a  home  or  apart¬ 
ment.  We  are  building  an  editorial  unit 
in  Atlanta  and  will  be  hiring  at  all 
levels. 

EDITOR  AND  SENIOR  EDITOR: 

Responsible  for  editorial  direction  of 
specific  sections  (e.g.  home  tech  or 
interior  decorating).  Will  manage 
editorial/production  processes  and 
I  manage  writers  and  associate  pro- 
I  ducers.  Should  hove  at  least  5  years  pro- 
I  fessional  experience. 

I  COPY  EDITOR;  Will  oversee  writers 
'  and  edit  news  and  information  writing  i 
I  destined  for  the  HomeStore.com  web  ! 
site.  Should  have  at  least  2  years  expe¬ 
rience  writing  and  editing  at  a  major 
market  newspaper,  TV  station  or  Web 
site.  I 

WRITER:  Will  gather  information  and  j 
write  stories  for  the  HomeStore.com 
web  site.  Must  be  able  to  consider 
images,  graphics  and  multimedia 
when  writing  textual  news  and  informa-  i 
tion.  Should  have  at  least  2  years  I 
experience  writing  ot  a  major  market  1 
newspaper,  TV  station  or  Web  site.  ! 

All  applicants  should  be  interested  in 
home  improvement  and/or  real  estate 
issues.  Knowledge  of  the  Internet  and 
related  technologies  a  must.  Please 
send  cover  letters  and  resumes  to: 

Jeff. Garrard®  Homestore.cooi 


EDITORIAL 


Phoenix 


New  Times  is 
looking  for  a 
dynamic  arts  and 
features  editor  to 

manage  its  176-page  flagship  news 
and  entertainment  weekly  (132,000 
circulation).  The  managing  editor  works 
directly  with  writers  to  help  shape  local 
arts  coverage  and  to  edit  magazine-length 
feature  stories.  The  managing  editor  also 
supervises  the  day-to-day  operations  of  the 
editorial  department.  Fine  writing  and 
editing  skills  are  a  must;  the  interview 
process  includes  a  test. 

New  Times  offers  competitive  salaries  and 
benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  leam  more  about  New  Times,  visit  our  website  at  www.newtimes.(X)m. 


EDITORIAL 


EDITORIAL 

CHIEF  TECHNOLOGY 

CORRESPONDENT 

Reuters  is  informafion.  As  a  global 
leader,  we  provide  the  world  with  fast, 
accurate  information  and  reliable 
news  and  information  systems.  We 
currently  have  an  immediate  career 
opportunity  for  a  New  York-based 
Chief  Technology  Correspondent  to 
lead  global  coverage  of  technology 
developments.  This  position  requires 
in  depth  knowledge  of  the  subject  - 
from  the  inner  workings  of  Silicon 
Valley  companies  to  advances  on  the 
Internet  -  and  the  ability  to  spot  trends 
in  the  world's  fast-paced  industry.  The 
successful  candidate  will  work  closely 
with  Reuters  technology  writers 
around  the  world,  coordinating 
coverage  across  borders  and  time 
zones,  to  break  news  and  produce  a 
technology  file  that  is  ahead  of  the 
curve.  This  position  requires  taking 
ownership  of  a  breaking  story,  pulling 
together  its  various  strands,  ond 
writing  in  a  way  that  sets  examples 
for  content,  context  and  clarity.  For 
immediate  consideration,  please  E- 
mail  your  resume  to 
karen.hamilton@reuters.com  or  send 
to  Reuters  America  Inc.,  HR  Dept  KS, 
199  Water  Street,  New  York,  NY 
1 0038.  FAX  (2 1 2)  859- 1 574.  We  are 
an  equal  opportunity  employer 
committed  to  workforce  diversity. 
M/F/D/V. 

REUTERS  AMERICA 


EDITORS;  Two  strong  editors  needed  at 
The  Herald  Bulletin,  a  31,000- 
circulation  daily  making  its  mark  as  an 
aggressive,  hard-hitting  champion  of 
the  community. 

ASSISTANT  CONTENT  EDITOR;  Help 
supervise  staff  of  nine  writers  in  a  key 
management  position.  Ideal  job  for  a 
strong  writer/editor  looking  for  first 
supervisory  role. 

COPY  EDITOR:  Work  on  news,  feature 
and  sports  copy.  Superior  grasp  of  AP 
style  required. 

Send  resume,  work  samples  to  Patrick 
Sanders,  The  Herald  Bulletin,  1 1 33 
Jackson  Street,  Anderson,  IN  4601 5. 

ENTRY  LEVEL  general  assignment 
reporter,  competitive  pay  and  benefits;" 
friendly  small  town  (Middletown,  DE) 
located  within  an  hour  of  major  cities. 
Send  three  stories  (and  pictures  if  you 
have  any)  to  Don  Flood,  Dover  Post, 
P.O.  Box  664,  Dover,  DE  1 9904. 


MANAGING  EDITOR 
Experienced  journalist  needed  for  a 
veteran  news  department  in  North  Cen¬ 
tral  Oklahoma.  Afternoon  daily.  Expe¬ 
rience  with  Macintosh,  QuarkXPress, 
Photoshop,  helpful.  Strong  editing  and 
management  skills  essential.  Com¬ 
petitive  salary  and  good  benefits 
package.  Contact  Tom  Muchmore, 
publisher,  Ponca  City  News,  P.O.  Box 
191,  Ponca  City,  OK  74602. 


Faith  is  God  kit  by  heart,  not  by  reason 

Blaise  Pascal 


_ EDITORIAL _ 

MANAGING  EDITOR 
Zone  5  daily  is  seeking  an  experienced 
manager  to  run  its  newsroom.  Candi¬ 
dates  must  have  experience  in  working 
with  reporters,  the  ability  to  motivate 
others,  strong  writing  skills  and  handle 
many  tasks  at  once.  Send  resume  to 
Box  08952,  Editor  &  Publisher. 


MANAGING  EDITOR 
Award  winning  Zone  3  afternoon  daily 
is  looking  for  someone  ready  to  take 
the  reigns  as  Managing  Editor.  QuarkX¬ 
Press  experience  required.  This  posi¬ 
tion  demands  a  person  that  is  highly 
organized  with  excellent  communica¬ 
tion  and  human  relation  skills,  reports 
to  Publisher.  Send  resume  and  cover  let¬ 
ter  explaining  why  you  feel  your  pre¬ 
sence  would  make  us  a  better  newspa¬ 
per.  Send  to  Ronnie  Bell,  Daily  Herald, 
P.O.  Box  520,  Roanoke  Rapids,  NC 
27870  or  fax  (252)  537-2505. 

METRO  EDITOR:  We  are  looking  for  a 
team  player  who  will  help  direct  our 
news  staff  and  closely  supervise  four 
single-reporter  bureaus  in  our  cov¬ 
erage  area.  The  successful  candidate 
will  be  creative  with  strong  reporting 
and  editing  skills,  capable  of  challeng¬ 
ing  our  writers  and  helping  them  grow. 
Send  letter,  resume  and  references  to 
Jim  Hendricks,  managing  editor.  The 
Albany  Herald,  P.O.  Box  48,  Albany, 
GA  31702-0048  or  E-mail: 

jim@albanyherald.surfsouth.com 

NATIONAL  EDUCATIONAL  bi-weekly 
magazine  located  in  Northern  New 
Jersey  seeks  a  top-notch  professional 
reporter/writer/editor  to  cover  higher 
education  reporting  and  production 
scheduling  of  the  magazine. 

Requirements  include  a  minimum  of  5 
years  experience  in  editing  and  report¬ 
ing  and  production  editing.  Knowledge 
of  higher  education  market  a  plus. 
Ability  to  work  electronically  with  mem¬ 
bers  of  editorial  and  production  staff. 
Excellent  organizational  skills 
necessary.  Part  time  office  hours,  flexi¬ 
ble  daily  schedule.  Able  to  coordinate 
and  manage  magazine  editorial  pro¬ 
duction  schedule  on  a  bi-weekly  basis. 

Send  cover  letter  along  with  resume 
and  samples  of  recent  or  current  work 
to  Box  08954,  Editor  &  Publisher. 


NEIGHBORHOOD  REPORTER 
The  Bellingham  (WA)  Herald,  a 
30,000-circulation  Gannet  daily 
between  Seattle  and  Vancouver,  B.C. 
seeks  a  reporter  to  cover  Bellingham's 
neighborhoods.  Required:  evidence  of 
ability  to  produce  colorful,  in-depth  cov¬ 
erage  under  deadline.  Send  cover  let¬ 
ter,  resume  and  clips  to  Leo  Mullen, 
city  editor.  The  Bellingham  Herald, 
P.O.  Box  1277,  Bellingham,  WA 
98227. 


NEWS  EDITOR/REPORTER  sought  by 
established  alternative  newsweekly  in 
state  capital.  2  years  experience.  Send 
resume,  clips  to  Amy  Singmaster,  Free 
Times,  P.O.  Box  8515,  Columbia,  SC 
29202.  FAX  (803)  739-2489. 

E-mail:  ads@free-times.com 
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HELP  WANTED 


EDITORIAL 


NIGHT  MANAGING  EDITOR 
The  Tampa  Tribune  needs  an  energetic 
leader  with  a  history  of  forging 
teamwork  and  impraving  news  content. 
This  is  the  #3  position  in  a  newsroom 
of  300.  Must  be  excited  about  mulit- 
media  work.  Involves  nights  and  Sat¬ 
urdays.  Send  inquiries  and  resumes  to: 
pbreckenridge@tampatrib.com 


NIGHT  NEWS  EDITOR  needed  to 
supervise  and  coach  copy  editors  and 
page  designers  for  the  Naples  Daily 
News,  Scripps  Howard's  fast-growing, 
65K  daily  newspaper  in  Southwest 
Florida.  College  degree,  supervisory 
background  and  copy  editing  experi¬ 
ence  with  a  daily  newspaper  required. 
Must  be  good  with  headlines  and 
deadlines.  E-mail  resume  with  three 
references  to  News  Editor,  Tim  Aten  at: 
tlaten@naplesnews .  com 


OPPORTUNITY,  OPPORTUNITY:  Good 
pay  while  we  teach  you  how  to  be 
managing  editor  of  the  daily  electronic 
newsletter  of  America's  leading  indus¬ 
try.  Opportunity,  Business  reporters 
preferred.  We  urgently  need  someone 
who  wants  to  learn,  grow,  edit,  write, 
own.  Quick  advancement.  Live  in 
Nation's  capital,  smoke-free  environ¬ 
ment.  Fax  resume  only  to: 

(202)  298-8210 


PHOTO  EDITOR 

The  Associated  Press,  the  world's 
oldest  and  largest  news-gathering 
organization,  is  seeking  photo  editors 
for  its  New  York-basea  national  desk. 
Candidate  should  have  at  least  two 
years,  full-time  work  experience  in 
newspapers  and/or  news  magazines. 
Computer  skills  (Macintosh  and 
Photoshop)  required.  Send  cover  letter 
and  resume  via  E-mail  or  Fax  to  Jodie 
Steck,  jsteck@ap.org  (212)  621-5453. 
EEO/AA  M/F/V/D 


POP  MUSIC  CRITIC/REPORTER  soiwht 
by  The  Denver  Post.  Minimum  five 
years  experience  as  pop  music  writer/ 
entertainment  writer  at  metropolitan 
newspaper  preferred.  Extensive  knowl¬ 
edge  of  all  genres  of  popular  music 
required.  Ability  to  write  previews, 
reviews,  theme  and  trend  stories.  We 
seek  an  enthusiastic  knowledgeable 
reporter  who  can  cover  pop  music  as  a 
b^t  in  a  highly  competitive  market. 
Send  writing  samples  with  resume  to 
P.O.  Box  4857-P,  c/o  The  Denver  Post, 
1560  Broadway,  Denver,  CO  80202. 
Deadline  for  application  to  be  received 
is  oSober  22,  1999. 


REPORTER  -  The  Huron  Daily  Tribune, 
an  award-winning  daily  newspaper  in 
the  Upper  Thumb  of  Michigan,  has  an 
immediate  opening  for  a  reporter  who 
knows  how  to  tell  a  story  and  thrives 
on  variety.  We're  looking  for  someone 
with  experience  at  a  daily  or  weekly 
ready  to  make  a  move.  We  want  a  go- 
getter  who's  crazy  about  community 
news  to  join  our  team.  Photo  skills  and 
knowledge  of  QuarkXPress  a  plus. 
We're  part  of  the  Hearst  Corporation 
and  offer  a  competitive  salary, 
excellent  benefits  package,  and  more 
than  90  miles  of  beautiful  shoreline. 
Send  resume  and  samples  of  your  best 
work  to  Kelly  L.  Adams,  editor,  Huron 
Daily  Tribune,  21  1  N.  Heisterman 
Street,  Bad  Axe,  Ml  4841 3. 


NEWSROOM  OPPORTUNITIES 

The  Indianapolis  Star,  Indiana's  largest  daily  newspaper  with  Sunday  circulation  of  400,000  and  daily 
circulation  of  280,000,  is  seeking  seasoned,  high-energy  journalism  professionals  to  join  our  fast-paced, 
dynamic  newsroom.  We  are  searching  for  top  candidates  with  at  least  3-5  years  of  relevant  experience 
to  help  move  our  team-based  newsroom  into  the  new  millennium.  We  are  an  organization  that  values 
diversity,  and  we  are  seeking  diverse  candidates  who  reflect  the  community  we  strive  to  serve.  We  are 
seeking  qualified  candidates  for  the  following  editorial  positions: 

BUSINESS  TEAM 

FINANCE  WRITER/ASSISTANT  BUSINESS  EDITOR:  Assists  with  editing  business  copy  and  managing 
the  business  team.  Also  produces  compelling  stories  on  local  insurers,  the  stock  market  and  personal 
finance. 

INDIANA  ECONOMY  WRITER:  A  new  beat  covering  the  state's  economy  and  building  stories  around 
real  people.  Stories  would  help  readers  understand  how  economic  trends  and  changing  markets  affect 
their  daily  lives. 

SCIENCE/TECHNOLOGY:  Contributes  enterprise  and  deadline  technology  stories  to  help  readers 
understand  the  science  behind  -  and  significance  of  -  technological  breakthroughs. 

STATE  ENTERPRISE  TEAM 

ENTERPRISE  REPORTER:  A  senior  writing  position  that  produces  significant  enterprise  stories  from 
across  the  state.  This  job  calls  for  in-depth  reporting  and  highly  skilled  writing.  Expected  to  produce  front 
page  and  section  front  stories  on  a  regular  basis. 

YOUR  WORLD  TEAM 

OUTDOOR  WRITER:  Covers  the  outdoors  for  both  features  and  news  sections.  Will  explore  issues 
including  camping,  hiking,  kite  flying,  bird  watching  and  fishing. 

SOCIAL  ISSUES  TEAM 

DIVERSITY  WRITER:  Cover  diversity  in  its  broadest  sense  with  an  emphasis  on  the  local  community. 
This  reporter  writes  about  issues  affecting  African-Amercians,  Hispanics  and  other  ethnic  groups  as  well 
as  women  and  the  disabled. 

ARTS/ENTERTAINMENT  TEAM 

TV  WRITER:  Covers  the  local  and  radio  industry  and  serves  as  our  readers'  guide  through  an  expanding 
and  sometimes  bewildering  maze  of  channels  and  programs.  Will  review  television  and  radio  programming. 

PHOTO  TEAM 

PHOTOGRAPHER:  Has  poetry  in  his  or  her  soul  as  a  visual  journalist,  but  fully  understands  the  technical 
side  of  digital  photography  and  the  demands  of  deadline  journalism. 

SPORTS  TEAM 

ASSISTANT  SPORTS  EDITOR:  Supervises  sports  writers  and  edits  their  stories.  Works  with  sports 
editor  in  planning  news  and  feature  stories,  mapping  out  regular  sports  and  special  sections. 

SMALL  COLLEGES  REPORTER:  Responsible  for  covering  the  sports  programs  of  local  schools,  such 
as  Butler  University,  lUPUl,  the  University  of  Indianapolis,  etc. 

MARION  COUNTY  HIGH  SCHOOL  SPORTS  WRITER:  This  reporter  for  covering  all  aspects  of  high 
school  sports  in  Marion  County. 

NEWS  OPERATING  TEAM 

COPY  EDITORS  and  DESIGNERS:  We  are  looking  for  experienced  candidates  for  future  openings  on 
all  our  copy  and  design  desks. 

NEW  MEDIA  TEAM 

ONLINE  NEWS  EDITOR:  Coordinates  content  operations  for  all  news-related  Web  sites  and  E-mail 
newsletters.  Works  with  New  Media  Editor  and  print  edition  editors  to  implement  news  strategies  and 
supporting  tactics. 

PRODUCER:  Acquires  and  posts  daily  content  to  Web  sites  and/or  E-mail  newsletters.  Coordinates 
news  production  activities  with  online  and  print-edition  editors  and  staff.  Develops  and  maintains  content 
directories. 

WEB  PRODUCTION  DESIGNER:  Selects  and  prepares  images  and  information  graphics  for  use  on 
Web  sites  and  E-mail  newsletters.  Develops  project-oriented  animated  graphics  using  Web-standard 
technologies. 

COMMUNITY  PUBLISHING  COORDINATOR  (part-time,  hours  negotiable):  Works  with  non-profit 
organizations  to  help  them  publish  their  event  calendars  and  public  information  on  a  community  database 
Web  site.  Solicits  and  screens  organizations  to  participate. 

ART  AND  GRAPHICS  TEAM 

FEATURES  PAGE  DESIGNER:  Handles  creation  and  design  of  Sunday  and  daily  feature  fronts.  Art 
direction  experience  is  a  plus.  Mac  and  QuarkXPress  experience  required,  as  well  as  Photoshop  and 
Illustrator/or  Freehand.  CCI  pagination  experience  is  a  plus. 

GRAPHICS  EDITOR:  Using  a  creative  vision,  leading  and  executing  the  creation  of  graphic  materials 
for  our  daily  and  Sunday  newspapers  are  the  primary  duties.  Supervisory  experience  is  required.  The 
ability  to  develop  talent  in  the  department  is  essential.  Please  send  work  samples  and  resume. 

The  Star  offers  and  attractive  benefits  package  including  medical,  dental  and  vision  coverage,  as  well 
as  a  pension  plan  and  401  (k)  program.  Interested  candidates  should  submit  a  resume  with  a  cover  letter 
identifying  the  apporpriate  position,  salary  history,  and  references  to: 

Human  Resources 
The  Indianapolis  Star 

307  North  Pennsylvania  Street,  P.O.  Box  145,  Indianapolis,  ID  46204-0145 
Fax:  (317)  633-9816 

Equal  Opportunity  Employer  That  Values  Diversity 
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HELP  WANTED 


_ EDITORIAL _ 

REAL  AGE,  INC.,  a  health-related 
Internet  company  based  in  San  Diego, 
is  currently  seeking  medical  and 
science  editors  and  writers  who  are 
energetic,  detail-oriented,  organized 
and  possess  leadership  skills,  strong 
news  judgment,  and  the  ability  to  work 
under  deadline  pressure.  Must  have 
knowledge  of  statistical  and  medical  con¬ 
cepts  and  effective  writing  presentation 
techniques.  Applicants  should  pre¬ 
ferably  have  a  degree  in  the  biologicol 
sciences  and  at  least  3  years  of  related 
writing-experience.  Please  send  a 
cover  letter  and  resume  to: 

estephenson@realage.com  or 
Fax  (858)  552-6768 

PRODUCER,  Foreign  desk 
www.ABCNEWS.com 

New  York  based  Producer  position 
responsible  for  reporting  and  writing 
breaking  and  spot  devdopment  news 
stories  and  features  at  the  direction  of 
foreign  desk  editor;  taking  calls  and 
coordinating  with  ABCNEWS  division 
(TV  and  radio)  on  breaking  spot  news 
and  fielding  and  producing  sub¬ 
missions  from  correspondents  in  the 
field,  or  from  other  ABCNEWS 
network  outlets  as  needed.  Develap 
feature  ideas  and  stories,  as  well  as 
graphics  and  other  multimedia  aspects 
of  stories.  Manage  the  shifts  and  oper¬ 
ations  of  two  associate  producers 
assigned  to  maintain  breaking  news  cov¬ 
erage  on  the  ABCNEWS.com  World 
Section  page.  Three  to  five  years' 
experience  at  a  top  level  (major 
market)  newspaper,  newsmagazine, 
television  or  radio  broadcast  or  web 
site  required.  Advanced  reporting  and 
producing  skills  required.  College 
degree  with  emphasis  in  journalism  or 
reloted/experience  required.  Some 
travel  may  be  required.  To  apply:  All 
interested  persons  should  E-mail 
resume,  contact  telephone  number  and 
a  brief  note  by  sending  to: 

hrmail@online.disney.com 
Be  sure  to  list  “Foreign  Producer- 
ABCNEWS.com”  in  the  subject  head¬ 
ing  af  the  message,  and  please  let  us 
know  the  source  by  which  you  found 
our  advertisement.  We  regret  that  we 
can  only  respond  to  those  applicants 
whose  qualifications  meet  our  interest. 

EOE 


REPORTER  -  10,0(X)  circulation  North 
Carolina  daily  seeks  writer  to  cover 
police  beat.  45  minutes  from  Raleigh. 
30  minutes  from  Durham.  Competitive 
pay,  good  benefits,  good  working 
atmosphere.  Send  resume  to  Arthur  O. 
Murray,  editor.  The  Daily  Dispatch, 
P.O.  Box  908,  Henderson,  NC  27536. 


SPORTS  EDITOR  -  10,000  circulation 
North  Carolina  daily  seeks  leader  for 
two-person  department.  Five  high 
schools  in  coverage  area.  Editor  will 
plan  coverage  ancT direct  daily  produc¬ 
tion  of  section,  supervise  full-time 
sportswriter  and  stringers.  (QuarkXPress 
a  plus.  45  minutes  from  Raleigh,  30 
minutes  from  Durham.  Competitive 
pay,  good  benefits,  good  working 
atmos^ere.  Send  resume  to  Arthur  O. 
Murray,  editor.  The  Daily  Dispatch, 
P.O.  Box  908,  Henderson,  NC  2/536. 


_ EDITORIAL _ 

REPORTER  -  The  Springfield  News-Sun, 
a  34,000  AM  Ohio  Jaily,  whose  staff 
has  received  95  Associated  Press 
awards  in  the  1 990s,  has  an  opening 
for  a  reporter  with  at  least  three  years 
of  experience  at  a  daily  newspaper, 
j  Candidates  must  be  aggressive,  a  self- 
1  starter,  have  ability  to  write  clearly  on 
I  a  wide  range  of  subjects.  The  work 
j  week  (37.5  hours),  salary,  benefits 
j  package  (401  (k),  personal  days,  birth- 
!  day,  holidays,  etc.)  are  very  com- 
!  petitive.  Springfield  is  located  between 
i  Columbus  and  Dayton,  off  1-70. 
Resumes,  tear  sheets  should  be  sent  to 
Jock  Bianchi,  managing  editor.  Spring- 
field  News-Sun,  202  N.  Limestone 
Street,  Springfield,  OH  45503. 


REPORTER,  ONLINE  BUSINESS  | 
,  dbusiness.com  offers  excellent  oppor-  j 
I  tunity,  competitive  compensation  plus  j 
j  equity,  for  Web-sawy,  full-time  busi-  i 
I  ness  journalists.  Hiring  in  10-f  local 
i  markets  including  DC,  Boston,  LA  and 
I  Texas.  Visit  our  site: 

www.dbusiness.com  and  then  send 
i  E-mail  to  dbnews@dbusiness.com 
for  more  information 


REPORTERS  -  FLORIDA 


Can  you  see  the  human  drama  in  a 
police  story? 

Can  you  understand  the  bureaucrats 
and  politicians,  then  write  for  real  peo¬ 
ple? 

Can  you  produce  stories  that  grab 
readers? 

If  not,  do  you  want  to  learn? 

The  Stuart  News/Port  St.  Lucie  News, 
the  dominant  paper  on  Florida's 
rapidly  growing  Treasure  Coast,  seeks 
aggressive  reporters  challenged  by 
competition  and  a  fast-changing  com¬ 
munity. 

Opportunity  is  terrific  (As  is  the 
weather). 

Send  a  brief  cover  letter,  clips  and 
resume  to: 

Paul  Shea,  AAanaging  Editor 
The  Stuart  News/Port  St.  Lucie  News 
1 939  S.  Federal  Highway 


Stuart,  FL  34995 
Web  site:  www.tcpalm.com 


EOE  DFWP 


I  SPORTS  EDITOR 

I 

i  The  News  &  Observer  of  Raleigh,  NC,  | 

I  is  looking  for  an  editor  to  lead  our  ; 
'  sports  coverage  into  the  new  century. 

;  We're  looking  for  an  aggressive  editor 
I  who  has  proven  ability  in  reporting 
and  directing  reporting  of  the  news 
!  and,  importantly,  the  stories  behind  the 
!  news.  Our  preferred  candidate  will 
j  have  at  least  five  years  of  reporting 
experience  and  at  least  five  years  or 
I  management  experience,  part  of  which 
includes  supervising  other  editors.  Our 
j  sports  staff  has  won  the  APSE  Triple  ' 
Crown  the  past  three  years,  but  we 
,  don't  believe  in  resting  on  our  laurels. 
Like  every  section  of  our  newspaper,  j 
Sports  continually  looks  for  ways  to  . 
excel  and  to  serve  our  readers  better. 

!  That's  the  spirit  we  want  in  our  new 
j  sports  editor.  Contact  Mike  Yopp,  j 
j  deputy  managing  editor.  The  News  &  ' 
I  Observer,  P.O.  Box  191,  Raleigh,  NC  ] 
I  27602,  or  by  E-mail  at: 

yopp@nando.com 


_ EDITORIAL _ 

REPORTER 

Nashville  Business  Journal,  the 
weekly  business  newspaper  in 
Nashville,  TN,  has  an  opening  for  a 
dynamic,  detail-oriented  reporter.  Con¬ 
tact  Editor  Bill  Lewis  by  fax  at  (615) 
248-6523  or  E-mail  at 
blewis@amcity.com  We  offer  com¬ 
petitive  salary  and  benefits  and  a  pro¬ 
fessional  work  environment. 


REPORTER 

Talented  writer  committed  to  com¬ 
munity  journalism  needed  by  daily  AM 
in  central  New  York.  Our  veteran  City 
Hall  reporter  was  promoted  and  now 
we're  looking  for  someone  with 
enough  experience  to  fill  her  shoes. 
Send  resume,  clips  to  Rochel  Dickler, 
city  editor.  The  Daily  Star,  P.O.  Box 
250,  Oneonta,  NY  13820. 


REPORTER 

The  Conway  Daily  Sun,  North  Con¬ 
way,  NH,  seeks  aggressive  journalist  to 
crank  out  news,  craft  features,  write 
analysis.  Page  layout,  editing  skills  a 
plus.  Letter,  resume,  clips  Box  1940, 
North  Conwoy,  NH  03860. _ 

REPORTER 

The  Watertown  (NY)  Daily  Times,  a 
38,000  circulation  paper  near  Lake 
Ontario,  has  an  opening  for  a  general 
assignment  reporter.  Appliconts  must 
hove  a  B.A.  degree  and  internships  or 
reporting  experience.  Send  resume  to 
Bob  Gorman,  AME,  Watertown  Daily 
Times,  260  Washington  Street, 
Watertown,  NY  1 3601 . 


SPORTS  COPY  EDITOR  -  The  Stuart 
News  is  looking  for  a  copy  editor  for 
its  sports  department.  Candidate 
should  be  familior  with  AP  style,  be 
ready  to  challenge  wire  and  local  copy 
and  have  some  pagination  experience. 
The  Stuart  News  is  a  50,000- 
circulation  Scripps  Howard  paper 
located  on  the  Treasure  Coast  of  Flor¬ 
ida.  Send  resume  and  5  of  your  best 
pages  to  Kevin  Conway,  sports  editor. 
The  Stuart  News,  P.O.  Box  9009, 
Stuart,  FL  34995.  EOE  DFWP 

SEEKING  A  NEW  CHALLENGE? 

The  Arizona  Republic  (490,0(X)  daily/ 
610,000  Sunday)  is  looking  for 
journalists  to  join  a  newsroom  where 
fresh  ideas  and  proven  track  records 
will  help  guide  us  into  the  next  century. 

Competitive  pay  and  benefits  are 
offerM  in  these  jobs: 

•Metro  Team  Leader 

•Features  Content  Coordinator 

•Local  Columnist 

•Business  Columnist 

•Restaurant  Critic 

•Biographical  Obituary  Writer 

•Copy  Desk  Slot 

•Electronic  Page  Designers 

•CCI  Project  Team  Members 

•Two-year,  entry-level  professional 

development  program 

To  apply,  send  a  cover  letter  indicating 
your  interest  and  an  updated  resume 
with  references  to  Don  Rodriguez, 
development  and  recruitment  editor. 
The  Arizona  Republic,  200  E.  Van 
Buren  Street,  NM19,  Phoenix,  AZ 
85004,  or  E-mail: 


_ EDITORIAL _ 

SENIOR  REPORTERS 
Co-Star  Group,  Inc.  is  currently  seek¬ 
ing  Senior  Reporters  to  join  our  staff  in 
our  Los  Angeles,  Manhattan  and  Chi¬ 
cago  offices.  As  Reporters,  they  will 
draft  daily  regional  news,  features  and 
analysis  stories  relating  to  the  com¬ 
mercial  real  estate  industry  for  Internet 
publication.  Requirements  include:  2-f 
years  of  journalism  experience  in  the 
commercial  real  estate  industry  as  well 
as  solid  writing  and  editing  skills  and  a 
proficiency  with  MS  FrontPage.  Travel 
is  less  than  25%.  E-mail  or  fax  replies: 
chushon@costargroup.com 

Fax  (800)  627-4788 


SOUTHWEST  KANSAS  DAILY  seeks 
education  reporter.  Generous  salary 
and  benefit  package.  Mail  resume  to 
Bill  Draper,  Garden  City  Telegram, 
P.O.  Box  958,  Garden  City,  KS  67846 
or  E-mail  to  draper@gctelegram.com 


TAKE  YOUR  CAREER  to  Florida's 
spectacular  Gulf  Coast,  and  join  a  fast¬ 
growing,  competitive  newspaper. 
Open  positions  at  the  Bradenton 
Herald,  a  Knight  Ridder  newspaper, 
include: 

EDUCATION  REPORTER:  Experienced 
reporter  sought  for  this  high-profile  writ¬ 
ing  position  as  the  state  of  Florida  and 
Manatee  County  face  tremendous 
change  and  growth  in  our  schools. 
Beat  requires  analytical  skills  as  well  as 
creative  classroom  thinking  for  daily 
and  Sunday  trend  stories.  Candidates 
must  hove  2-5  years  of  experience  as 
reporters  for  a  daily  newspaper  or 
trade  publication. 

NIGHT  METRO  EDITOR:  Seeking  assis¬ 
tant  editor  who  loves  breaking  news 
and  working  with  reporters  on 
deadline.  The  editor  will  work  closely 
with  the  metro  and  law  enforcement 
reporters,  as  well  as  the  news  desk,  to 
produce  a  strong,  timely  report.  One  to 
three  years  of  experience  is  preferred, 
but  will  consider  reporters  ready  to 
make  the  transition  to  the  metro  desk. 
BUSINESS  REPORTER:  This  reporter 
has  a  key  beat  in  the  Bradenton 
Herald's  competitive  beachfront  com¬ 
munity:  tourism  and  retail  business 
news.  Required  experience:  1-3  years 
daily  newspaper  reporting.  Contact 
Business  Editor  Paul  Carty. 

BUSINESS  NEWS  EDITOR:  Qualified 
applicants  will  have  strong  language, 
interpersonal  and  pagination  skills, 
and  the  ability  to  improve  content  while 
meeting  deadlines.  Candidates  should 
be  able  to  collaborate  with  staff  mem¬ 
bers  and  news  sources,  and  take  pro¬ 
jects  through  to  completion  with 
minimal  supervision.  The  successful 
applicant  will  have  at  least  two  years 
of  relevant  experience  with  a  daily 
newspaper.  Contact  Business  Editor 
Paul  V.  Carty. 

Send  resume,  wark  samples  and 
references  to  Joan  Krauter,  executive 
editor,  Bradenton  Herald,  P.O.  Bax 
921,  Bradenton,  FL  34206.  Send  E- 
mail  to  jkrauter@bradenton.com 
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CLASSIFIED 


HELP  WANTED 


_ EDITORIAL _ 

THE  COURIER-NEWS  SEEKS  a  full¬ 
time  sportswriter  experienced  in  editing 
and  reporting  on  prep  and  small  col¬ 
lege  events.  Must  demonstrate  ability  to 
generate  off-beat  features  and  write 
interesting  columns.  Night,  weekend 
schedule.  Excellent  pay,  benefits. 
Resume  and  clips  to  Don  Woj,  sports 
editor,  the  Courier-News,  P.O.  Box 
531,  Elgin,  IL60121. _ 

SPORTS  JOURNAUST 
The  Star  Press,  a  38,000  circulation 
AM  daily,  seeks  sports  journalist  with 
at  least  3  years  management,  design 
and  desk  experience  to  fill  sports 
reporter's  position  with  opportunity  for 
rapid  advancement  on  5-person  staff. 
Long  hours,  weekend  shifts  reauired. 
Pay,  benefits  are  good.  We  produce  a 
Central  Newspapers  product  emphasiz¬ 
ing  Ball  State,  lacal  news.  Send 
resume,  clips  to  Scott  Underwood, 
sports  editor.  The  Star  Press,  345  S. 
High  Street,  Muncie,  IN  47305. 


SPORTS  REPORTER 

The  Free  Press,  a  small  daily  that  thinks 
big,  seeks  a  sports  reporter.  We  cover 
Division  I  college  sports,  minor  league 
baseball.  Entry  level.  QuarkXPress/ 
Mac  experience  preferred.  Good  pay, 
benefits.  Send  letter,  resume, 
references,  clips  to  Richard  Wagner, 
editor.  The  Free  Press,  2103  N.  Queen 
Street,  Kinston,  NC  28501 . 


SPORTS  WRITER 

The  Antelope  Valley  Press  is  looking 
for  a  full-time  general  assignment 
sports  writer  for  its  award-winning 
editorial  staff.  We  are  laoking  for 
someone  who  thinks  sports  should  be 
covered  as  well  as  city  hall.  Someone 
who  can  take  us  beyond  the  usual 
game  and  feature  stories.  Qualified 
candidate  will  also  need  to  have 
knowledgeable  desk  skills,  excellent 
word  skills  and  the  ability  to  work  flex¬ 
ible  hours.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to 
Antelope  Valley  Press,  personnel 
department,  P.O.  Box  4050, 
Palmdale,  CA  93590-4050. 

SPORTS  WRITER  -  10,000  circulation 
North  Carolina  daily  seeks  writer  to 
cover  high  school  boys  and  girls 
sports.  Five  schools  in  coverage  area. 
45  minutes  from  Durham.  Duties 
include  pagination.  QuarkXPress  a 
plus.  Competitive  pay,  gcxxi  benefits, 
goad  working  atmosphere.  Send 
resume  to  Arthur  O.  Murray,  editor; 
The  Daily  Dispatch,  P.O.  Box  W8;  Hen¬ 
derson,  NC  27536. 


STATE  CAPITAL  REPORTER 
The  Mobile  (AL)  Register  -  a  100,000-k 
prize  winning  Newhouse  newspaper 
on  Alabama's  beautiful  Gulf  Coast  -  is 
looking  for  a  second  reporter  for  our 
Capital  bureau  in  Montgomery,  cover¬ 
ing  state  government,  politics  and 
power-players.  We're  known  for  hard- 
nosed  enterprise,  energetic  beat  cav- 
erage  and  bold  projects.  Send  resume, 
clips  and  cover  letter  to  Dewey  English, 
ME,  Mobile  Register,  P.O.  Box  2488, 
Mobile,  AL  36652. 


EDITORIAL 


I  THE  PEKIN  DAILY  TIMES,  an  award- 
I  winning  15,000  six-day  PM  daily  near 
Peoria,  IL,  seeks  a  highly  motivated 
reporter  with  superior  writing  skills  to 
cover  local  high  school  sports. 

I  Ideal  candidates  are  detail-oriented 
j  with  excellent  English  skills.  Send 
resume  and  samples  to  Editor  Joel 
I  Steinfeldt,  Daily  Times,  P.O.  Box  430, 
I  Pekin,  IL  61 555. 


I  THE  NORTHERN  VIRGINIA  DAILY, 
I  Virginia's  most  honored  small  daily 
newspaper  located  in  the  beautiful 
;  Shenandoah  Valley  is  seeking  a  sports 
I  editor.  Excellent  opportunity  for  expe- 
I  rienced  sports  writer  to  take  on  a  man- 
j  agement  role,  while  continuing  to  write 
I  and  rotate  desk  duty  with  twa  other 
j  sports  writers.  The  sports  staff  also 
;  includes  a  number  of  stringers  and  a 
'  sports  assistant.  Competitive  salary  and 
benefits.  Send  resumes  and  samples  of 
I  work  to  Pam  Bell,  human  resources 
director,  P.O.  Box  69,  Strasburg,  VA 
I  22657,  or  fax  (540)  465-9388. 


THE  ADVOCATE,  a  lively,  innovative 
23,000  circ.  daily  in  Newark,  Ohio, 
that  values  its  employees,  provides 
above  average  pay  and  benefits,  seeks 
two  reporters  to  join  its  staff.  Part  of  the 
Thomson  Central  Ohio  group  and  win¬ 
ner  of  1 998  AP  General  Excellence 
Award,  we  provide  exceptional  train¬ 
ing  and  career  opportunities.  Candi¬ 
dates  must  possess  proven  ability  to 
craft  fair,  accurate  and  appealing 
news  and  enterprise  stories  that  put 
readers  first.  A  Bachelor's  degree  is 
preferred  but  extensive  equivalent 
experience  will  be  considered.  One 
position  is  responsible  for  educational 
issues;  the  other  for  legal  issues,  includ¬ 
ing  coverage  of  crime.  Send  resume,  a 
cover  letter,  and  work  samples  to 
Charles  Gates,  managing  editor.  The 
Advocate,  22  N.  First  Street,  Newark, 
OH  43055,  or  E-mail  to: 

charles.gates@thomnews.com 


THE  DENVER  POST  is  seeking  a 
Features  Editor  to  lead  a  staff  of  10 
reporters  and  editors.  It's  a  manage¬ 
ment  position  responsible  for  daily  and 
Sunday  lifestyle  coverage.  The  suc¬ 
cessful  candidate  needs  to  know  what 
makes  a  compelling  story,  how  to 
obtain  the  best  writing,  how  to  lead, 
how  to  help  win  a  big-city  newspaper 
war,  and  how  to  plan  within  a  tight 
deadline  schedule.  Management  expe¬ 
rience  is  required.  Send  to  Features 
Editor,  P.O.  Box  4857-P.  c/o  The 
Denver  Post,  1560  Broadway,  Denver 
Post,  1 560  Broadwoy,  Denver,  CO 
80202.  No  telephone  calls,  please. 


:  WE  NEED  AN  illustrator/artist  at  the 
I  Waco  Tribune-Herald,  an  award- 
I  winning  Cox  newspaper  in  the  heart  of 
I  Texas.  Send  letter,  resume  and  work 
j  samples  to  Barbara  Elmore,  nxinaging 
I  editor,  900  Franklin  Avenue,  Waco, 
TX  76701. 


THE  SIGNAL  seeks  a  solid  city  editor  to 
supervise  its  news  staff  in  sunny  So. 
CA.  Award-winning  daily  serves  Santa 
Clarita,  just  north  of  Los  Angeles.  Fax 
resume:  Tim  Whyte,  (661 )  255-9689. 


EDITORIAL 


THE  NORTHERN  VIRGINIA  DAILY, 
Virginia's  most  honored  small  daily 
newspaper  located  in  the  beautiful 
Shenandoah  Valley,  is  expanding  to 
hire  an  assistant  managing  editor  for 
news,  a  news  reporter  and  a  copy 
editor.  The  assistant  managing  editor 
position  is  an  excellent  opportunity  for 
an  experienced  journalist  to  take  a 
leading  role  in  a  seasoned  newsroom. 
The  reporter  position  provides  a 
chance  for  a  beginning  reporter  to 
learn  the  ropes  or  for  someone  nrore 
seasoned  to  bring  their  knowledge  and 
experience  to  a  dynamic  news  team. 
The  copy  editor  is  responsible  for  edit¬ 
ing  news  and  sports  stories,  so  superior 
command  of  language  is  a  must.  Com¬ 
petitive  salary  and  benefits.  Send 
resumes  and  samples  of  work  to  Pom 
Bell,  human  resources  director,  P.O. 
Box  69,  Strasburg,  VA  22657  or 
Fax  (540)  465-9388 


THE  NOVEMBER  13  ISSUE  of  Editor 
&  Publisher's  Career  Guide  for 
entry  level  and  early  experienced 
candidates  will  be  available  in 
print  and  on  our  Website. 
Advertisers  reach  students  at 
colleges  and  universities  with 
journalism,  business  and 
publishing  programs.  Jobseekers 
find  help  wanted  ads,  job  search 
tips,  internships,  inspiration  and 
more!  Contact: 

Hazel  Preuss  (212)  675-4380 
Ext  171 

hazeip@mediainfo.com 


THE  WINSTON-SALEM  JOURNAL,  a 
Media  General  daily  newspaper  pub¬ 
lished  in  Northwest  North  Carolina, 
seeks  an  enterprising  business  reporter 
to  cover  technology  and  transportation. 
At  least  two  years  of  experience  pre¬ 
ferred.  Send  resume  and  clips  to: 

Rob  Douthit 
P.O.  Box  3159 
Winston-Salem,  NC  27102 


ENTRY  LEVEL 


:  GRAPHICS  DESIGNER 

I  Colorful  and  lively  100,000  daily  in 
j  Yale's  hometown  seeks  dynamic 
I  innovative  entry  level  graphics 
designer  to  work  with  2  associates  on 
!  graphics  presentation.  Computer  and 
design  skills  needed.  Minorities 
encouraged  to  apply.  Letter,  resume,  3 
samples  of  your  work  to  Jack  Kramer, 
editar.  New  Haven  Register,  40 
Sargent  Drive,  New  Haven,  CT  0651 1 . 


LCXJKING  FOR  COUEGE  STUDENTS 
AND  GRADUATES  interested  in  a 
career  in  the  news  industry.. .The 
November  13  issue  of  E&P's  career 
guide  is  designed  lOOfor  you!  It 
includes:  help  wanted  ads  for  entry 
level  and  early  experienced 
candidates,  job  market  stories, 
inspiration,  tips  to  improve  your 
opportunity  AND  you  can  showcase 
your  own  talents  with  a  Positions 
Wanted  ad.  For  more  information 
contact: 

Michele  Appello 
(212)  675-4380x173 


_ FELLOWSHIPS _ 

CONGRESSIONAL  FELLOWSHIP 
PROGRAM 

American  Political  Science 
Association 

1527  New  Hampshire  Ave,  NW 
Washington,  DC  20036 


(202)  483-2512 


WANT  TO  COVER  a  new  beat? 
INTERESTED  in  a  fellowship  with 
a  S35,000  stipend?  Then  you 
should  apply  to  the  American 
Political  Science  Association's 
Congressional  Fellowship 
Program.  Journalists,  together 
with  political  scientists  and 
f e d e r a  I / f o r e i g n  service 
executives  learn  in-depth  and 
up-close  about  the  functioning 
of  Congress.  The  Congressional 
Fellowship  Program  is  a  10 
month  long  program  that  lasts 
from  November  until  August, 
and  begins  with  a  month-long 
orientation  program  which 
includes  daily  seminars  with 
persons  involved  with 
Congress.  During  the  following 
nine  months,  the  program 
moves  into  Congressional  office 
assign-ments  where  CFP  fellows 
engage  in  drafting  legislation, 
speeches,  and  letters,  attending 
seminar  series  throughout  the 
program,  making  a  district  trip, 
a  U.S.-  Canada  exchange,  and 
a  seminar  in  Annapolis  with 
Maryland's  state  officials. 

All  that  is  necessary  for 
eligibility  is  a  Bachelor's 
degree  and  at  least  two  years' 
full-time  professional  reporting 
or  editing  experience  at  a 
newspaper,  magazine,  radio,  or 
television  station.  For  more 
information,  contact  the  above 
address,  phone  number.  E-mail 
us  at  cfp@apsanet.org  or  visit 
our  web  site  at: 

http:/  /  www.apsanet.org 
Deadline  to  apply  is  December  1 . 


INFORMATION  SYSTEMS 


CNI  CORPORATION,  a  supplier  of 
editorial,  pagination,  display  od  pro¬ 
duction,  and  advertising  systems  to  the 
newspaper  industry  is  seeking  individ¬ 
uals  for  the  following  positions: 

SYSTEMS  INSTALLERS:  These  exciting 
positions  require  understanding  of 
editorial  and  or  display  od  production 
systems  and  workflow.  Experience  with 
Macs,  Windows,  Networks,  QuarkX¬ 
Press  and  Word.  This  is  a  traveling 
position. 

VISUAL  BASIC/APPLE  SCRIPTING 
PROGRAMMER:  Develop  publishing 
utilities,  programs  and  tools  (or  both 
Macintosh  and  Windows  platforms. 
Some  travel  required. 

E-mail  resumes  to  hr@cnicorp.com 
Pleose  include  your  name  on  the  sub¬ 
ject  line 
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HELP  WANTED  i  MARKET  RESEARCH 


_ MAILROOM _ 

MAILROOM  FOREMAN 
Excellent  opportunity  of  growing  AM  in 
New  York's  beautiful  Hudson  Valley. 
Excellent  equipment,  great  working  con¬ 
ditions.  We  need  a  strong,  hard¬ 
working  manager/leader  to  pull  if  all 
together.  Send  resume  to: 

Ira  Fusfeld,  Publisher 
Daily  Freeman 
79-97  Hurley  Avenue 
Kingston,  NY  1 2401  | 

(No  phone  calls,  please)  I 


THE  JOURNAL  TIMES,  Lee  Enterprise 
newspaper,  has  an  immediate  apening  i 
(or  on  ASSISTANT  PACKAGING  CEN-  | 
TER  SUPERVISOR.  As  the  individual  j 
selected  For  this  position,  you  will  be  i 
responsible  for  leading,  directing,  and  | 
supervising  packaging  center  opera-  I 
tions.  I 

Solid  leadership,  interpersonal,  com¬ 
munication,  organization,  decision 
making,  and  mechanical  skills  are 
required,  as  is  the  ability  to  effectively 
promote  quality  assurance  and 
customer  service  fulfillment  in  a 
deadline  oriented  environment.  Pre-  ■ 
vious  experience  a  plus  but  not  i 
required. 

We  offer  a  very  competitive  salary  with  | 
excellent  benefits  and  401  (k)  plan.  j 

The  Journal  Times/HR 
21 2  Fourth  Street  | 

Racine,  Wl  53403  ' 


MARKETING  RESEARCH 


MARKETING  RESEARCH  MANAGER 
The  Partland  Press  Herald  and 
Maine  Sunday  Telegram 

The  Market  Research  Manager  is 
responsible  for  designing  and/or 
coordinating  all  research  efforts  for  the 
Portland  Press  Herald/Maine  Sunday 
Telegram.  As  a  key  member  of  the 
marketing  department,  this  person  will 
be  responsible  (or  gathering  and  ana¬ 
lyzing  market  and  industry  data, 
developing  recommendations  for 
market  and  product  development,  and 
using  quantitative  and  qualitative 
research  to  support  strategic  initiatives. 
The  ideal  candidate  must  hove  Five  or 
more  years'  experience  in  market 
research,  preferably  in  the  newspaper 
or  communications  industry.  Applicants 
must  hove  a  solid  understanding  of  sur¬ 
vey  and  focus  group  design  and 
implementation.  They  must  have 
excellent  problem-solving  skills,  the 
ability  to  think  strategically,  and  the 
desire  to  work  collaboratively  with 
individuals  and  teams  from  throughout 
the  newspaper.  Strong  presentation 
skills  are  essential  and!  the  applicant 
must  be  prepared  to  meet  with  clients, 
participate  in  workshops  and  market¬ 
ing  events,  and  present  to  executive 
staff.  The  ideal  candidate  must  be  profi¬ 
cient  in  the  use  of  statistical  software 
such  as  Surview,  SPSS  or  Wincross  to 
analyze  data.  Technical  knowledge 
also  includes  proficiency  in  the  use  of 
PowerPoint,  Word  and  Excel  and 
familiarity  with  mapping  software  such 
as  Mapinfo.  Applicants  must  be  also 
familiar  with  ImMEDIAte  sales  pres¬ 
entation  software.  Knowledge  of  data¬ 
base  marketing  and  implementation  is 
a  plus. 


STRATEGIC  RESOURCES  MANAGER 


The  Sacramento  Bee,  the  market's  lead- ' 
ing  newspaper,  has  an  exciting  oppor¬ 
tunity  (or  a  qualified  individual  to  join 
our  Sales  and  Marketing  team  in  the 
position  of  Strategic  Resources  Man- 1 
ager.  This  individual  will  manage  a  I 
talented  team  of  market  analysts] 
responsible  for  developing  competitive 
strategies  and  solutions  for  advertisers 
and  the  Sacramento  Bee.  The  Manager ' 
will  also  design  and  manage  research  ! 
projects,  develop  integrated  business  | 
solutions  and  present  (indingsi 
internally  and  externally.  We  are  seek-  j 
ing  an  individual  with  the  following  { 
qualifications;  I 


Minimum  requirements  are  an  under¬ 
graduate  degree,  preferably  in  market¬ 
ing  or  related  field,  the  ability  to 
manage  complex  projects  indepen¬ 
dently,  the  ability  to  work  col¬ 
laboratively  with  various  newspaper 
departments  as  well  as  outside  vendors 
and  organizations  and  strong  pres¬ 
entation  skills. 

Interested  applicants  should  submit  a 
letter  of  interest  and  resume  to  Market¬ 
ing  Research  Manager  Search,  The 
Portland  Press  Herald  and  Maine  Sun¬ 
day  Telegram,  Human  Resources 
Ofnce,  390  Congress  Street,  Portland, 
ME  04101. 


■Solid  experience  in  management  and 
leadership  with  bockgrouna  in  market¬ 
ing,  advertising,  or  media 
•Knowledge  of  statistical  analysis 
•Highly  motivated  self-starter,  ability  to 
work  with  tight  deadlines 
•Strategic  thinking  at  a  top  company 
level;  consultative  approach  to  solu¬ 
tions. 

College  degree  in  related  Field  pre¬ 
ferred.  The  Bee  offers  a  competitive  j 
salary  and  excellent  benefits  including 
401  |k),  stock  purchase  plan,  onsite  fit¬ 
ness  center  and  child  care  facility.  If 
you  meet  the  above  qualifications, 
please  fax  your  resume  to  (916)  321- 
1984.  Or,  mail  resume  to  The  Sacra¬ 
mento  Bee,  Human  Resources,  P.O. 
Box  1 5779,  Sacramento,  CA  95852. 


PHOTOGRAPHY 


PHOTOGRAPHY  MANAGER 
The  Columbia  Daily  Tribune  has  an 
immediate  opening  (or  manager  of  its 
Four-person,  all-digital  photography 
department,  which  is  responsible  for 
both  editorial  and  advertising  images. 
Applicant  must  be  technology-oriented, 
organized  and  able  to  work  closely 
with  other  departments.  Successful 
applicant  will  have  leadership  ability, 
experience  in  daily  journalism  and  a 
portfolia  that  demonstrates  excellence. 
Send  resume  and  portfolio  to  Jim 
Robertson,  managing  editor,  Columbia 
Daily  Tribune,  P.O.  Box  798,  Col¬ 
umbia,  MO  65201 . 


NEW  MEDIA 


j  ONLINE  PRODUCER;  PilatOnline.com 
I  seeks  an  experienced  Web  journalist  to 
join  one  of  the  nation's  best  local  news 
I  sites  (rated  by  Forbes  magazine  and 
j  Media  Metrix).  Yes,  we'd  like  a  strong 
editor  who  delights  in  crisp  headlines 
I  and  enticing  design  as  you  package 
I  the  best  of  each  day's  paper.  We'd 
I  also  like  someone  who  enjoys  the  rush 
of  breaking  news,  the  real-people  con- 
I  nection  of  online  discussions,  and  the 
gee-whiz  appeal  of  audio,  video  and 
interactivity.  If  you're  a  Web-sawy 
generalist  who  wants  to  make  a  dif¬ 
ference  at  one  of  the  nation's  best  local 
j  newspapers  (in  a  terrific  town  on  the 
Virginia  seashore),  send  your  resume 
I  to  pilotjobs@Dilotonline.com  Night  or 
I  weekend  work  may  be  required. 

i  NEW  MEDIA/MARKETING 


_ PRESSROOM _ 

PRESS  PERSONS 

The  Sacramento  Bee,  a  division  of 
McClatchy  newspapers,  has  an 
excellent  opportunity  (or  3  experienced 
Press  Persons.  Ideal  candidates  will 
hove  at  least  4  years'  double  wide  off¬ 
set  press  experience  and  knowledge  of 
straight/collect  cylinder  plating.  The 
Sacramento  Bee  is  located  in  Narthern 
California  in  a  beautiful  area  that 
offers  city  or  country  living,  close  prox¬ 
imity  to  San  Francisco  and  Lake  Tahoe, 
short  commutes,  and  affordable  hous¬ 
ing.  We  also  offer  a  competitive  salary 
and  an  excellent  benefits  package, 
including  Fitness  center  and  401  (k) 
plan.  To  apply,  please  send  resume 
(916)  321-1984,  or  mail  to  The  Sacra¬ 
mento  Bee,  Human  Resources,  P.O. 
Box  1 5779,  Sacramento,  CA  95852. 


SportsHuddle.com  is  a  funded  Intemetl 
start-up  that  is  launching  the  premiere! 
national  online  high  school  sports  com-j 
munity.  j 

We  seek  a  dynamic  and  talented  indi-| 
vidual  as  Manager  of  Affiliate  Rela-! 
tions.  This  person  will  be  an  experi¬ 
enced  professional  who  can  develop 
partnerships  with  newspaper  affiliates 
around  the  country.  Familiarity  with 
sports/newsroom  operations,  new 
media,  and  Internet  required.  Technical 
background  preferred.  Job  requires  in- 
person  and  over  the  phone  pres-j 
entations,  strategic  account  manage-j 
ment,  some  travel  -  this  is  not  a  tradi-j 
tional  sales  job.  j 

We  offer  a  competitive  salary  with] 
options  and  great  benefits.  Qualified' 
individuals  should  send  their  resume: 
and  salary  requirements  to  Chief  of 
Staff,  SportsHuddle.com,  Inc.,  232  N.j 
Kingshighway,  St.  Louis,  MO  631 08  or  | 
kara.newmark@sportshuddle.com  ; 

PREPRESS 


PREPRESS  MANAGER 

The  Union,  in  the  heart  of  California's 
Gold  Country,  is  looking  for  a  talented, 
energetic,  hands-on  Pre-Press  Man¬ 
ager  to  direct  staff  in  od  production, 
layout,  creative  and  od  services.  This 
position  requires  extensive  knowledge 
and  technical  expertise  in  Mac  environ¬ 
ment  with  ad  building  software  (QuarkX¬ 
Press,  Photoshop  and  Illustrator)  and 
related  hardware.  The  successful  can¬ 
didate  has  the  ability  to  coach,  develop 
and  support  a  staff  of  10  employees. 
The  Union  is  a  six-day,  AM  newspaper 
with  a  distribution  of  16,(X)0.  Send 
resume  and  cover  letter  with  work  his¬ 
tory  and  salary  requirements  to  Dar 
Brown,  director  of  Marketing  and 
Advertising,  THE  UNION,  1 1 464  Sut¬ 
ton  Way,  Grass  Valley,  CA  95945  or 
E-mail  darb@theunion.com  EOE 


Whatever  course  you  have  chosen  (or 
yourself,  it  will  not  be  a  chore  but  an 
adventure  if  you  bring  it  to  a  sense  of 
the  glory  of  striving.. .if  your  sights  are 
set  tar  above  the  merely  secure  and 
mediocre 

David  Somoff 


PRESS  OPERATOR 

The  Herald-Sun  is  looking  for  you  if 
ou  have  A+  years  experience  with 
eadliner  offset  double-wide  press, 
high  school  diploma,  strong  mechan¬ 
ical  ability,  computer  experience  and 
manual  cfexterity.  Haurs:  9  p.m.  -  5 
a.m.,  5  nights  per  week.  Salary  based 
upon  experience  plus  excellent  bene¬ 
fits.  Send  resume  and  salary  history  to 
Chante  Johnson,  ccj@herald-sun.com 
or  P.O.  Box  2092,  Durham,  NC 
27705. 


PRESSROOM  MANAGER 
Tribune  Publishing  Co.  is  currently  seek¬ 
ing  on  experienced  manager  to  lead 
our  pressroom  operators.  You  will 
oversee  a  three  shift  operation  that 
produces  a  daily  newspaper  as  well  as 
a  large  commercial  printing  customer 
base  that  demands  the  best.  Three  lines 
of  Harris  and  DGM  cold  web  presses. 
Ideal  candidate  must  have  strong 
organizational  and  personnel  skills 
with  a  constant  focus  on  quality  and  pro- 
:  ductivily.  Extensive  knowledge  of  com- 
j  merciaf  printing  and  technical  expertise 
{  required.  Please  send  resume  and 
j  salary  history  to  Tribune  Publishing 
!  Co.,  Human  Resources  Department, 


Your 

j  communication 
link  to  the 
newspaper 
industry  every 
week 

since  1884. 
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HELP  WANTED 


_ PRESSROOM _ 

PRESSROOM  MANAGER 

Are  you  interested  in  working  in  o  com¬ 
petitive  market,  wirti  a  great  team  of 
managers  in  a  new  production  facility 
located  in  paradise?  The  Ventura 
County  Star,  a  Scripps  newspaper  in 
Southern  California,  is  looking  for  a 
top-notch  manager  for  our  TKS  news¬ 
paper  pressroom.  Qualified  candidates 
should  have  at  least  5  years  manage¬ 
ment  experience,  extensive  operational 
and  mechanical  knowledge  of  press¬ 
room  equipment  with  the  ability  to 
teach  others  and  a  willingness  to  roll 
up  their  sleeves  once  in  awhile  when 
guidance  is  needed  on  the  press.  He  or 
she  will  possess  leadership  qualities 
that  will  keep  our  pressroom  team 
focused  on  marketing.  The  pressroom 
is  supported  by  a  technical  services 
department,  which  is  responsible  for 
electrical  and  major  mechanical 
repairs.  Computer  literacy  desired. 

The  fine  quality  of  life  in  Ventura 
County  is  one  of  California's  best-kept 
secrets.  If  you  are  interested  in  this 
excellent  employment  opportunity 
please  fax  resume  to  Attn:  Geri 
Belanger  in  our  Human  Resources 
office  at  (805)  644-5633. 

The  Ventura  County  Star  is  an  Equal 
Opportunity  Employer. 


INTERNET  SALES  MANAGER 
Live  and  work  in  the  beautiful  North¬ 
west!  Take  the  reins  of  a  dynamic, 
enthusiastic  and  highly  successful 
Internet  Sales  Team.  Lead  a  well- 
trained  staff  af  6  account  reps  and  2 
I  designers  with  innovative,  savvy  and 
j  resourceful  command.  You  will  create 
I  and  champion  sales  initiatives  and 
I  assist  VP/ New  Media  in  developing 
short-  and  long-term  revenue 
strategies.  Representing  The  Seattle 
i  Times  and  New  Media  both  internally 
I  and  externally,  you  will  be  responsible 
for  shaping  and  directing  sales 
I  policies,  elevating  advertising  stan¬ 
dards,  and  giving  voice  to  needs  of  the 
advertiser  for  ail  online  sites  and  chan¬ 
nels.  Position  requires  someone  who 
can  guide  with  positive  motivation  and 
clever  encouragement.  You  should 
bring  5-f  years  experience  in  advertis¬ 
ing  and  sales  management  with  2 
years  experience  in  interactive  media 
and/or  emerging  business.  Budget  and 
forecasting  background  essential. 
Bachelor's  degree  required.  Master's 
degree  preferred.  Background  in  print, 
radio  or  broadcast  industries  a  plus. 
The  Seattle  Times  is  an  equal  opportu¬ 
nity  employer.  We  offer  a  competitive 
salary  and  benefits  package,  as  well  as 
I  a  relocation  program.  Please  indicate 
I  job;  99375AD-EP/SP  on  your  resume 
and  send  to  The  Seattle  Times,  Employ- 
ment-375/SP,  P.O.  Box  70,  Seattle, 
'  WA  981 1 1  or  fax  to  (206)  515-5560. 


CLASSIFIED  ADVERTISING 
INFORMATION 


PAYMENT 

Make  check  payable  to  EdItor&  Publisher 
or  charge  to  your  American  Express. 

VIM  MasterCard  or  Visa.  Please  supply  name 

.  r-.  ■>.  account  number,  expiration  date 

and  card  holder’s  signature. 

Please  note:  International  ads,  new  accounts  and  positions  wanted  ads  must  pre-pay. 

TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Rease  contact  us  for;  contract  rates,  display  ad  copy  specifications  and 
procedures 

MAIL:  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX:  (212)  929-1259 
E-Mail:  ha2elp@mediainf0.com 
michelea@mediainfo.com 
eileenl@mediainfo.com 

QUESTIONS? 

VOICE:  (21 2)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Michele  Appello  /  Extension  173 
Lisa  Dixon  /  Extension  174 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 


POSITIONS 

WANTED 


ADMINISTRATIVE _ 

COMMUNITY  PUBLISHER.  Group  and 
independent  experience.  Proven  record 
of  revenue,  profit,  and  circulation 
growth.  Increases  values.  Wins 
awards.  Motivated  by  competition. 
Group  acquisition  experience.  Plan¬ 
ning  early  2000-t-/-  move  up  from  cur¬ 
rent  post.  Reply  to  Box  08942,  Editor 
&  Publisher. 

PUBLISHER'S  CONSULTANT:  I  work  as 
the  publisher's  right  hand,  for  as  long 
os  needed,  to  solve  ad  revenue,  circula¬ 
tion  and  editorial  problems.  Also  able 
to  develop  and/or  implement  new 
policies,  skilled  in  cold  storts  or  in  new 
edition  development.  Thirty  years  expe¬ 
rience  in  dailv,  weekly  and  TMC.  All 
services  confidential.  Call 
Michael  Bradley  at  (508)  563-2835  or 
E-mail:  mbradley@capecod.net 


EXPERIENCED,  energetic  writer/editor 
I  seeks  new  creative  career  challenge 
!  with  specialty  or  trade  publication. 

I  (305)891-2595 

I  - 

j  LONDON  freelancer  available  for 
steady  work.  Experienced,  journalism 
degree.  American  or  European  Issues/ 
features,  valerie_christop@hotmail.com 


The 

communication 
link 
of  the 
newspaper 
industry  every 
week 

since  1884 

www.mediainfo.com 


NEXT  ISSUE 
NOVEMBER  13rH 


For  your  FREE  co;^. 
please  call  Michele  Appello  at 
(212)  675-4380  ext.  173  or 
e-mail:  michelea@mediainfo.com 
Advertisers,  for  space/material 
deadlines  call  Flazel  Preuss  at 
(212)  675-4380  ext.  171 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 
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shoptalk 

at  thirty 

The  Trash  80:  an  old  friend 

The  ‘Model  A  Ford’  of  laptops 

by  John  MacCormack 


Perhaps  it  was  low  batteries  or 
an  overloaded  memory,  or 
maybe  just  the  accumulated 
dings  and  insults  from  14 
years  on  the  road,  but  when 
my  old  Trash  80  crashed  in  Detroit  this 
July,  there  were  multiple  casualties. 

Gone  was  the  deadline  story  I  had  just 
written  while  being  rushed  to  the  airport, 
and  gone  also  was  the  program  needed  to 
transmit  it  back  to  San  Antonio.  1  caught 
my  flight  home  to  San  Antonio,  but  did 
not  arrive  a  hero. 

The  next  day,  I  was  formally  presented 
with  a  new  Compaq  Presario,  a  sleek  and 
hefty  machine  with  a  brightly  colored 
screen.  It  also  came  with  a  touchpad,  a 
Y2K  sticker,  and.  as  1  later  discovered,  an 
unnerving  tendency  to  play  snatches  of 
symphony  music. 

The  message  from  management  was 
clear:  The  Trash  80  must  go. 

I  counted  97  buttons,  keys,  and  switch¬ 
es  on  the  Presario,  about  a  third  more  than 
I  recognized.  According  to  the  cheat  sheet 
that  came  with  it.  filing  a  story  by  e-mail 
with  it  takes  24  steps,  four  times  what 
Trash  80  required. 

Great,  I  thought.  With  this  baby,  1  can 
probably  plot  the  weather  patterns  over 
the  North  Pole  or  contact  Chinese  dissi¬ 
dents  in  Beijing,  but  will  1  be  able  to  file 
late  from  Hondo? 

Even  without  the  Detroit  mishap,  my 
Trash  80’s  days  were  numbered.  On  Jan. 
1,  2000,  the  Tandy  Radio  Shack  machines 
will  no  longer  be  compatible  with  the 
paper’s  new  front-end  system,  and  that 
will  be  that.  But  for  a  passing  generation 
of  newspaper  reporters,  it  was  the  laptop 
that  won  the  West. 

“It’s  nice  having  the  new  bells  and 
whistles,  but  the  Trash  80  was  the  jeep  of 
portable  computers,  reliable  most  any¬ 
where.  And  because  they  used  the  aa  bat¬ 


teries,  they  were  much  easier  to  maintain 
than  our  new  nuclear  models,’’  .said 
Dudley  Althaus,  Mexico  City  bureau 
chief  for  the  Houston  Chronicle. 

“The  best  Trash  80  story  1  have  is  when 
1  was  covering  the  tensions  leading  up  to 
the  U.S.  invasion  of  Panama.  1  was  stay¬ 
ing  in  a  small  hotel  in  Panama  City.  The 
desk  was  right  under  the  window  air-con¬ 
ditioning  unit.”  he  recalled. 

When  Althaus  returned  to  his  room,  his 
Trash  80  was  well  irrigated.  “1  freaked  out, 
naturally,  but  just  turned  the  thing  upside 
down  and  drained  the  water  out.  The  next 
day,  the  machine  worked  the  same  as 
always.  1  bet  that  wouldn’t  happen  with 
the  Compaq  1  have  now,”  he  said. 

In  truth,  only  a  few  newsroom  gray- 
beards  will  mourn  the  passing  of  the 
machine  known  with  derisive  affection  as 
the  Trash  80,  a  tag  derived  from  its  trs-80 
label.  But  when  a  baby-faced  tech  here 
asked.  “What’s  a  Trash  807,”  1  muttered 
to  myself,  “And  what  was  a  Model  A 
Ford?  What  was  a  Colt  .45?  What  was  the 
Spirit  of  St.  Louis!" 

Tandy  Radio  Shack  manufactured  hun¬ 
dreds  of  thousands  of  Model  100s  and 
102s  between  1983  and  1993,  and  some 
are  still  in  active  use.  A  couple  were  even 
spotted  in  the  Alamodome  press  box  dur¬ 
ing  the  National  Basketball  Association 
finals  in  San  Antonio  this  spring. 

Small  and  simple  to  use,  it  was  the  first 
laptop  suitable  for  traveling  reporters.  And 
because  it  came  with  acoustic  couplers,  you 
could  file  anywhere  there  was  a  telephone. 

Although  I  recently  picked  one  up  at  a 
flea  market  for  $20,  the  1 984  Radio  Shack 
catalog  listed  the  basic  Model  100  — 
"The  Micro  Executive  Workshop”  — 
with  8K  of  RAM  and  an  8-bit  micro¬ 
processor  for  $799.  The  supercharged 
model  with  24K  of  ram  went  for  $999.  In 
1987,  Tandy  came  out  with  the  updated 


Model  102.  but  it  remained  the  Trash  80 
to  the  press  corps. 

I  was  issued  a  Model  100  by  the  Dallas 
Times  Herald  in  1985  and  have  used  it 
ever  since,  filing  stories  from  Bogota. 
Colombia,  to  Oklahoma  City,  from 
Mexico  City  to  Los  Angeles. 

While  covering  the  bombing  of  the  fed¬ 
eral  building  in  Oklahoma  City,  1  regular¬ 
ly  filed  from  the  pay  phone  in  the  hotel 
lobby  ahead  of  my  colleagues,  who,  with 
their  finicky  modem  laptops,  struggled 
with  the  hostile  in-house  phone  system. 

And  before  the  Detroit  mishap,  my 
Trash  80  had  suffered  only  the  occasional 
stuck  key  or  loose  screw  during  14  years 
of  hard  duty.  Mostly.  I  used  it  on  far  more 
modest  assignments  while  covering  back- 
country  news  in  South  and  West  Texas, 
first  for  the  Times  Herald  and  later  for  the 
San  Antonio  Express-News. 

The  Trash  80  had  no  hard  drive  or  disk 
drive.  It  had  no  spell  check  or  thesaurus. 
Still,  it  ran  for  20  hours  on  four  AA  batter¬ 
ies  and  weighed  only  four  pounds.  But,  of 
course,  it  had  its  limits. 

The  tiny  screen  held  only  eight  lines  of 
type.  It  had  the  memory  capacity  of  a 
dmnken  gnat  and  no  backup  for  lost  stories. 
Its  3(X)-baud  transmission  rate  was  slow 
enough  to  proof  stories  as  they  scrolled  out. 

But  for  filing  on  deadline  under  primi¬ 
tive  conditions,  it  was  unbeatable,  partic¬ 
ularly  for  the  computer-challenged. 

“Reporters  who  did  most  of  their  work 
in  the  office  ...  were  to  use  the  little 
Tandys  ...  for  one  reason:  If  they  read  my 
17-page  instruction  booklet  and  followed 
it  faithfully,  they  couldn’t  mess  up,”  said 
Kenn  Finkel,  computer  guru  for  the 
Dallas  Times  Herald  and  later  The  Miami 
Herald. 


MacCormack  is  a  reporter  for  the  San 
Antonio  Express-News. 
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workshops  at  the 

1999  APME  National  Conference 
Oct.  13—16 

Practical  Tips  to  Help  You  Manage  Your  Newspaper 
Designing  Pages,  Building  Web  Sites,  Hiring  Talented  Journalists 

Workshops  include: 

•25  Training  Ideas  for  Small  Newspapers  •Journalism  and  Civil  Rights 

with  Few  Resources 

•Media  coverage  of  Y2K 

•Growing  Spirituality:  An  examination  of  whether 

your  newspaper  reflects  readers’  heightened  interest  •Building  Credibility:  Critical  Issues  for  Editors 
of  faith,  values  and  ethics 


1999  APME  National  Conference 
Oct.  13  —16  •  Peabody  Hotel,  Memphis,  Tennesee 

Register  now!  Contact  Bruce  Nathan,  at  212-  621-1552  or  e-  mail  bnathan@ap.org 
For  more  information,  visit  our  Web  site  at  www.apme.com 

The  Associated  Press  Managing  Editors  Association 


Click.  Drag.  Click. 

(You're  Done.) 


MAXWorfeFiou™  is  the  ultimate  new  drag-and-drop  output 
manager  from  Harris. 

■  Simplifies  even  the  most  complex  prepress  workflows 

■  Offers  high-speed,  Level  III  RIP  with  OPI  built  into  the  RIP 

■  Features  built-in,  intelligent  routing 

■  Composite  proofing  catches  all  errors  and  prevents  press  down-time 

■  Pre-flights  multiple  file  formats:  PostScript,  PDF,  raster  files  from 
other  RIPs,  TIFF,  EPS,  and  Apscom 

■  Drives  CTP  devices 

■  Optimizes  PDF  and  EPS  files  to  decrease  network  traffic  and 
storage  needs 

■  Installs  in  minutes  —  virtually  no  training  required 

Managing  your  output  workflow  has  never  keen  this 
easy!  Call  today  to  find  out  how  MAXWorkFlow  can 
save  you  time  and  money:  800~526-2299 


HAnms 

jT  next  level  solutions 


HARRIS  PUBLISHING  SYSTEMS  I  EDITORIAL  I  PAGE  DESIGN  I  ADVERTISING  I  ASSET  MANAGEMENT 
407-242-5000  I  hpscmktg@harris.com  I  www.maxworkflow.com 
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